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Is There A 
4 six issues of The Net out, now seems 


like the right time to do a little pulse 
checking and also, to fill you in on where 

we ve been and where we re going. In the 
last six months, we ve launched a magazine, 
a Web site, and a CD-ROM. Along the way, 
we ve charged three different prices for the 
magazine, attracted the attention of dozens 
of print pundits and Web watchers, 
dazzled/offended thousands of you, and 
broken millions of design rules. 

We ve also received a mountain of mail 
from you. We ve tried to personally answer 
as many letters as possible. Others we ve 
responded to in the magazine (in our Letters 
and NetFAQ sections). We ve taken to heart 
many of your fantastic ideas. 

If you ve been with us for any length of 
time, you know that the one constant with 
The Net is change. Like the Internet itself, we 
will continue to evolve. |’ll tell you right now, 
there are some awesome improvements 
coming up in the next few months. Stay 
tuned. And stay in touch. 


Change One: Two Versions 

In case you haven t seen or heard, there are 
now two versions of The Net — the magazine 
by itself, and the magazine with our 
netPOWER CD-ROM. This makes it possible to 
address the needs of two groups: the folks 
who don t have much to spend or don't want 
a CD-ROM, and those readers who want the 
services and applications netPOWER provides. 
If you ve already subscribed to one flavor of 
the magazine and want the other one, call up 
our customer service department at 

303 661 1856, and they || square you away. 


netPOWER 


Those of you who want more 
information about 
netPOWER, our CD-ROM, 
can visit our Web site 
(http://www. 
thenet- 

usa.com/ 
mag/weasel. 

html). To learn how to 
use what s on this 
month s disc, please turn 
to page Il. You ll finda 
thorough set of 
instructions on how 

to get the most 

out of it. 


Pulse? 


by Mark Frost 


In the future, we'll be including 
excellent Internet utilities and mirrors of 
online galleries and museums — such as the 
loo2Situations exhibit from Vienna, Austria, 
and selections from the Illinois State 
Museum. We'll also feature beautiful 
examples of digital storytelling that will 
complement our feature on the subject by 
Mark Petrakis (look for that story in our 
December issue). 


A Word from Our Sponsor 

In this month's The Net, we're focusing our 
attention on advertising and commercialism 
on the World Wide Web. In the past several 
months, Web travelers have witnessed a big 
change in the Web. Ad agencies and their 
clients are streaming onto the Web like so 
many locusts. Ever since The Wall Street 
Journal reported that households connected 
the Internet watch 25 percent less television, 
almost every regular television advertiser or 
wannabe has set up some kind of Web 
presence. 

The approach of these commercial 
ventures is quite interesting. Certainly, some 
are lame beyond belief, but others are 
reaching back to the early days of radio for 
examples of how to generate interest ina 
commercial site. If you do nothing else with 
this magazine, check out Chris Oakes’ feature 
on the state of advertising on the Web. And, 
in case you might be interested in the real 
national pastime — consuming — peruse the 
look at consumerism on the Web that 
Stephan Somogyi and | put together. We 
examine where it is, where it’s going, and 
when, if ever, it’s going to take off. 


___ The Regular 

> Fantasticality 

5 What issue would be complete 
| without pearls of wisdom from 
Steve Alburty, David Sobel, 
and St. Jude? 

And, if you haven't 
worked up a serious Blue Grrrl 
“Blue Pages’ jones yet, now’s 

the time to do so. Weighing in at 
eight pages and covering more 
than 500 sites, this is our biggest 
Blue Pages section yet. It'll be well 
worth your time. (Bring 
your marking pen 
to circle places 
to go.) 


Gen X ers: Ke | a : | card and PIN? The government _ Netscape c A tudora, They'll wart — 
oh should not make the mistake of 


[In response to a letter in The 


aid sir allen : 
ers, but |’ ere you — 


etal a block to t Ee tiles 
access and lift it only upona 

visitor providing proof of age. 
This is just a thought. | know we oe = : 
that some BBS (bulletin board =| ind | = ee } ‘ 3 


who wrote in to complain about 
gees foward 1 us, all | = 


community Stay out a the bad 
f town, and you Il be 0.K. 


ed? Do you consider yourself 
better than me because your 
education was 5 Oa for by your — 


DU ¢ Somebody lives 
| there. Leave them alone and 
| teach your. children the places to - ge it’ s a really awesome 


a to rsuccee a in your Mostd of 
standards, rules, and oy 
tions? oe 

As for wanting the Net to 
change to you, your generation 
already has many magazines _ 
that favor you, your lifestyle, 
and your pompous attitude. _ 

Leave The Net alone. We iA tll 


cumstances, a ES owik ped ohi \ 
or a child? 


are saying is there is | 
r | the world you 
would rather do than visit that 
site. ' 
In the future, to avoid con- 
fusion, you maaaar to use a 


be real. ‘How Pexactly il the U.S. 
| government stop postings from 
foreign countries? The Internet is 
indeed global. It’s real, and it’s 
no better or worse than the rest 
of the ao’ we live i in. 


Victor Bo rras 
latin@panix.com 


There is, indeed, an awful lot of 
information on the net that is 
unsuitable for viewing by — 


nice for all 
think? 


BooBoo, Joop, Ashley, Fang, 
Milo, Chloe, and sean | 


Eudora or Mosaic” (The Net o4 
page 62). Well, | am here to set. 
you straight. | use Netcom and | 
have no problem using Eudora 
and Netscape as my main 


_ Internet apps. In fact, | haven't . corrections 
come across an app | couldn't 


computer” is so common now 
that it’s just regarded as anoth- 
er big toy and as such, should © 
be subject to government 
inspection and regulation to 
make sure it’s a safe toy. | got _ 
_ news for you, folks. A Pempuleaa i 
_ is no more a toy than the te . The The phone number for 
phone is, or the toaster, or th 1501 at m iconovex is 800 943 0292 
refrigerator. Would you t n (he Net 04, page 36). 


SS taples@Direct CAS 


| have been a faithful read- 
er for a while, only for the rea- 
son that The Net hasn't changed 
or shown itself to be like the 
others. Why change now? 
_ Keep up the great work, 

s, don’t ever banana: a bit. 
Rich Jenkinson 
udlikoala@aol. com 
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1. ACCESSING THE DISC’S 
WEB PAGES 


To access the Web pages on the 
CD-ROM from Windows: 

Open your Web browser. Choose 
“Open local” or “Open file” from 
the File menu. (Note: If you are a 
Pipeline NY customer, you will 
need to use a different browser, 
as Pipeline’s browser does not 
allow you to open local files.) 
Choose “D:\START.HTM” 
(assuming D: is your CD drive). 


Here’s an example from 
Netscape’s open dialog: 


jute | = A e : - — i ae 


To access the Web pages on the 
CD-ROM from Macintosh: 

Open your Web browser. Choose 
“Open local” or “Open file” from 
the file menu. Click on the 
“desktop” button»epen 
“netPOWER, and then open 
“START.HIM. 


Here’s an example from 
Netscape’s open dialog: 


@) netPOWER 


Desktop : 


Welcome to netPower 


2. ACCESSING THE DISC’s 
FREEWARE/SHAREWARE 


To access the freeware/ 
shareware programs on the CD- 
ROM from Windows: 

You can run most of the 
freeware and shareware off the 
CD-ROM by browsing through 
the “SOFTWARE\WINDOWS\" 
directories in File Manager. Some 
programs require you to run 
their setup program first. 


World Empire Il is one of the 
games you can play directly from 
the CD-ROM. 


To access the freeware/ 
shareware programs on the CD- 
ROM from Macintosh: 

You can run most of the 
freeware and shareware off the 
CD-ROM by. browsing through 
the SOFIWAREMAC:” directories 
in the Finder. 


Play Citadel of the Dead, but watch 
your back! 


(QuickTime comes with System 


3. BAR-MIN-SKI: 


Consumer Product Step | — Insert the CD-ROM 


If you like the cover of this 
month’s issue, you'll love this 
multimedia demo of Consumer 
Product’s CD-ROM. 


external. 


Step 2- Go to the program 
Manager window. Choose - 
“Run” from the file menu - 

_and type D:\AOL\SETUP. EXE 

(assuming D is the letter of © 

your CD-ROM drive). : 


"Step: 3— - Click on “OK” to 
_ continue, then follow the 
_ on-screen instructions. . 
When the installationis  __ 
complete, double-click o on. _ 
the America Online i icon. _ : | 


step - = - When prompted, | 
enter the registration __ 
mber and password — 
und in the CD-ROM © 
envelope to a da aed FREE 
trial. clea . 


To run the program in Windows: 
You need to have QuickTime for 
Windows installed in your 
system. If you don’t have it 
already, go to the file manager. 
Run D:\PRODUCTQT\Setup. EXE. 
After you've installed QuickTime, 
you can run D:\PRODUCT\ 


“for Windows: — 
PRODUCT\CPDEMO.EXE. 


1. From the program 
manager “FILE” menu, 
_cheose RUN. ~~ 
i. Enter “D: \EARTHLNK\ 
WIN31\SETUP. EXE” and 
click OK” . 
3. From the *rotalAccess”. 
_installation dialog box, — 
select INSTALL” i stsi“‘CS 
4. Follow. the instructions to 


To run the program in 
Macintosh: 

You need to have QuickTime 
installed to run the demo. Follow 
the iristructions in the 
“PRODUCT: QuickTime 2.0 for 
Macintosh folder” to install 
QuickTime if you don’t have it. 


_ Network TotalAccess 

- account. 

5. If at any time you need 
additional help, click the 


»5.) Double-click on the 2 
~ “HELP” button. 


“Consumer Demo” alias to start 
the demo. There are two extra 
programs for Macintosh users: 
“Clamps Preview Player’ and 
“Cyclops Preview Player.” 
Double-click on them to run. 


_ For Windows 95: 
iL Double-click on \ the: 
"SETUP” i cn.rsCtdsC 
2. Follow the inetraction« to 


Network TotalAccess 
account. : 
3. If at any time you nec 


Enjoy! . 
oo ee vse a e 


Missing the r 


If you’re a subscriber but are not getting the CD-ROM version of The Net, and you 
want it, all you have to do is renew your subscription at the disc version rate of 
$39.95. Your current subscription will be upgraded at no additional charge. Just call 
customer service at 303 661 1856, or e-mail subscriptions@thenet-usa.com, to 


request this change. 


into your CD-ROMdrive and 
turn on your modem, if it’ _ 


gister your new EarthLink _ 


esse your new EarthLink 


The Porn issue Revisited 


strange thing happened when the House of Representatives 
finally addressed the sticky issue of online “indecency.” So 
strange, in fact, that when it was all over, nobody could say 
for sure what had really happened. During its consideration of 
_telecommunications reform legislation this summer, the House 
somehow managed to come down on both sides of the censorship issue. 
_ First, ‘it enacted new criminal law provisions outlawing the online distribu- 
tion of indecent material to minors, effectively reducing all Internet con- 


tent to that which is suitable for children. (The Senate had earlier 


approved similar provisions.) A couple of hours later, the House passed the 
so-called “Internet Freedom and Family Empowerment Act,” a measure 
specifically’ designed to counter the draconian Exon-Coats censorship bill 
- adopted by the Senate. In effect, the House both embraced 
_and rejected the Senate’s 
approach. Confused yet? 
. There’s an old saying 
_ about laws and sausages — 
you're better off not knowing 
how they’re made. Indeed, 
Congress’ attempt to. grapple 
with the “Internet porn” issue 
"has not beena pretty sight. Ita 
~ was downright bizarre — the 
Senate chaplain offered a 
_ prayer asking the Almighty to 
~ “guide the Senators when they. 
consider ways of controlling 
_the pollution of computer com- 
munications.” (I’m not making : = 
this up; you can read the full | 
text at http://www- : 
swiss.ai.mit.edu/zoo/prayer.html.) But 
even divine intervention couldn’t guide our lawmakers toward a coherent 
and realistic legislative approach. The contradictory measures enacted by 
the House and Senate will now be considered by a joint conference com- 
mittee, which will attempt to reconcile the conflicting language. Assuming 
that can be accomplished, the final version will be transmitted to the 
President for his signature. 

What is the likely outcome of this messy process? There’s a good 
chance that restrictions on “indecent” online speech, with criminal penal- 
ties, will be enacted into law. Should cooler heads on the conference com- 
mittee prevail, the “Internet Freedom and Family Empowerment Act” will 
emerge as the politicians’ preferred vehicle for “cleaning up the net.” Will 
the Internet be freed? Will families be empowered? Let’s take a look at the 
origins of this bill and what it would do. 

Soon after the Senate approved the Exon-Coats provision outlawing 
the transmission of ‘ ‘Indecent” material on the Internet, House Speaker 

Newt Gingrich expressed his view that the Senate’s approach was uncon- 
stitutional. Reps. Christopher Cox (R-CA) and Ron Wyden (D-OR) then 
introduced the “freedom and empowerment” measure as an alternative. 


The Cox-Wyden bill grew out of a belief that Internet service providers are 


better able to police their systems than is the government. The online 
companies agreed (after all, they don’t want to be regulated), but they 
Claimed to be apprehensive about attempting to monitor content on their 
~ services. Why? A New York state court recently held Prodigy liable for 
defamation based on the fact that the company tries to enforce certain 
rules and etiquettes in its public discussion areas. According to the court, 


Pavia Se pel (sobel@epic.org) is a legal counsel to the Electronic Privacy 
infor Center, based in Washington, D.C. EPIC’s Web site is at www.epic.org/. 


Prodigy is therefore responsible for the content of 
those areas and can be held accountable for libelous 
postings. The service providers said they’d be happy 
to provide “family-friendly” content, but only if they 
won't be dragged into court whenever someone feels 
they've been defamed on a bulletin board. 

The Cox-Wyden bill responds to that concern. It 
contains a “Good Samaritan” provision immunizing 
service providers for any action “taken in good faith to 
restrict access to material that the provider... considers 
to be obscene, lewd, lascivious, filthy, excessively vio- 
lent, harassing, or otherwise objectionable, whether or 
not such material is constitutionally protected.” In 
other words, the online services would be given a free 
hand to zap any postings that might offend other 
subscribers. Will this usher in a golden age of 
“Internet freedom”? Not likely. The irony 
in all of this is that truly effec- 
tive solutions lie in technolo- 
gy, not legislation. Already, 
programs such as SurfWatch 
(http://www.surfwatch. 
com/) and NetNanny (http:// 
giant.mindlink.net/ 
netnanny/) make it possible for 
users to customize their net access 
and filter out material they find 

offensive or inappropriate for their 
kids. And new ap-proaches are on the 
way — Microsoft, Netscape, and 
Progressive Networks have formed a 

consortium that is developing a volun- 
tary rating system for Web sites. It will better enable 
parents to regulate the online explorations of their 
children. The system should be up and running by the 
end of the year. 

But these reasonable approaches may not ward 
off the heavy and clueless hand of Congress. 
Unfortunately, the indecency hysteria has 
created an atmosphere in which we’re 
forced to choose between the lesser 
of two evils. With the specter of 
government censorship of the 
net staring us in the face, it 
appears likely that the “com- 
promise” position will be one 
that promotes and encourages 
private censorship. By the time 
Washington sorts all of this out, 
the only certainty is that the 
Internet as we have known it will 
never be the same. 

A comprehensive overview of tech- 
nological approaches that enable 
users to self-regulate online content is 
available at http:// 
www.vtw. 
orglipcfaq. W 


peg column 


— 


n 1925, a Hollywood producer pitched studio boss Jack 
Warner on the idea of filming The /azz Singer, the first talking 
motion picture. Warner sat behind his desk, irritatedly 
chomping on his cigar, and finally growled, “Who in the hell wants 
to hear actors talk?” 

Ad agencies are displaying a similar myopia as more and more 
corporations rush head-over-HTML to the World Wide Web. 

For years, ad agencies treated online services as the clannish 
amusement of a bunch of disc jockeys with far too much Cheetos dust 
under their fingernails. But when The New York Times and The Wall Street 
Journal started moving their Internet stories to the front page, the 
agencies got nervous. Just as every family has at least one drooling, 
unshaven relative they trot out at the holidays, every ad agency had some 
creaky sample of multimedia it had produced, which it now demoed at 
every new business pitch to show prospective clients how well it 
understood “new media.” 

Ad agencies have been glacial in their response to the Internet. The 
reasons are largely generational. The majority of senior ad agency 
executives are fairly illiterate when it comes to computers. Most of them 
think “return key” is something you do just before you leave the hotel in 
the morning. If they can do e-mail, they think they’re Steve Jobs. And so, 
the online world might as well be Mars to them. They don’t use it and so 
they simply don’t get it. (Show me an account 
executive or art director who sae about 
propeller heads and uses “nerd” 
every other sentence and I'll ie 
you somebody in the throes of 
the digital equivalent of 
homosexual panic.) 

Most ad agencies have 
great difficulty 
distinguishing between the 
Web and direct mail. With 
few exceptions, the sites 

they develop for clients 
bear a strong 
resemblance to 
clickable 
brochures 
— there’sa 

heavy reliance on photos recycled from print 
ads and lots of words, words, words. (For 
some bizarre reason, corporate sites just love 
to put all of their press releases online. Gee, | 
was going to finish The Brothers Karamazov 
tonight, but | think I'll read through a couple of 
years’ worth of Chevron Oil press 
releases instead.) 

When agencies sit down to design 
corporate sites, they need to use the same 
branding strategies they hopefully apply to the 
rest of their client’s advertising. Who is the 
audience? What is the targeted, specific message 
they need to hear? And, most importantly, what can 
you give the user that is of tangible, compelling value? 
If you would like to see an example of how to 


and former MIS 


Ad Nauseam 


develop thrilling corporate content, turn your browser 
northward and visit the Web site of the Canadian 
brewer, Molson (http://www.molson.com). A joint 
production of Toronto ad agency MacLaren McCann 
and the software design studio, Cybersight, Molson 
has managed to pull off a branding coup. Its content 
metaphor, as well as its intended audience, is nothing 
less than the entire country of Canada. There are the © 
requisite listings of Canadian events and an abundant 
use of fetching maple leaves. But the site also uses a 
variety of tools to create an entire online community, 
complete with user profiles, live “pub chat, ° 
discussion groups with a decidedly Canadian edge, 
and e-mail that can be sent to other registered users 
of the site. You can bet that no one walks away from 
this domain without knowing who Molson is and what 
it stands for. Oh, Canada! | ; 

On a more tepid side of the border, DDB 
Needham has developed a Web site for Frito-Lay that 


displays a retro-60s graphic of a tiger wearing | 


sneakers and sunglasse and the stomach- wrenching 
headline, “A Happenin’ Place in 
Cyberspace.” (Believe me, I’m not giving 
you the URL for your own good.) The 
content is predominately 

~ devoted to breathlessly 

- fascinating facts about 
Frito-Lay : snack foods — 


<a 


oe , | and, surprise surprise, 


its ad campaigns. - 

(Did you know that 
DORITOS® brand 
Cooler Ranch Tortilla 
Chips were introduced 
_ in1g994? I, for one, will 
sleep better tonight just ee 
_ knowing this.) 7 } 
If we're in the midst ofa 
Meira revolution, what has Madison 

Avenue deployed as cavalry? 

New York’ s energetic, if unpronounceable, 
Messner Vetere Berger McNamee Schmetterer has 
established an entire onsite Web design and > | 
production unit. Besides translating. MCl's popular. Me 
“Gramercy Press” to the Web, Messner has TeseD eG: : 
sites 8 for Volvo and 1-800- COLLECT. 3 | 

“BY contrast, some of the country’s most ‘Sthous 
agencies have done little more than appoint someone 
with the euphemism “ ‘new media” or “new 
technologies” in his or her title. Or, they have 
deputized somebody i in the computer department who 
taught him/herself HTML and boom, ee re 48 
in business. Bee 

This planet’ 5 communications DNA isin ‘the midst 
of an evolutionary mutation. This is hardly the time for 
Madison Avenue to. look like esta Park. 


Sfevan hipuY 54 (alburty@panix.com) is a technology consultant. 
irector of Chiat/Day Advertising. | | 


‘d like to write a column for MEGASHRED: THE ZINE OF 
BLADEBOARDING, but it doesn’t exist. Yet. In fact, the 
monoblade skateboard — not just another means of 

_ transportation! — exists only in my mind, though it could happen 
now. Imagine a skateboard mounted on a single line of 

ade trucks. Challenging? The shreddingest — edge city indeed. 
balancing on that thing at ANY miles-per-hour with your delicate 
your detachable teeth... Irresistible. It’s gonna be huge. But until 


ie a 


nind is NOTHING like Zen mind. 
nottily call MONKEY MIND. It 
tues. These, Grasshopper, are 


ir fo on how to hack The Big 
is Future Hacking. We live in 


Cyberpunk Fakebook. 


Milhon. To harass her, try stjude@well.com or 
is the author of two new books — How To Mutate 
rid, The Ultimate Self-Help Book, and Cyberpunk 


t acking The Big System: 
Culture Hacking 


interesting times. The systems that contain us are in 
violent flux. Parts of these systems are going down 
and will not be replaced. Some of them will be wildly 
extended in new directions. Interfering with systems 
that currently exist in their current forms is a difficult 
process. Setting up perturbations in systems that are 
forming or changing shape is easier, though less 
predictable. It helps if you are not trying to produce a 
specific outcome, but are instead interested in 
producing a global tendency. 


Metaphor Time: The Castie 
The castle is endless. You spend your life getting to 
what you think is the right office, and stand in line at 
what you think is the right window, but it closes 
before you get near to talking to anyone. When you 
make it to the window, the bureaucrat explains that 
you need to get your form stamped first, please go 
stand in the line down the hall and to your right. The 
Castle is the metaphor for overorganized, 
underAnarchized society. The Castle is being built 
right now. You and | are helping to build it. You and | 
can make it our lives’ work to ensure that The Castle 
contains escape hatches, hideyholes, secret 
passageways, hidden dancehalls. Enough unscheduled 
and fascinating stuff to make the castle tolerable — 
maybe even a lot of FUN — for us and our mutant 
posterity. 


The Future Has a Built-in 
Back Door! And a Sunroof 
Everybody now knows about the Peking Butterfly 
Effect. A butterfly flaps twice in Peking, and the tiny 
breeze initiates a cascade of changes that 
culminates in a tornado in Texas. Every 
design decision made right now 
makes spreading waves into the 
future. Every bit of slack we 
create now will go forth and 
spawn. 

As shocked Senators 
keep discovering, the 
Internet is built of pure 
slack, by slackers! We 
have seen the present, 
and it works! Okay, the 
same Anarchist 
design principles 
can inform all 
structures that get 
built upon the Internet 
foundation. We’re 
making the decisions 
now... and we can make 
"em goooood. 

Next: How to Avoid 
Governments. W 


henever the people from Worlds, Inc. have anything new to show 
me, the word “interface” always ends up scrawled across my 
notebook in big letters, underlined with little lightning strikes coming off 
the corners. If you’re not aware of what Worlds is, you’ll want to know 
that this company has done the most amazing things with multi-user 3D 
Internet spaces. Cyberpunk fiction has been predicting this kind of thing 
for the last few years, but Worlds is making it a reality. To date, though, 
it’s only created a different way for people to interact with one another 
on the Internet. Now, Worlds is working in an alliance that will finally give 
its work a solid direction. 

Visa will use the Worlds technology to develop virtual banks on the 
Internet. These virtual banks will be 
the cornerstone for “The Electronic 
Courtyard,” an old-style town 
square where people can gather 
together (in the form of their cyber- 
personas, or avatars) and just hang 
out and chat. Visa and Worlds have 
designed the courtyard so that mer- 
chants can set up shops around it; 
the idea is that a visitor “enters” a 
virtual shop, examines merchan- 
dise, and buys it through the eco- 
nomic intermediary of the local 
bank. Visa seems to be the perfect 
partner to set up cyber banks; it’s 
got its own credit Web reaching into 
financial institutions worldwide. 

When | visited the bank, | was 
reminded of my experiences in 
Disneyland. Everybody looked nice and smiled a lot. (0.K., there weren't 
any giant squirrels around.) Muzak played in the lobby (isn’t this carrying 


information 


Funds 
Fransfer 


/Bill Paymeat 


*) Custemer 
Service 


The Electronic Courtyard is a 3D 
chat space where loitering is 
encouraged. 


, isney Interactive, the softw 
ing subsidiary of the Walt Dis 
Company, plans to launch a ne\ 


“an innovative new online experie 
Disney’s family audience,” according 


Visa lakes the 
Internet Plunge 


Seber ease deren scscrersesedebsesoses 


things a little far?). A smiling blonde host- 
ess stood at the door, offering directions 
to help me find whatever desk might be 
appropriate for my particular financial 
transaction. | was able not only to view 
my balance, but also to get access to 
the whole range of bank services, all 
the way up to processing loans. A man 
behind a desk set out a piece of 
paper; when | clicked on it, it 
became a loan form on my screen. 
Near real-time speech is expected 
in the next generation of the 
technology. 

O.K., fear one: security. If | 


No 
can access my bank account in —cybe,. q for ATMs in 
the persona of an avatar, utomateg , bid this fyy 
couldn’t someone copy my al telle, 


avatar and use it? To address this fear, the 

Electronic Courtyard is using Secured Transaction Technology, developed 
with the help of Microsoft, that is encryption software based on the RSA 
algorithm. It’s a stronger version of the RSA encryption than the one that 
was broken this past summer. 

The Worlds Chat software initially was a proprietary system, but 
Worlds has realized the value of open systems and is merging its soft- 
ware with VRML standards. The Electronic Courtyard uses VRML+, a 
multi-user version of the VRML standard. Visa plans to market The 
Electronic Courtyard to banks that will actually own the server and main- 
tain the virtual space. The individual banks would design the look of the 
courtyard to appeal to whatever demographic they want to attract. Will 
they lock out the electronic skateboarders? 

— WKC 


With the S pider 
that knows tt best 


1. Create new 
elements from 
the button bar 


or ia, rc © 


It's hot —and it's cool. 
Everybody wants to put something on it. InContext Spider™ || |_ : § taonien i Sondee 
makes it happen. Easy. It's an HTML editor and it'sa Web || oS Ae ance takes care of the 
browser. Together. Combine dynamic page creation with || 1 |_ — 

the freedom of cruising the Web. 


InContext Spider talks directly to the browser, giving ese 
you the power to create and integrate Web pages simply and 
dynamically. Use your imagination to make your vision come 
alive before your eyes — from editing text to creating amazing 
Web pages linked to sites all over the world. 


So rule the Web with the bug that knows it best. InContext 
Spider is the next wave in electronic communication. 
ae INCLUDES 


If you just can't wait to get your hands on it, we don't blame DOZENS OF 
you. You can download an evaluation version of InContext HOME PAGES 
Spider from our Web site right now. See it. Use it. Buy it. 

Your place on the Web awaits you! By Prk i 


For WINDOWS™ 


plus shipping 


INCONTEXT SYSTEMS 


INCONTEXT CORPORATION 
To sie call: 1(800) 263-0127 Copyright InContext Corporation 1995. 
InContext Spider and WebWare are trademarks of InContext Corporation 
or r World Wide Web: - — incontext. Ca All product names referenced herein are trademarks of their respective companies 


Artwhere Anywhere 


et ready for some urban gear by way of Artwhere, a graphics design company from the St. 
Petersburg/Tampa, FL area. | got one of their shirts in the mail yesterday. Given the plethora of T-shirts that 
| receive, | was somewhat skeptical of the squishy brown envelope. But wowza, it’s a great T-shirt! 
And, there’s more. The mailing was a promotion for the company’s new Web site (http://www. 
artwhere.com), SO | took a peek. It’s really nice. | mean really really nice. 
Though Artwhere has been online for more than four years, it just got a 
omain name to call its own and it’s putting the site to good use. For sale 
re coffee mugs, fractal note cards, T-shirts, and miscellaneous clothing 
ttems. So, if you haven’t done any in a while and need a few spiffy 
a 3 (and | mean spiffy) T- 
shirts, check out the 
site, or give ema 
call at 800 393 


Fast FAXmodem for Powerbooks 


f anyone can think of a good tongue 
twister, it’s Supra. Last summer, it 
released the Supra Super FAXmodem. Now, 
it's come out with the PowerBook Fastest 
FAXmodem. These cats have quick mouths, 
and, oh yeah, fast modems. 

The PowerBook FAXmodem zips along 
at 28.8k bps, comes with caller ID (though 
you can’t do that in California, where it’s ille- 
gal), and accommodates MNP10 for 
improved cellular connections. Wait, there’s 
more! Also included are Supra’s award-win- 
ning software, FAXcilitate, MicroPhone LT . 
data communications software, and a five-year warranty (as if 28. 8K will | Supra’s Web site (http://www. 
last that long, heh). Give Supra a call at 306 604 1400 or 800 727 8772, supra.com) offers visitors a 


i chance to get more info about 
or visit the Web site at http://www.supra.com. the Supra Super FAXmodem. 


— BG 


Secret Agent Phone 


S neaking in under the hoopla of the Windows 95 launch in August was the release of the latest encryption 
product by Phil Zimmerman, with the help of Will Price and Chris Hall. 

Phil Zimmerman is famous for Pretty Good Privacy (PGP), an encryption program that lets anyone send coded 
messages that are indecipherable. The new product, PGPfone 1.0b4, takes secure messaging a step further by 
encrypting voice communications. In other words, if | needed top secret inside information on a story, | could now use 
my computer to call any of my sources deep within Microsoft, IBM, Apple, the CIA, etc. As long as my source had a 
computer with the same program, we could talk freely into our computers’ microphones, and anybody tapping the 
wires in between wouldn't be able to understand a thing we were saying. 

Initially released as freeware for the Macintosh (downloadable from ftp://net-dist.mit.edu/), PGPfone became 
available for Win95 users in September. The first version released allows only direct dialing from one computer's modem 
to another, but later versions will have an option for secure voice communication over the Internet. Having learned how to 
deal with the government as a result of the original PGP release, Phil Zimmerman has included a message in the program 
and documentation that says: “Export of this software may be prohibited by the U.S. government.” 


— WKC 


AT&T Leads the Pack 
for Internet Access 


ver the last year, there has 

been a lot of speculation 
about long distance phone compa- 
nies offering consumer dial-up 
access to the Internet. Sprint and 
MCI both have various Internet 
enterprises under way, but AT&T 
(under its WorldNet brand) is the 
first telco to announce plans for 
offering dial-up Internet access. 
Beyond just offering a connection, 
AT&T will have all sorts of extras, 
like Internet directories, search 
tools, and secure merchant ser- 
vices, all the while maintaining an 
open architecture. Judging from 
AT&T's partners, the network 
could have a pretty unique look. 
Netscape is providing the client 
software, with Adobe’s Acrobat 
software working into the equation 
to retain the publishing character- 


AT&T plans to make its WorldNet brand a value-added 
Internet dial-up service. 


not consumer-oriented, is more of a platform for launching 
businesses onto the Internet (The Net 04, page 17). Now, 
AT&T may leverage the Interchange network to provide con- 
tent for its WorldNet subscribers. AT&T also plans to offer 


existing 800-number customers special prices and support 
for establishing themselves on the Internet. And, consumers 
bought the still-in-development who currently subscribe to other AT&T services will get spe- 
Interchange Online network from cial rates for WorldNet service. 

Ziff-Davis. That network, which is — WkKC 


istics of specific documents. 
In December 1994, AT&T 


n conjunction with its launch of the PlayStation, Sony has set up a game on the World 
Wide Web (http://www.sony.com) of unprecedented complexity and interactivity. 
Back-end processing is the key to this game, as is serious server horsepower. 

The game takes place in the training and lounging areas where the Mortal Kombat 
characters hang out. Each player’s goal: to discover the elevator codes that take them 
from one level to the next. But, players who say the wrong thing or harass a character 
too much are likely to get killed. As with 
any good video game, players are allowed 
to save their characters at different levels 
so they don’t have to start all over again. 
Unfortunately, since the game relies 
on current Web technology, it doesn’t 
have the smooth flow I’ve come to 
expect in a video game. Maybe Sony 
should have waited for VRML to 
become more of a standard before 

introducing the game. 


— WKC 


Sony’s homepage is the tip of the ice- 
berg for a huge Internet presence. The 
PlayStation promotion and game is 
buried under the “On Interactive” 

_— button. 
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till trying to explain to friends 

where to go once you talk 
them into getting an Internet 
_ account? Last year, attention cen- 
ered around a new, hot search 
‘ool called Yahoo. And for good 
reason! It’s a great tool for finding 
information on the net. 

This industry has little 
respect for yesterday, though. The 
latest in Internet searching tools is 
the McKinley Directory. Using 
intelligent agent technology from 
Personal Library Software, the 


text and concept-based search 
tool, called the McKinley Directory. 
It searches more than 80,000 
sites, of which 20,000+ are 
reviewed. 

David Hayden, president of 
the McKinley Group, told me: “In a 
way, we are competing with Yahoo 
and InfoSeek, but we differ from 
them in that we offer descriptions 
and reviews.” Once you locate 
something through the directory, it 
gives you a description, hyper- 
links, Keywords, audience descrip- 


McKinley Group has created a full- _—_ tors, producer information, the 


Battle Over Distribution 
of SEG Documents 


: A wave of fear rippled through the investor community last summer, when it 


seemed that the Securities and Exchange Commission's Edgar (Electronic 
_ Document Gathering and Retrieval) database would no longer be freely accessible 
tained by non-profit research group Internet Multicasting Service (http://www. 
_ town.hall.org). But with the grant funding the project scheduled to end on 
though it urged the government to keep the service free. SEC Chairman Arthur 
~ Levitt, Jr. followed up IMS’ announcement by stating an interest in keeping the 
Act of 1995 seems to 
require that this infor- / IT : 7 | | D ( : ‘AR 
_ able in digital form, 
though not expressly on the Internet.) Then, on Aug. 21, Global Securities 
_ access to Edgar, though access would only be free for 10 minutes. After 10 min- 
utes, users will have to register (a $10 fee), and 
downloading and printing. 
Other private vendors are expected to make 
amount of access for the least amount of money. 
The information contained in Edgar — filings by 
is of little use to private investors, since the actual 
filings are made quarterly, long after news of the 
whether a private company should make money 
from distributing data collected at the taxpayers’ 


via the Internet. The database had been up and free for the last two years, main- 

_ Oct. 1, IMS announced that it would not be maintaining the database anymore, 
service open, with the SEC taking over maintenance. (The Paperwork Reduction 
mation be freely avail- 

Information, Inc. (http://www.gsionline.com) announced it would provide 
then pay $1 per minute. There's also a charge for 
bids, and the SEC is obligated to provide the most 
public corporations on stock trades and sales — 
deals has hit the major papers. The real question is 
expense. 


— WkKC 


Are the Kids Still Screaming 
“Yahoo”? 


language of the resource, and any 
associated costs. In other words, 
you receive a lot of information 
about the location and subject 
retrieved through the search. 

Though initially free via the 
Internet, the directory is eventually 
going to be available only through 
licensed Internet service 
providers, like Netcom, IBM, and 
AT&T. 

To find out more, point your 
browser over to http://www. 
mckinley.com. 

— Patrick McKenna 


PCE 


for info 


Y ikes, another Internet directo- 
ry. But this one isn’t a list of 
sites. It’s an actual online “yellow 
pages” containing the phone num- 
bers of people and businesses; you 
can search multiple area codes. All 
you need is a handy little Win3.11, 
WinNT, or Win95 software program 
and a modem, and oh yes, a PC, 
too. 


The software (sold for $24.95 
in the stores or free from the Web 
site at http://www. 
pc411.com), dials up the ser- 
vice, gets the number you want, 
and sends it to you. The software’s 
developer, PC 411, Inc., says the 
whole process takes less than a 
minute; we’ll see about that (look 
for a review in the December issue 
of The Nef). But it sounds interest- 
ing and relatively less expensive 
than dialing 411 (and there are no 
operators to deal with). 

The searches cost 50 cents a 
piece, but the first $15 is prepaid if 
you purchase the software. For 
more information, call 310 645 
1114 or 800 2-GET-411, or visit 
the Web site. 

— BG 
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The online experience. It’s out there. An undefined space with 
thousands of people. Chatting, connecting, exchanging ideas. See what you've 
been missing. Plug into Prodigy. There’s never been a better time. We'll give you 


on the new Prodigy. Interested? Then we need to know who you are. You know the drill. 


We’ll send you software for Windows™ 3.1 
_JICD-ROM format or _J3.5 disk format. 


*This offer includes first month’s membership fee and 10 free hours of the ne 


& 
usage in the first month. Usage beyond the trial offer will result in extra 
fees. Some features charged for separately. Valid credit card required. 
Phone charges may apply. Limited time offer subject to change and ® 


orders are subject to acceptance. Please allow approximately two weeks 
for shipment of your Prodigy® software. This offer is available to new mem- 


bers only and is limited to one person per household. wh atever you're into 


33036/8178 


Planets. Rebel Space. The Zodiac. Zoos. Great Apes. 

Rain Forests. Forecasts. There’s a whole universe to be explored. 
Pack a snack, you’ve got 10 free hours to start 

your trip. Who knows what you'll get into? 


PRODIGY® service - HIGHLIGHTS 
File Edit Gole Page Search Contents Goodies Help 


Stock Prices Take a Sudden Dive 
Fed Chairman's Upbeat Words Blamed for Selt Off 


ig #359) Our Web Browser Wins Top Honors 

“ PC Computing Rates us “Best” in Fieid 

~— 

* 

d x 

= Wy Prayer in Public School: OK or NG? 
4 Take Our Timely 12-question Poli Now 


a .; Airfare Sale Runs Through Monday 
5 part Book Now to Save on SeptOct Flights 


Earn Bonus Prodigy Hours 
Encourage Friends to Become Members 


Shop. Invest. Play games. Get help with homework. Surf 
the Net. Create your own home page. Prodigy makes it easy. 
That’s not the half of it. Not even a thousandth. Heck, we 

even won the Spring 95 Internet World Shootout. 


There’s something going on virtually every minute 
of every day. And the New Prodigy is easier to use 
and better than ever. So go nuts. Have fun. 
Call 1 800-PRODIGY, ext. 749, and get into it now. 


i Super Important News from Zhe ef 


| The Ble Ao ae 


t pigs! Issces >= 
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the new 


Turn on, tune in, read up. Your favorite magazine is now prodigy 


available on Prodigy along with our own Web magazine, Living Digital. whatever you’re into 
Extras, insights, back issues, software, tips, tables and charts. 


Prodigy is a registered mark of Prodigy Services Company. Microsoft is a registered trademark and Windows 
is a trademark of Microsoft Corporation. ©1995 Prodigy Services Company 


| | | | NO POSTAGE 
NECESSARY 


Explore it for 
10 hours free. 


To get your free software and 10 free hours 


IF MAILED IN THE 
UNITED STATES 


extra charge for Internet access. 
Don’t miss another minute. 


RPAESTCRRRRIIRLTA, call 1 800-PRODIGY, ext. 749. 

B U S | N\ F S S R F Pp | Y / A | | ee ee ae Email us at freetrial@prodigy.com | 
FIRST-CLASS MAIL PERMIT NO. 98 JOHNSON CITY, TN ATE UR RS: Or download the software directly from | 
POSTAGE WILL BE PAID BY ADDRESSEE TE EDAD our World Wide Web location: 
ME oS http://www.astranet.com | 

\ thenew 4. EG sais ET (But check your screen for our icon first: | 

& pr Odigy. PETES ATT: you may already have Prodigy installed.) 

PO BOX 8667 After your 10 free hours, Prodigy is | 

GRAY TN 37615-9967 only $9.95 for 5 hours with no | 
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host in the Shell, an animated feature that's probably already in the theaters by the time you read this, is billed as a 

(ho hum) “cyber-tech thriller.” Let's see what the count from last summer is: Johnny Mnemonic, The Net, Virtuo- 
sity, and Hackers. 

O.K., that's plenty, you say, but there’s a reason I'll go see Ghost in the Shell. It's a Japanimation feature. While 
your average Hollywood production follows a pretty predictable plot line, Japanimation flicks tend to go completely 
over the top. Heroes don't have Western heroes’ qualities, and sometimes the bad guy wins. And the animation! 
Wow! I've never seen such intense graphics. Good Japanimation flicks are way beyond Disney. 

Most Japanimation has only found its way into the home video market, but Ghost in the Shell is being 
released to movie theaters. The story takes place in the year 2029, when everyone lives in cyberspace. The _ 
Ministry of Foreign Affairs (politics still thrives in the future) has created a secret agent, called Puppet Master, 
who Is a formless artificial intelligence able to access all of cyberspace. Conflict occurs when it decides that it's a 
sentient being and demands political asylum. Kind of reminiscent of Frankenstein. 

Ghost in the Shell premiered at the Tokyo International Fantastic Film Festival on Sept. 23, and should hit American 
theaters in November. 

— WkKC 


Dataquest 


Those Hourly Fees Add Up 


such as proprietary networks or 
the Web, they will be willing to pay 
for quality, content, ease of use, 
organization, and convenience 


once they arrive.” Guess we'll 
have to see about that. 
— Patrick McKenna 


nline services will become a 
$3.3 billion industry by 1997, 
up from $2.7 billion currently, pre- 
dicts Dataquest, a well-known 
surveyor of the computer industry. 
Growing dramatically will be the 
number of subscribers, as ser- 
vices lower the rate of subscrip- 


sponsored online services. But 
online service companies aren’t 
expected to suffer from this $40 
drop in average per user revenue: 
between 1995 and 1997, an addi- 
tional 10 million people will sign 
on as subscribers, boosting the 
overall online service subscriber 


ADVERTISEMENT 


tion to reach average income 
earners. This year, each online 
service is expected to gather an 
average revenue of $172 from 
each subscriber worldwide. By 
1997, Dataquest projections indi- 
cate that the average revenue will 
fall to $132 as the online giants 
continue to lower rates to com- 
pete with the Internet and other 


24.1 million 
subscribers 


= $172 average 
< per user revenue 


Source: Dataquest 


population to 25.1 million. 
Dataquest’s estimates come 
as some experts predict that 


online services will disappear alto- 
gether, since the Internet offers so 


much more information and is 


cheaper to access. Rick Spence, a 


Dataquest analyst, counters that 
“while consumers may access 
online services in different ways, 


$3.3 billion 
value 


25.1 million 
subscribers 


_ $132 average 
- per user revenue 


Low-Profile _ 
100% Cotton 
Embroidered Hats 
Available! 


Meet Ned 

and Nelda, 

our cyberspace, 

netsurfing Aliens! They ve joined us from 

the other side of the web. Ned and Nelda 

understand you ve got to be comfortable 

when surf’n the net. Now you can curl 

up in an 11 oz. 95% cotton cross grain Lee 

sweatshirt or keep cool in a 100% Hanes Beet 

T-shirt. Theyre proudly made in the USA anc = 

a portion of the sales proceeds support the non-profit 
organization...C.E.R.F. So call NETSRER, Inc. today @ 1-800-SURF NET 
and stay warm and keep cool while surf’n in your softwear from Ned and Nelda! 


Sweatshirt $36.00 - “Beefy” T’s $17.00 m,1& xt) - (xxi) Add $2.00 « Hats $21.00 


Visit NETSRFR'’s Home Page @ http//www. netsrfr.com. 
(Only U.S. funds please) allow 2-4 weeks delivery ¢ All orders shipped via ground - shipping & handling 
$4.50 * Money Orders, VISA / MC / Discover * FL residents add 7% sales tax * © 1995 


L aunch95. | don’t even have to say Microsoft for 
everyone to know | am speaking, of course, of 
Aug. 24, the day that Bill Gates bought the world. He 
dazzled the media with T-shirts, food, beer, wine, 
chocolates, et a/. He bought The Rolling Stones, Jay 
,. Leno, and God (the sky was 
| amirror image of the Win95 
logo, complete with deep 
azure and little fluffy 
clouds). He bought mil- 
lions of people with 
charming advertising 
(otherwise known as 
psychological warfare). 
And don’t forget the 
massive circus with 
artists, jugglers, a Ferris 
wheel, and an amusement park. And what of 
all this hoopla? 

| attended the shmooze parties in Seattle, and 
the “event” in Redmond, WA, and | can honestly say | 
have never in my life experienced anything quite so 
decadent. (Il am not impressed by decadence, sorry 
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tures like e-mail, chat, shopping, 
Be news, and entertainment, WOW! 
will be a separate online service 
for beginners. And, yet another major change: 
WorldsAway, an animated 3D chat environment, Is 


still in beta. CompuServe originally planned for this Fujitsu program to be available this past summer, but that didn’t matertal- 
_ ize. WorldsAway promises to be a lot of fun for the chatters in CompuServe's CB area. If all goes as planned for 
CompuServe, the online service will have a completely new look, feel, and experience as it enters 1996. 


Bill Gates is probably crossing his fingers that users don't start 
singing, “Can't Get No Satisfaction" instead of “Start Me Up." 


CompuServe Dresses 


: n the past year, Prodigy and America Online have been busy changing their look and feel. CompuServe, meanwhile, has 
made the occasional upgrade to add new features, but its familiar interface remains the same. Now, though, this oldest of 

the online services says it has quite a few changes under way. 

The first change we're seeing is version 2.0 of the CompuServe Information Manager. Though not involving a big 
change of the interface, this version will have a built-in Web browser. 

Later this year, CompuServe is set to unveil version 3.0, described by company spokesperson Jeff Shafer as “our 
next-generation look.” Version 3.0 will take advantage of Windows 95 by incorporating 32-bit, as well as 16-bit, support. 
That means the new interface will access the power and speed of Windows 95 if you're using it, but will stil 
run with Windows 3.1 or 3.11 if you haven't upgraded. 

CompuServe is also introducing a new service called WOW!. With a different interface and basic fea- 


Bill95 = 1 Billion 


Microsoft.) This launch represented a monumental 
movement (good or bad) for technology, and the sym- 
bolism glared down my throat with rhythms of “the 
age of reason.” Bill has successfully turned the com- 
puter business into a Hollywood arena, palatable for 
the American public. This could only improve busi- 
ness for him and the powers-that-be at Microsoft. 

| guess this means the Launch was successful. 
And that Bill Gates and Windows 
are more than superstars. 
They’re household names. 
And that Bill can finally 
finish building his dream 
house. Incidentally, the 
entire bill from 
Launch95, including 
third-party developers, 
cost more than $1 billion, or 4 
20 times the price given to pur- Bue Grrrl and 
chase the Leonardo Da Vinci sketch “friend” at the 
book. What does this say about cul- Win95 launch. 
tural priorities? 


— BG 


— Patrick Mckenna 
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Aliens 


Eat AOL! 


n Aug. 26, America Online 
won my heart with its new 
online service, the Weekly World 
News. | jest not about my excite- 
ment or the service. It is real and | 


love it! Off the bat, it’s cool 


because it has an amazing inter- 
face (for AOL) and it’s easier to 
navigate than the silly windows for 
which AOL is famed. Not to men- 
tion, it’s fun. No more hanging 
around the grocery store line to 
snag the latest copy of alien 
abduction accounts and tacky 
Hollywood escapades. Now, it’s all 
Online, whenever you want it. 

| personally have my eye on 
the electro-magnetic |.Q. tester; 
you point it at your head for an 
instant reading. Anyway, if you are 
a member of AOL, you’re in for a 
treat. If you aren’t, get on now, cuz 
the Weekly World News is RAD. 


Call 800 827 
6364 for a free 
trial pack (or, go 
to the news- 
stand, there’s an 
AOL starter disk 
in practically 
every magazine 
possible). 


Point this 1.Q. tester at your boss’ 


LOS ANGELES - You can 
{determine anyone's 1.0. in 15 
seconds flat with an 
Fj astonishing new brain-scanning 
{ device that measures 6 person's 
intelligence anytime, anyplace! 


| Brainmaster, as the device is 
celled, looks like an automotive 

7 timing light -but don't be 

4 fooled. 


he battle for the Internet broadcast standard is 

heating up. Progressive Networks got a head 
start bringing audio-on-demand to the Internet with 
RealAudio, but now Xing Technology has entered the 
fray. Like RealAudio, Xing’s new StreamWorks server 
and client software lets Web browsers click a link and 
hear an audio “stream” a few moments later — elim- 
inating the need to first download a large sound file. 

StreamWorks claims a few advantages over 
“existing solutions,” including state-of-the-art com- 
pression and playback, the ability to run over office 
networks as well as the Internet, and higher broad- 
cast quality. More notably, StreamWorks offers the 
ability to broadcast and receive video streams. But 
the video capability is more for proprietary office net- 
works, where high-speed transfer rates are more 
common. The Internet at large is still not practical as 
a video-on-demand medium. 

StreamWorks does boast 9,600-baud compati- 
bility over the net, inviting those who are still not part 
of the 14.4 party into the real-time audio loop. But 
Progressive Networks’ General Manager Martin 
Dunsmuir notes that while both 
technologies can transmit over 
9,600, neither do so reliably. 
Dunsmuir also says StreamWorks’ 
claim of higher sound quality 
doesn’t translate into a practical 
improvement over the Internet, 
where current bandwidth limits 


high-frequency playback and over- 


head if you like trouble. 


What’s That Net Sound — 
RealAudio or StreamWorks? 


all quality. Improved quality and video over the 
Internet, he says, won’t be realized until the band- 
width opens up. 

Xing, however, maintains that its compression 
technology allows better quality to be achieved. “At 
standard 9,600 baud modem rates, we are able to 
deliver to remote Internet users significantly higher 
audio quality than the existing solutions on the mar- 
ket,” the company says. Meanwhile, RealAudio has 
raised its ubiquitous Web presence a notch with the 
announcement of a deal to deliver Seattle Mariner 
baseball games live over the net 

http://www.goducks.com). This will be the first 
live, as-it-happens broadcast via RealAudio. 

The StreamWorks server software starts at 
$3,500. The client, like the RealAudio client, is avail- 
able for download from the company’s Web site 
http://www.xingtech.com/). For technical sup- 
port, users must pay a $29 registration fee. 
RealAudio’s Web site is at http://www. 
realaudio.com/. 


— Chris Oakes 


3D Fax trans- 
lates image 
and text 
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24: A Bad 
For AOL 


y 


hile Bill Gates was busy wining — scheduled for Aug. 24. AOL's concern, —_ ny, offering users “everything they 


and dining the media with the apparently, was that GNN would get need” to get connected to and navi- 
largest, most expensive software buried in the hoopla of the Windows gate the Internet,” according to 
launch in the history of the computer 95 introduction. The delay has ended spokesperson Pam McGraw. GNN “is 
industry, America Online was halting up giving AOL more time to “beta test” — designed for those customers who 
the planned launch of Global Network GNN. It represents an entirely new only want the Internet and not the 
Navigator (GNN), which had also been venture for the online service compa- standard AOL online service,” she 


GNN HOME PAGE adds. At press time, the official word 
was that the company would unveil 
GNN before the end of the year. 
— Patrick McKenna 


Global Network Navigator will make 
AOL into an Internet service provider. 


Beam Me Up, Apple 


pple is working to incorporate DataBeam’s Collaborative Toolkit series into its line of 

QuickTime Conferencing products. This will enable users to share applications and files cross- 
platform with Windows, 0S/2, and DOS users worldwide, as well as across a variety of networks — 
Ethernet, ATM, ISDN, the Internet, etc. 

With QuickTime Conferencing, groups of users are able to simultaneously create, read, and 
SIERO modify electronic documents from anywhere in 
the world. Looks like those AT&T wrist watch- 
tele-video systems aren’t very far away after all. 

For more information, call Apple at 408 996 
1010, or 800 538 9696. 


Explore Databeam's 
Collaborative Toolkit at Interv 6 
http://www.apple.com. Fo A 


AOL-Accredited Classes 


A merica Online is giving academic Classes on a variety of subjects, and has 
eWorld a run for its money. It’s beefed up its back-to-school section 
announced plans to offer accredited courses ___ with all kinds of pro-student yummies. 
and lectures via a partnership with the Could it be that the online cats are feeling 
University of California at Berkeley, a leader the pressure of the Internet and taking stabs 
in technological education. At press time, at providing content that is actually worth- 
there was no information about pricing or while? 
availability. There may finally be reasons to justify 
The plan could drastically impact uni- keeping that AOL account activated. To find 
versity life in the not-so-distant future. In out more, Keyword Classes, or call 800 827 
addition to the accredited classes, AOL is 6364 for a free trial pack. 


offering semester-long for-pay and free — BG 


A new government-sponsored Web site has 
popped up amidst conflicting independent 
and government about “Gulf War Syndrome.” 
Some reports say, for example, that the U.S. 
Defense Department withheld key health infor- 
mation relating to the Gulf War, while others 
counter that the illness doesn’t exist. To help 
sort out the complex and profound issue, the 
Pentagon has set up GulfLINK. Its goal is to 
help research “Gulf War Illnesses” and address 
veterans’ complaints and information needs. 
Veterans who served in the 1991 war are 
reportedly suffering from a variety of ailments, 


WORLD LEADER IN Vinogo PUELIC RELATIONS 


including memory lapses, headaches, and sex- 
ual pains. Pressure from veterans groups 
prompted the Defense department to embark 
on a “multi-million dollar Persian Gulf research 
and care effort,” of which the GulfLink site is 
one part. 

The site (http://www.dtic. 
dia.mil/gulflink) offers government-style 
documents like the “Defense Science Board 
Task Force Report: Persian Gulf War Health 
Effects” and “Unexplained Illnesses Among 
Desert Storm Veterans.” It also includes for- 
merly classified documents, such as captured 


MEDIALINK és the world leaderin video public | 
telations, providing powerful commuamisations tools to 
corporations, government agencies, not-for-profit 
go. and the public relations industry at large. 

ased in New York the company maintams offices in 
six other cities in the United States, European 
headquarters in London, and affiliates in major cities 


spanning the ae 


| MEDIALINK SERVICES 
| SATELLITE Feem Darsook 


How To ReatH Us 


3 Vs ca 


GulfLINK, administered by the U.S. Defense 
Department, addresses Gulf War illnesses. 
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lragi information and intelligence 
reports. These, supposedly, can 
help veterans identify potentially 

_ harmful exposure experienced dur- 
ing the war. 

Not surprisingly, the site 
has the formal, austere feel typical 
of government-sponsored informa- 
tion. Vets may find a more support- 
ive and comprehensive information 
resource at the Gulf War Veteran 
Resource Pages (http: 
llwww.ides. 

_ com/Gulf_War/gulf.html). It 
offers news of interest to Gulf War 
veterans, pointers to support orga- 
nizations and information, and links 
aimed at helping vets cope with 
Gulf War Syndrome — real or oth- 

| erwise. 

| — Chris Oakes W 


EXPLORE’S SIMPLE-TO-USE FEATURES HELP EVEN THE 
SMALLEST COMPANIES THRIVE ON THE INTERNET. 


“*Limited time offer 


EXPLORE puts the Internet within reach of everybody. So what 


® Easy INSTALLATION 
would you like to do? Send and receive e-mail? Browse the Web? 


® Easy INTERNET ACCESS : : 
Business research? Read a newsgroup? EXPLORE gives you 
group § : 


® APPLICATION LAUNCHER fast, easy access to everything the net has to offer. Simple, 


®@ Mosaic WEB BROWSER point-and-click features like Launcher help you instantly access 


Internet applications and information. And with KEYView, you 
® KEYview™ FILE VIEWERS rv »¥ 


@ E-MAIL 


can view and print most files you receive—-even spreadsheets 
and graphics—without having the original application. Want to 
make the most of the Internet? EXPLORE. Ask for it where you 


buy software, or call : 


@ CONNECTION WizaARD DIALER 


® UseENET News READER 


1-800-863-4548. Ext: 191 a 
© GoPHER+ e-mail: info@ftp.com , 
@ AND Much More WWW: http:// www.ftp.com Seaparneeirs peer 


FTP Software, 100 Brickstone Square, Andover, MA 01810 (508)685-3300. 
FTP Software is a registered trademark and KE Yview is trademark of FTP Software, Inc. Other tradenames, trademarks, or registered trademarks are the property of their respective holders. 


ONLINE PRODUCTS AND PLACES 
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sitings 
Here's what we ask reviewers to keep in mind: 


Oneday 


The “ ” of the product, site, or book. In other words, is there a rea- http://www.neo.com/oneday/ 
son why you would want to revisit the site or book or product? This is closely 
elated to the aesthetics and design of the product, and its worthiness — in 
terms of entertainment value, downloadable software, or ability to aid you in 
getting and staying online. 


Quality of : Does the item pull us in, get us to use it, and keep us 
there? Is the content easily understandable? 


Level and availability of , if applicable. A potentially great piece of 
oftware loses points if its parent company can’t be reached on the phone, or if 
t only services customers via a 900-number. Does the company that created the 
_ product or site offer online forums, e-mail, 800-numbers, and so forth? 


The factor is pretty self-explanatory: If something works so wonderfully 
_ that you shouldn’t live without it, then price is less of a factor — as long as it's There's lots of artsy graphics for artsy content at 
_- fair and comparable to other products in its class. the Oneday site. 

: Oneday, a collection of arts and entertain- 
comes into play when, for example, a software company offers free ment Web links, is more like a social gath- 
_updates on a variety of online services the day they’re announced. 5 ering than a traditional Web site. It brings 


3 _ hundreds of contributors together on one 
A product’s , whether it’s a book, hardware assembly instruc- adventurous and inviting host. If you can 
ions, a Web site, or software. A product can look good — even absolutely daz- think up any reason at all to link yourself 

_ tle you — but if it’s too hard to figure out how to use, then it'll lose some points. to this site, | advise you to hurry up and 


a ; do so. 

is important if the product is truly innovative, entertaining, or use- The site has a scattered, smothered, 
ul in a completely new way. and covered style that probably comes 
from having too many cooks involved. Its 
_ Here’s something obvious: Does the product ? Beta products get a little lee- approach guarantees a general lack of 
_way here, because betas are products under development. organization, and requires visitors to do a 
: good bit of searching. 
: Does the thing being reviewed get us excited? Make us think? Cause On the positive side, though, the 
us to take another step forward in our learning or evolution process? Does an folks at Oneday have done an admirable 
online game challenge our mind as well as our fingers? f €=-_: job of keeping the site neat and tidy. And 


If you've got a site, software, hardware, or book you'd like us to 
consider for review, send an e-mail to crystal@thenet-usa.com with 
information about it. 


Oneday is like this image — an amoeba of 
never-ending links flowing and changing. 


the surprise factor is also an advantage. 
You're bound to find some hidden nugget 
worthy of all the praise west o’ the 
Mississippi in this site. 

The links range from Architecture to 
Supermodels. As you might imagine, some 
are better than others. If you have the 
time, this isn’t a bad place to start looking 
for all things artistic. Bt 

— Patrick Bagatta 


Women Artist Archive 


http://www.sonoma.edu/library/waa/ 


At first glance, this site seems somewhat 
dull. There’s a typical Netscape-gray 
background, rainbow divider lines, and a 
blinky blinky tag here and there. But, 
upon further inspection, the site is far 
from boring. In fact, you only have to 
scroll down about halfway through the 


= 


There's beautiful artwork everywhere at the 
Women Artist Archive site. 


home page to realize that tons and tons 
and tons of information are stored here. 
Besides encountering art by women 
(such as an outstanding sculpture collec- 
tion from Jo Hanson) in virtual gallery 
shows sporting thumbnail GIFs, you’ll find 
Statistics about women in art, a huge cat- 
alog (searchable by time period) of more 
than 1,000 women artists, and an excep- 
tional link list to other art resources. 
Unfortunately, if you hyperlink to a time 
period, all you get is a list of artists anda 
one-word description of the art genre 
(i.e., “Mary Cassatt — Painting”). It would 
be cool if the site included hyperlinks to 
other Web sites that explore these artists 
more deeply, or if it actually delved more 
fully into the artists. It would also be nice 
to see some larger images. The thumbnails 


One of the amazing sculptures by Jo Hanson 
you'll find at the Women Artist Archive site. 


just don’t cut the cake when it comes to 
painting and sculpture; links to bigger 
pictures would better show the art (to 
people who have fast access, anyway). 
Still, this is a good site, content- 

wise, and it will probably grow into a fan- 
tastic online database in the future. It’s 
also a fun place to visit, whether you’re a 
researcher or an art aficionado. B- 

— BG 


the blue dot 


http://www.razorfish.com/bluedot/ 


First off, | like the name. Next, | like the 
logo. And the rest, gads — this is a nice 
site. It’s pretty thick, with skads and skads 
of poetry, art, essays, and the usual artsy 
fartsy culture stuff. And can we talk 
design? The logo is animated to rotate, 
and in the unauthorized postage stamp 
collection, the image of Robert Johnson 
(mega-cool blues genius) smoking a 
cigarette actually has smoke rising in the 
background. | kid you not, it’s 
outstanding. 

If you're looking to project a little 
unrequited anger, don’t miss the Almanac 
of Disasters. Floods, earthquakes, fires, 
tornadoes, and more are sure to feed bit- 
ter souls. And, while we're at it, care for a 
little cancer on a stick? Yup, this Web site 
has a smoking section. I'll let you figure 
out fer yourselves what you do there. And 
definitely, definitely take the guided tour 
of the Danny Clinch Photo Archive (with 
big and little pictures). Perry Farrell, Iggy 


etl 


Want a little Urge Overkill with your blue dot 
special? Photo by Danny Clinch. 


Web Review 


http://gnn.com/wr/ 


Smart new mags are popping up 
all over the Web. The ones I’m 
talking about aren’t just port- 
ed-over text with a few icons 
thrown in. They exist solely in 
Web format. The best ones fea- 
ture original articles, fresh 
graphics, and smart links. If 
Web Review (WR) is any indica- 
tion, the future of e-zines 

looks good. 

WR is the first publication 
from Songline Studios, the 
O’Reilly Associates offshoot 
bent on creating online content. 
Published weekly, WR is a fairly 
comprehensive guide to (and 
critic of) a wide variety of Web 
pages. The Utne Reader might 
be WR’s closest paper cousin. 
na TR, RE) EEE 


As bigmoney pours ints the Web, 
advertisers try to pin down the 


‘clickstream” © > : Sie Only Op) tis Wifey 


Like it, WR has original thematic 
articles, relevant excerpts and 
reprints (e.g., Howard 
Rheingold’s “Tomorrow” col- 
umn), pointers to assorted use- 
ful sites, and tools. Each issue 
offers a slew of interesting 
short pieces on Web- and net- 
related topics; some longer 
articles examining interactive 
advertising, online newspapers, 
and the tension between Web 
design and content; and Screen 
Shot, which dissects Web pages. 

There are also some pleas- 
ing paper magazine aspects to 
WR, like crisp, playful images; 
where-to-find areas; and page- 
turning links on the top and 
bottom of the right-hand mar- 
gin. WR is organized into 
departments that include 
reviews, features, commerce, 
Web-master bios, and view- 
point(s). There’s even a pointers 
area linking you to all the sites 
mentioned in each issue. A- 

— Karen Wickre 
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reviews 


Design extraordinaires have made blue dot an 
exception site, inside and out. 


Pop, and Pj Harvey never looked so good. 
Overall, blue dot is great. Yummy design, 
yummy content, and it’s sweetened with 
creativity. I like it! A 

— BG 


health 


Dole 5 A Day 
http://www.dole5aday.com/ 


“Five a day is the healthy way.” Ina land 
where apples talk and pea pods walk, the 
fruits and vegetables from Dole Foods 
want to keep us informed about nutrition. 
This site is a sort of companion to Dole’s 5 
A DAY Adventure CD-ROM (manufactured 
and distributed by Future Vision). | found 
general health tips, company information, 
learning games, charts to complete, and 
cookbooks to read. There’s also a hefty 
fan mail section, which has scanned-in 
letters that kids wrote to the fruits and 
vegetables (with original way-cool art- 
work). Wow. 

And, whatever you do, make sure to 
spend some time reading about Bobby 
Banana’s road trip (complete with a 
snazzy photo of BB telling Congress why 


Bobby Banana wants Congress to know that 
fruits and vegetables are important. 
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Dole 5 A Day keeps malnutrition away, and has 
lots of fun things to do, besides. 


five fruits and vegetables a day are 
important). So, go here, learn how to eat 
healthy, and have lots of fun. A 

bu 


The Women’s Medical 
Health Page 


http://www.best.com/~sirlou/wmhp.html 


Created by a medical student studying at 
the University of California, San Francisco, 


CES IGN OT ASSERT IOS MER LISSA EIST SPENT LI PAE SI SELLE SEDC BEEBE TELL NTL OO 


There are no exciting graphics, but there’s lots 
of good info about women’s health here. 


this site wants to be both a resource for 
information and “an aid to discussion of 
women’s health issues.” Basically, it con- 
sists of abstracts and overviews of articles 
appearing in medical literature and gov- 
ernment publications. 

Though the site is supposed to 
change once a week, it hadn't been 
updated for nearly a month when | visit- 
ed. But still, | found it pretty topical. Two 
subjects were featured: “HIV and AIDS 
Among Women in the U.S.” and “More 
PMS Drug Therapy Studies.” A quick 
perusal taught me that HIV/AIDS is now 
the fourth leading cause of death for 
American women aged 25-44, and that 
women represented 18 percent of all cases 
of AIDS in the U.S. in 1994 (up from seven 
percent in 1985). Some past features 
include breast cancer, the risks and bene- 
fits of alcohol, and hormonal replacement 
therapy after menopause. 

Visitors are also given information 
about how to join a mailing list related to 
women’s health, and the site has great 


links to other medical sites. There’s even 
“on a lighter side” links, such as to space 
age medicine Web sites, which | appreci- 
ated. Sure, there could be more topics 
highlighted, and the graphics/design are 
minimal, but | applaud the effort and 
plan to return often to stay current on 
women’s health issues. B+ 

— MS 


lifestyles 


Cults — A to Z 


http://www.observer.co.uk/ 
a-z-cults/index.html 


The A - Z Index 


Tired of the major religions? Look to inspiration 
from cults. This site covers the gamut. 


This site is an adjunct to a series of arti- 
cles that ran in the London Observer about 
cults. Very well-organized, it has an inter- 
esting graphic design for the home page, 
a lengthy text article about cults in gen- 
eral, and profiles of the various cults in 
the A to Z list. The use of the alphabet as 
the organizing factor seems kind of dubi- 
ous, though; obviously, the author had to 
grasp to find cults for a few letters, while 
other letters proved so prolific for cult 
names that some good ones were left out. 
The listings include some seemingly 
benign cults, such as Zoroastrianism 
(described as peaceful and tolerant), as 
well as some actively scary ones. Each 
profile is followed by a “Reason to Join” 


ab 


Everything from Aum Shinrikyo to 
Zoroastrianism is explained here. 


A WOMAN’S WORK 
IS NEVER DONE 


ROCK FOR 
CHOICE. 


An album that benefits Rock For 
Choice’. Female singers of the 90’s 
celebrate songs made famous by 
female singers of the 70’s. 


Eve’s Plum 


Babes In Toyland 


Ebony Vibe Everlasting 


Letters To Cleo 


Johnette Napolitano 


L7 & Joan Jett 


that dog. 


Pet 


Rosanne Cash 


Melissa Ferrick 


Cassandra Wilson 


Sarah McLachlan 


Indigo Girls® 


Sophie B. Hawkins 


Rock For Choice® works to protect the reproductive rights of all women. For more information write: 


Rock For Choice 8105 W. Third Street, #1 Los Angeles, CA 90048 


With so much great music on one album, the choice is yours. 


Let’s keep it that way. 


http:/ /www.sony.com/Music/SpiritOf73RockForChoice (home page address for benefit) 


SONY 


a 


epic records group 


reviews 


Tribal Voice 


httpdiwww.tribal.com/ 


it took me a long time to figure 
out what was happening at 

Tribal Voice. | expected to find 
a collection of Native American 
resources, but, after trig 


across ideas about racism and 
sexism and classism and all 
sorts of other tabooed isms, | 
realized that Tribal Voice is 
much more. This brilliant, fun, 
and creative site does have its 
flaws, like some boring pages, 
a blinky here or there, and 
mauve-colored text. But this is 
all kind of petty compared to 
what is going on here, or 
should i say what | think is 
going on? (Does anyone really 
know?) 

Tribal Voice, in its own 
wacked-out way, is attempting 
to form communities and 
introduce empowerment tools 
and ideas. There’s a super 
“Pow Wow” database for visi- 
tors to register on and look 
through so they can locate 
people with similar interests 
and ideas. i typed in “Punk” as 
my keyword and got hypertinks 
to lots of neat-o (non-corpo- 
rate) home pages. That is cool. 

There are also mini Web site 
reviews, an organized link area, 


and tons of pranks that kept me 


entertained for far too long. 

?’'m not gonna spill the 
beans and tell you what'll hap- 
pen when you click on alluring 
hypertinks or check out the Cliff 
Notes area. Just try it out, and i 
would suggest that you do that 
soon! A 


- BG 


Alas 
‘ id 
# . 


The artwork at Tribal Voices is well worth 


its bandwidth. 
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and a “Reason Not to Join,” which some- 
times provide a little (needed) comic 
relief. There are also links to other cult 
resources on the Internet. B+ 

— WKC 


Women’s Wire 


http://www.women.com 


Women’s Wire, an online service dedicat- 
ed to fostering community for and by 
women, now has a cleanly designed, 
highly practical, and very usable Web site 
of its own, split into six sections. News, 
focused on “women making headlines,” 
reports on such developments as China’s 
new five-year plan to boost the living and 
working conditions of its 600 million 
women. 

There's a Comix section with Sylvia 
by Nicole Hollander and Mary Lawton from 
the Cartoon Bank; both were reasonably 


You have five different paths to follow, plus a 
Q8&A section, at Women’s Wire. 


amusing. The Overheard area quotes 
interesting research about women, and 
the Back Talk section gives visitors a 
chance to e-mail their thoughts about a 
particular topic. The question posed when 
| checked was: Why do U.S. married 
women who work consider their husbands’ 
jobs more important than theirs? (This was 
the finding of a recent study by the 
Families and Work Institute for the 
Whirlpool Foundation. ) 

On the Web contains links to sites put 
up by women’s businesses and organiza- 
tions, as well as those dealing with wom- 
en's health, arts, and sports. Visitors are 
invited to send in URLs of other relevant 
sites, so it’s likely the list will continually 
expand. Finally, the Q&A section is divided 
into nine areas that contain questions sent 
in by someone, followed by answers from 
“experts.” Often, the experts’ responses 
provide links to other sites (e.g., there’s a 
College Grad Job Hunting resource link in 
an answer about job searching). 

All in all, the site is kind of vanilla, 
but also nice and friendly. B 

— MS 


science 


B-EYE 
http://cvs.anu.edu.au/andy/beye 
lbeyehome.html 


See what the bees see at B-Eye, a great concept 
for a Web site. 


If | were a bee, what would | see? Someone 
has actually spent an exorbitant amount 
of time and energy to develop some bee 
sight theories. Yes, the buzz buzz type. | 
thought it was just a cute Web gimmick at 
first (nothing wrong with that). But yikes, 
this is hard-core serious with hard-core 
research to match. Super-interesting. 

There’s a bit of an introduction at the 
beginning, and then zooooom, you're off. 
Cruise the Gallery and view pre-processed 
images of what we see versus what bee 
sees, or set your own parameters and see 
what happens. The images are just black- 
and-white patterns, so don’t get all excit- 
ed that you'll get to visualize Windows 95 
from a bee’s eye view. That’s about all 
there is to it, and that’s O.K. It’s a great 
site for people who like science, bees, or 
both. Ultra-cool. A- 

= 5G 


Rainforest Action Network 


http://www.ran.org/ran 


This site is for people genuinely interested 
in learning about the rainforest. Facts, 
Statistics, and environmental tips are just 
the tip of the offerings at the Rainforest 
Action Network. There’s also info about 
recycling, redirecting consumption pat- 
terns, and other do-good-fer-the-planet 
stuff. The Kids’ Corner is the best, with a 
glossary that’s helpful for folks of all ages, 
Stories, and phone numbers so educators 
can get Audio Visual classroom materials 
about the rainforest. 

And they ain't kiddin about the 
action part of the title. It’s very clear that 
after you exit the site, you’re supposed to 
head on out and start a local chapter in 
your neighborhood. There are some 


ee GN ae 


| Kids’ Corners [ig ~N | DEMONST RI 
Choose to learn about, or save, the rainforests 
at the Rainforest Action Network site. 


pen the Door to 


THE INTERNET: 


Open the door to the Internet! 


“THE SERVICE, 


A STORY $0 FABULOUS 
IPL MAKE YER TAIL 
SPIN AND LEAVE YOU 
SINGING 


RATED “A” 


—The Net magazine 9/95 


This software is your 
key to the Internet! 


Find TotalAccess on the 


Or call our BBS and get 
it right now 


Or call us and 
we'll send it to you! 


Everything You Need to Get On the Internet... Today! 


EarthLink Network™ is proud to announce the release of TotalAccess, 
a complete software and Internet connection package for both 
Windows and Windows 95. TotalAccess makes accessing the Internet 
easier than ever! 


TotalAccess includes Netscape Navigator™, award-winning Internet 
access software, Eudora™, the most popular Internet e-mail software in 
the world, and everything you need to register for complete Internet 


Netscape Navigator is powerful 


access in ) minutes. Best of all, the software is FREE with your 
registration! We even include a free 100k home page with your account! 


TotalAccess offers inexpensive dial-up access for as little as $19.95 per 
month from most major cities in the United States. Access with speeds 
of up to 28.8k bps! 


TotalAccess also includes the least expensive national toll-free 800 
access in the world! 


FREE tech support 800 number with 


Internet access software. PC Magazine 
“Editor's Choice” award winner. 


Eudora E-mail is the most popular 
Internet e-mail program in 
the world. 


€"} Online help and how-to gives you 
© # everything from Internet basics to tips & 
tricks on finding what you’re looking for. 


Get TotalAccess right now! 
Using your modem, dial into our BBS at 213-644-9291. 


PC: With your terminal set to 8,N,1 (standard), Select tawin.exe 
and download it. Ensure you have the binary option selected on 
your terminal software. From the DOS prompt 

(in the directory you downloaded tawin.exe into), run tawin.exe 
to decompress TotalAccess. From the Windows Program Manager 
File menu, choose Run. Click Browse and find the setup.exe file 
in the same directory as the tawin.exe. Click OK to install the 
registration software and get started. 


Or just call our sales department at 1-800-395-8425 and request 
to have TotalAccess sent to you. 


ST 


Tere 


our friendly technical support staff 
at 1-800-395-8410. 


EarthLink Network Registration 
sets up your Internet account 
in 5 minutes. 


TotalAccess Internet Dialer 
connects you to EarthLink Network 
at up fo 28,800 bps. 


EarthLink provides dial up Internet access to over 110 cities in the U.S., ISDN, Frame Relay and T1 service. 
We are also one of the largest Web space providers in the United States. 


©1995 EarthLink Network, Inc. Trademarks are property of their respective owners. Netscape Communications, Netscape, 
Netscape Navigator and the Netscape Communications logo are trademarks of Netscape Communications Corporation. 
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heavy-duty demonstration schedules and 
activist resources for all over the country. 

This site is more practical than many, but 

the missing bells and whistles might tend 

to keep casual surfers from sipping up the 
valuable information. 

Photos of what I’m saving might be 
nice, as well. But overall, it’s definitely a 
worthwhile stop. B 

"Bo 


education 


Seminars in Cyberspace 


http://www.earthlink.net:80/~mheim/ 


This is a great resource for anyone who 
wants to explore some philosophical and 
psycho-social issues related to cyberspace, 
multimedia, or virtual reality. Dr. Michael 
Heim, author of The Metaphysics of Virtual 
Reality, has taught seminars for graduates 
and undergraduates at the University of 
Southern California in Los Angeles and the 
Art Center College of Design in Pasadena, 
CA, and his syllabi are online. 

Besides getting pointers on which 
books to read and in what order, | was 
given hyperlinks to related virtual reality 
and multimedia Web materials at other 
sites, plus several in-depth, thought-pro- 
voking essays on these topics. Most 
impressive, though, are students’ com- 
ments and descriptions (sometimes as 
short as a single sentence, which beats an 
80-page thesis) of their projects about 
technology and culture. You won't find a 
ton of pictures, but the content is great 


a eee’ 
. 


There's a hefty mouthful of brain food at 
Seminars in Cyberspace. 


brain food, and | was kind of inspired by 
itall. B+ 
== BG 
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The Buckaroo Banzai 
Home Page 


http://bbs.annex.com/relayer/bbanzai.htm 


I'd never quite figured out why Buckaroo 
Banzai was such a popular cult movie. 
Though | found parts of it pretty funny, 
the movie as a whole seemed stilted and 
incomplete to me. But when | discovered 
this site, | got a much better understand- 


Wherever you go, there you are, as the 
Buckaroo Banzai site attests. 


ing of the Banzai universe. According to 
the site, the movie was based on Buckaroo 
Banzai, a book by Earl Mac Rauch. As with 
many movies made from books, a lot got 
left out of the film, but The Buckaroo 
Banzai Home Page fills in the gaps. And 
there's lots of pictures, too. 

The page starts off with basic infor- 
mation about the movie production, 
including a cast list, then gives a rundown 
of the various characters and how they fit 
into the plot. This is where the extra com- 
plexities found in the book but left out of 
the movie become apparent. The page is 
set up nicely, with a paragraph of 
description followed by links to pictures 
that are relevant to the preceding text. 
One problem | encountered was getting 
pictures to load properly. Too often, I'd 
see the little cracked icon Netscape uses to 
let you know an image didn’t work. B= 

a WKC 


The Frank Sinatra WWW Page 


http://www.io.org/~buff/sinatra.html 


Any cat who is really hep knows that Frank 
is the coolest. As a singer and film star, he 
ruled the entertainment world for years. His 
fans are old and young, ranging from the 
original audience that shared intimate 
moments while Frank sang on the radio in 
the 50s and 60s to cocktail-nation hipsters 
dedicated to wearing vintage, sipping 
martinis, and keeping cigarettes in silver 
cases. Neither crowd seems likely to have 
much to do with computers, but the 
Internet is host to a diverse demographic. 
The Frank Sinatra Web site is about as 
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Mix a martini, or break out a bottle of the bub- 
bly. It's always party time at Sinatra's place. 


complete a resource as you could want. 
Well, it does lack sound files, probably for 
copyright reasons, so you'll have to spin 
the tunes yourself. But it has tons of text 
files, instructions on how to subscribe to 
the Sinatra mailing list, and a few pic- 
tures. Among the text files are some great 
interviews, including one appearing ina 
1963 Playboy that’s not only fascinatingly 
revealing, but also a testament to the sen- 
timents of the early 60s. (Frank comments 
on various social issues, such as segrega- 
tion, that were coming to a head at the 
time.) 

This site does not shy away from the 
darker side of Frank. There’s a pretty 
extensive article from 1951 covering Frank’s 
connection with the Union Siciliano. Then 
there are a few more frivolous but neces- 
sary items, such as his spaghetti recipe 
and opinion of rock music. There are also 
the requisite discographies and a listing of 
his film credits. 

— WKC 


http://cactus.cedarville.edu/~brian/ 
aninmania.html 


“Animaniacs” is part of a new breed of 
cartoons with as much appeal for us 
pseudo-adults as for children. Steven 
Spielberg's follow-up to “Tiny Toons” 
hearkens back to the early days of anima- 
tion, when characters were some undefin- 
able type of animal, there was little or no 
dialogue, and objects that are inanimate 
in the real world get up to dance and play. 
These characteristics are coupled, in 
“Animaniacs,” with humor designed to go 
right over kids’ heads. Did | say that it’s 
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funny? “Animaniacs” has gained a lot of 
popularity with the Internet crowd, with a 
number of Web pages devoted to it. 

The Ultimate Animaniacs Resource is, 
in my opinion, the best one. It’s not much 
to look at — just a few pictures from the 
show. In fact, it’s more of a well-disguised 
link list than a Web site, since most of the 
stuff you see — there are 24 pictures, lots 
of sounds, and text resources — isn’t 
actually stored on it. Clicking on a link for 
a picture will point your browser at an 
entirely different server, from which to 
download the image. The pictures are 
mostly of Yakko, Wakko, and Dot, 
although there are a couple of Pinky and 
The Brain pictures. The sound files are 
pretty extensive, and the text files include 
song lyrics, episode guides, FAQs, and 


Yakko, Wakko, and Dot: Blame these mischievous 
characters next time your computer crashes. 


some original episodes written by an 
“Animaniacs” fan. B- 
— WKC 


Ren-n-Stimpy Page 


http://www.cris.com/~lkarper/rands.html 


“Ren and Stimpy” was an underground 
cartoon phenomenon when it debuted in 
1992. Created by John Kricfalusi, this kid’s 
show managed to really push the edge in 
terms of weirdness and what was accept- 
able to TV audiences. While the show had 
plenty of snot jokes, its high-quality ani- 
mation and story lines made it pretty 
entertaining for adults, too. 

Even though the popularity of “Ren 
and Stimpy” has waned considerably, 
there are a number of pages devoted to 
the show on the Internet. | found this one 
to be the most complete, though it’s not 
the epitome of great design. The best 
thing about it is the initial, super-big pic- 
ture of the Ren and Stimpy characters that 
dominates the top of the page. 

However, this page does not have a 
lot of original editorial content. As with 


The Rugrats 
Home Page 


Lock your door, close your blinds, drop 
the cynical attitude, and visit this site. 


I’m 30 years old and | watch 
cartoons. | don’t let my parents 
know, of course, but | have 
friends my age who share my 
’m-not-to-old-for-Goofy enter- 
tainment perspective. They even 
set the VCR to record Saturday 
morning cartoons every week. 
(The typical line-up: “Eek the 
Cat,” “Spiderman,” “The Tick,” 
and “X-Men.”) 

In watching cartoons, I’m 
looking for adult humor that 
writers often manage fo slip in. 

“Rugrats” hits a different 
level. it’s kind of cute, but not in 
an obnoxious way. When | first 
saw it, | was entranced because 
the show’s perspective is that 
of a baby’s. The show is brilliant 
enough that it has a small cult 
following, which of course 
means a Web page. This page 
sort of reflects the tone of the 
show — it lacks cynicism. 
There’s the standard fan page 
look (did somebody make an 
HTML template for fan pages?), 
with the logo at the top fol- 
lowed by a list of linked 
resources. While this is not a 
huge or extensive resource, it /s 
solidly built, which | can appre- 
ciate after attempting some 
HTML work of my own. 

The linked resources are, 
for the most part, on-site, so 
the addresses aren’t likely to 
wind up being out of date. The 
character and episode guides 
provide good information about 
the show. 

The show credits are sort of 
cryptic, however, written up ina 
chart format with Xs and num- 
ber everywhere. What they indi- 
cate, i'm not really sure. Oh, and 
the theme song, which was com- © 
posed by former Devo member 
Mark Mothersbaugh, is here, 
available for downloading. B 

— WKC 
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Global Network 
Navigator™ 


The everything-you-need-for-the-Internet service 


GNN is an integrated service for Windows which 
gives you point & click control of the Internet. 


Browse: Our software gives you powerful access to the World Wide 
Web and Gopher, FTP, Newsgroups, unlimited e-mail and more. 


Access: Our nationwide high-speed network makes accessing the 


Internet fast and easy. 


Explore: Our popular Webcrawler Internet directory search tool makes 
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thousands of web sites so you can make the most of your time online. 
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“Hassle-free installation, 
easy Net surfing for 


Windows users” kk ***% 
PC Computing Magazine, February 1995* 
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all-in-one Internet suites...” 
PC World Magazine, June 1995 


*The above quotes refer to InternetWorks which is now a part of 
Global Network Navigator™. Reprinted from PC Computing, February 1995 
and Computer Life Magazine, March 1995. Copyright © 1995 Ziff-Davis 
Publishing Company, L.P. 
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— Provides high-speed 
access. 


— Saves time by 
multitasking. 


EASY 


— One button installation and 
configuration. 


— Simple point & click 
navigation. 


— Organize and catalogue 
information. 


POWERFUL 


— Increase your productivity 
with multithreading 
capabilities. 


— Send and receive e-mail 
while you download. 


FREE! 


FREE software 
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FREE customer 
support 


Call or send for your 


FREE trial today 


Return the card or call 
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many fan pages, it primarily contains links 
to other sites. The links lead to an impres- 
sive collection of “Ren and Stimpy” pic- 
tures and sounds: | spent a while perusing 
one directory of sounds, annoying my co- 
workers by playing classic Ren quotes such 
as, “You sick little monkey!” over and over 
again. The links to the episode guides and 


You might remember these crazy little monkeys 
as last year’s pop sensation. 


FAQs had bad addresses when | was there, 
but another Ren and Stimpy site that main- 
tains these text resources can be found at 


http://www.iglou.com/ngsippel. C- 
— WKC 


http://beavis.cba.uiuc.edu/ 
Like “Melrose Place,” “Beavis and Butthead” 
is the kind of show you don’t want to admit 
to watching. It’s stupid, but it’s also really 
funny. Unfortunately, it became such a 
popular show that it hit media saturation 
levels. A lot of people grew sick and tired of 
it, and | started to notice that | was hearing 
less of those “heh, heh” sounds around 

the mall. 

As the plethora of Web resources 
devoted to “Beavis and Butthead” attest, 
though, some people just can’t get enough 
of it. The Beavis and Butthead Web Servers 
Page is extensive and funny enough to 
make me think it’s the best of the bunch. 

Actually, it’s more like a complex 
interface for a massive collection of pic- 
tures, sounds, and movies of the charac- 
ters, Beavis and Butthead. The page is 
composed of two Web sites (though | think 
they’re both on the same server), one for 
Beavis and one for Butthead. 

The scary thing is that each site really 
seems to embody the character it repre- 
sents. No, the scary thing is that there’s 
such an extensive resource devoted to this 
show, but that’s Internetlandia for you. 
The first page asks you to choose the 
Beavis site or the Butthead site by clicking 


Visit the Louvre site? Nah, | just want to hear 
Beavis and Butthead talk about chicks. 


on a picture of one of these characters. 
Both sites follow the same format; they re 
full of pictures and sounds presented in 
the form of lists of favorite quotes and the 
characters’ interests. B+ 

— WKC 


business and finance 


Quote.com 


http://www.quote.com/ 


pay its $9.95 basic membership fee. 


This service, which claims to be “First in 
Financial Information,” has current quotes 
on stocks, commodity futures, mutual 
funds, and bonds, as well as business 
news, market analysis and commentary, 
balance sheet data, and company 
profiles. 

Like more and more places on the 
Web, the site requires you to register 
before you can use it. Once you do, you 
get access to certain free services — five 
stock quotes per day, ticker symbol 
searches, and use of FTP to access other 
informational files and programs — but 
they're only available between 8 p.m. and 
9 a.m. Eastern time. This isn’t that conve- 
nient, obviously. 

To really take advantage of this site, 
you need to become a paying user. Entry- 
level service is $9.95 per month (sub- 
scribers are billed on their credit cards at 
the beginning of each month, or sent 
invoices via e-mail) and gives you 200 


reviews 


quotes on U.S. exchanges per day. You 
also get to make a portfolio of up to 50 
symbols on Quote.com’s server. At the end 
of each trading day, you’re e-mailed a 
message detailing the performance of 
your portfolio. The Quote.com site also 
puts you in touch with a variety of other 
fee-for-service information resources, like 
the Freese-Notis weather forecasts ($18.95 
a month) and Standard & Poor’s news ser- 
vice ($12.95 per month). 

This site is best-suited to serious 
investors. Graphics are kept to a mini- 
mum, and there's not much else to amuse 
casual visitors who aren’t intent on start- 
ing and keeping up with a portfolio. B- 

— MS 


The Other Street 


http://www.montgomery.com/ 


The Other Street is the product of 
Montgomery Securities, a San Francisco- 
based investment bank, institutional bro- 
kerage, and asset management firm. It 
offers an in-depth look at Montgomery’s 
products — its 14 various funds and one 
Individual Retirement Account, as well as 
financial services. 

Though the site stresses that it’s 
designed to give “timely” investment 
advice, most of the information | found 
was quite outdated. For example, a month 
had elapsed since someone last updated 
the weekly profiles of mergers and acqui- 
sitions that are part of the Investment 


There’s loads of information about Montgomery 
Securities’ 14 financial funds at this site. 
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Banking section. And the prospectuses 
(available as either HTML documents or 
Acrobat PDF files that can be downloaded) 
were also pretty out of date. So was the 
investment news and analysis offered in a 
Meet the Experts forum. 

The site is rife with warnings like, 
“the information contained herein is for 
personal use only,” “this communication 
is not authorized for distribution to 
prospective investors unless accompanied 
by a prospectus,” and “there are certain 
risks associated with investing in foreign 
markets.” But | guess they don’t scare that 
many people away. (The company says it 
manages more than $2.5 billion on behalf 
of 200,000 individual investors.) 

In terms of ease of use and informa- 
tiveness, The Other Street is very good, 
but timely information is kind of crucial in 
the investment world, so don’t rely on this 
site for your financial planning. © 

— Wiad 


The Terrorist Profile 


security/privacy ; 


Weekly Home Page 
http://www.site.gmu.edu:80/~cdibona/ 
index.html 


As with a lot of resources on the Web, The 
Terrorist Profile Weekly began as a mailing 
list that provided descriptions of popular 
terrorist groups worldwide. Started in 
December 1994, the list rapidly grew in 
subscribership until it became so unwieldy 
that it migrated to the Web. 

Of course, the Web is the perfect 
place for this type of thing, since it can be 
accessed at any time. (By contrast, a mail- 
ing list is sent to a select group just once.) 
The site is entirely text-based, which 
means it doesn’t take up much disk space 
and downloads really fast. However, it 
doesn’t take advantage of the capabilities 
of the Web. Well, maybe that’s not sur- 
prising; pictures of terrorists probably 
aren't readily available. 

The site’s author works for the U.S. 
State Department, the source of its infor- 
mation, and the content has a real U.S. 
government slant. | found 24 groups listed 
(as of mid-August), some of them Middle 
Eastern and Latin American, but there 
were also Japanese terrorist organizations 
that had been in operation since the 1970s. 
It was fascinating to read up on the 
Chukaku, an organization that partici- 
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The Oklahoma City bombing likely will 
interest in the Terrorist Profile site. 
pates in demonstrations and does snake- 
dancing in the streets. That doesn’t sound 
so bad to me, but it got labeled as terror- 
ist when it caused some property damage 
using crude rockets. This site is perfect for 
the armchair Emma Peel or James Bond. B 
“WK 


The Spy Shop 


shopping 


http://www.w2.com/docs2/z/spyshop.html 


This online store is made for everyone liv- 
ing by the mantra, “Paranoia Pays.” That’s 
right. If you’re double-dealing, back- 
stabbing, or the victim of a conspiracy 
theory, then The Spy Shop has what you 
need. The interface is easy and clear, but 
expect delays if you have a slower connec- 
tion because there’s a black and white 
photo of every product. The product list 
itself is extensive, with countermeasures, 
night vision, covert communications, 
surveillance, and personal protection all 
well-covered. The lingo of the spy trade 
may be a little foreign to the browsing 
customer, so a background in basic elec- 
tronics is recommended if you want to get 
the most from the technical descriptions. 
But even the least techno-savvy 

shopper can enjoy some of the outlandish 
items available, such as the exit sign video 
camera or the letter bomb x-ray spray. I’d 
love to have a phone scrambler (no, damn 
it, | need one), but | can’t fork over three 
month's rent. Oh well. C+ 

— Keith Hart 


The one drawback to the Spy Shop is that nearly 
all items are priced well above most used cars. 
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Yamaha YST=SSs510 and 
SSi010 Speaker Systems 


Yamaha Corp. of America 
Computer Related Products 
6600 Orangethorpe Ave. 
Buena Park, CA 90620 


71 522 9937 
YST-SS510: $299.95 U.S. 
YST-SSi010: $349.95 U.S. 


Yamaha's YST-SS1010 Speaker System is the 
best we've heard, and It costs less than $300. 

| don’t know about you, but I’m not really 
interested in speakers for my computer. 
What I really want are SPEAKERS! Yep, | 
know I'll end up with worse hearing than 
Pete Townsend in half the time, but | don’t 
care. If |'m going to get some speakers for 
my computer system, | want something 
substantial. 

Yamaha has two speaker systems it 
thinks fit the bill — the YST-SSsio and the 
YST-SSio10. The two systems come with the 
same sub-woofer and controls, but have 
different powered satellite speakers. 
Designed to be placed on your desk, the 
satellite speakers have a power button for 
turning them on and a volume control (no 
“11” setting) button. There’s also another 
dial cryptically labeled “Presence,” which 
is basically a treble-like control (1 prefer it 
all the way up, to get those cymbals). The 
sub-woofer has the same power and vol- 
ume controls as the satellite speakers, plus 
a button labeled “High Cut.” It toggles, 


ages 


The Yamaha YST-SS510 Speaker System offers 
plenty of boom fer yer buck. 
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and when depressed, allows only very low 
frequency thumping to come out. When 
the “High Cut” button is out, much more 
of the mid-range sound comes through 
the sub-woofer. The separate volume con- 
trols are great for finding just the right 
bass-treble ratio for the music 

you like. 

O.K., so what’s the sound like? 
(That’s the bottom line here.) The SSsi0 is 
just slightly weaker in the mid-range than 
the SSioio, but not by much. The SSioto is 
as good a speaker system attached to a 
computer as I’ve ever heard, and better 
than many home stereo speakers. Why? 
The sub-woofer kicks keester for starters, 
and the satellites have just enough oomph 
to supply what the sub-woofer can't. 

In conclusion, I’ve had some serious 
speaker systems in my time, but these are 


The secret to Yamaha's success: The Yamaha 
sub-woofer kicks serious keester. 


about the best value I’ve ever seen. At 
about $130 street for the SSs5io and $250 for 
the SSioio, these systems offer a whole 
lotta listening pleasure for not much 
money. My recommendation: Tell your 
sweetie that your birthday’s right around 
the corner and you know just what you 
want. YST-SSs510: B+, YST-SSio10: A= 

— ME 


software 


Internetables 
Moon Valley Software 

141 Suburban Road Suite Al 
San Luis Obispo, CA 93401 
805 781 3890 

$39.99 U.S. 

Windows only 


At first glance, Internetables, a tool kit for 
Internet stuff, seems cute and entertain- 
ing. There's a spelling-checker for e-mail, 
an address book with tons of preloaded 


Gala 


Just in case you forget that BRB = Be Right 
Back, Internetables Is here to remind you. 


e-mail addresses for companies, online 
service providers, newspapers, and so on; 
a Web hotlist organizer; and some cheesy 
but amusing gizmos. There’s also an 
acronym catalog, sample quotes for sig- 
nature files (which are really lame), and 
an obnoxious smiley dictionary. The giz- 
mos are fun at first (giggle giggle), but | 
don’t think it’s necessary to know how to 
make an ASCII smiley look like Dolly 
Parton or Richard Nixon, and call me intu- 
itive, but | can’t see why we need a guide 
to tell us that “By The Way” equals “BTW” 
or “For Your Information” equals “FYI” in 
Internet-speak. But ya never know. 

Actually, this product is quite useful, 
though you have to work really hard to 
discover this. The company has chosen to 
emphasize silliness rather than pragma- 
tism in its marketing efforts, so you might 
not realize that the product has a highly 
practical side. For instance, Internetables 
gives you a central place in which to load 
all your e-mail account configurations 
ready for an easy click launch, which is a 
great thing. There are also many cus- 
tomization features — like, Internetables 
lets you add in your own acronym dictio- 
nary and your own address book. It’s the 
type of product that would appeal to the 
uninitiated newbie who wants to learn 
how to do “fun” Internet things. 
Unfortunately, those newbies may never 
discover that Internetables does a whole 
lot more than the box says. This is a clas- 
sic example of why not to judge a book 
or, uh... software by its cover. B 
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A quick look at the front screen shows you all 
the net gizmos you have to learn and play with. 


Adobe Acrobat Exchange 2.1 
Adobe Systems, Inc. 

1585 Charleston Road, P.O. Box 7900 

Mountain View, CA 94039-7900 

415 961 44,00 

$195.00 U.S. 


| didn’t exactly understand what Adobe 
meant when it described its Acrobat soft- 
ware as ‘The Universal Electronic 
Publishing Tool,” until | actually used the 
program. Then | realized this is an entirely 
accurate description. 

Acrobat is a tool to prepare your doc- 
uments for digital transportation. It takes 
a document created in almost any pro- 
gram and converts it into a “Portable 
Document Format” (PDF) that can be read 
by anybody with the Acrobat Player (dis- 
tributed as freeware). Whatever fonts, pic- 
tures, charts, and so on that were used in 
the original document can be seen in the 
version viewed on the Player. 


GQ Visible 
@ invisible 


Action 


Type: | WordWideWeblik Ww 


Link to a document using a World Wide Web 
“Universal Resource Locator”. 


Use this button to set the target URL for the link. 


http :/ /underground net / 


Acrobat Exchange’s custom link window lets 
you link to a document using an URL. 


But what does Acrobat have to do 
with the Internet, you may be wondering? 
Well, Acrobat not only stores formatting 
information with the PDF document, it also 
compresses that information, which makes 
PDF documents perfect for transporting 
over the Internet. Not only that, but 
Acrobat allows you to put hyperlinks with- 
in a document (not to mention movies 
and sounds). 

Currently, it’s integrated with the 
Web as a helper application, so if you click 
on a link to a PDF, Acrobat will automati- 
cally be launched to display it. Then, if 
there’s a link in the PDF to an Internet 
address, clicking on it will make Acrobat 
switch back to the browser and look for 
the address. By the beginning of 1996, 
Netscape plans to incorporate the code 
that will let a PDF be viewed directly in the 


Netscape Navigator window. The Acrobat 
software works pretty well, as long as you 
remember it’s not designed as an author- 
ing tool. It supports a certain amount of 
editing — you can easily add multimedia 
features to an existing document, say — 
but using it to create a document is an 
exercise in frustration. 

While Acrobat has been adopted by 
certain influential agencies (most notably 
the Internal Revenue Service) for docu- 
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Like a Web browser window, the Acrobat main 
window has navigation buttons and hyperlinks. 
ment distribution, Adobe’s promotion of 
Acrobat seems like a bid for world domi- 
nation. Sure, it would be easier if every 
electronic document were in PDF, but 
that’s a blow to diversity and a potential 
cause of stagnation. B+ 

—~ WKC 


CyberSearch for Windows 
Frontier Technologies Corporation 

10201 N. Port Washington Road 

Mequon, WI 53092 

hl 241 4555 

$14.95 U.S. 


When | saw the package, | wasn’t very 
impressed. | mean, there are a million CD- 
ROMs out there, and most of them 
promise easy and quick connections to 
the Internet, or claim to be the ultimate 
reference guide to sites on the Internet. As 
I’ve said in other reviews, | believe it’s 
dumb to make a CD-ROM that tries to map 
out the ever-changing Internet. How long 


wesc 


The CyberSearch browser is designed for multi- 
ple windows, making it relatively easy to use. 


reviews 
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With CyberSearch, there are no online charges 


for extensive searches of the Internet. 


until it becomes outdated and useless? 
CyberSearch for Windows turned out to be 
a bit different from other reference guide 
CD-ROMs, though like many of them, it has 
a quick set-up Internet connection 
(through PSINet) and a database of sites 
for easy off-line searching. 

But it’s set apart because it uses the 
Lycos catalog as its database. It just so 
happens that the highly comprehensive 
and popular Lycos is my preferred search 
engine. Having it on CD-ROM means | 
don’t have to wait around anymore while 
Lycos answers others’ queries; instead, this 
CD-ROM gives me instant access. 

As for my concern that in six months, 
70 percent of the CD-ROM’s Internet 
addresses will have changed, CyberSearch 
has decided to update the Lycos catalog 
monthly, starting in January 1996. 
Available on a subscription basis, each 
month's version will sell for $6.95, plus 
23.00 for shipping and handling. Still, at 
this price, it might not be cost-effective 
for the average user. A quarterly version 
might have made more sense. 

The interface is based on a browser 
window, with an index for the site catalog. 
Choosing “Search” took me through the 
Lycos catalog. | was also able to choose a 
category from the index, something not 
possible from the Lycos site. Once | picked 
a site, | could double-click and load the 
address directly into the browser. The 
browser itself is O.K. It’s got one feature 
that Netscape does not have — a menu 
option for flipping among open windows 
(although multiple windows are only use- 
ful if you’ve got a really fast connection, 
like ISDN or above). What it doesn’t have is 
an address window telling you where you 
are. | don’t think it’s overly technical to 
have an URL displayed at the top of the 
screen. Knowing the address of a site can 
be interesting (1 like to know when I’m 
reaching one that’s in a foreign country). 
To subscribe to CyberSearch, call 800 879 
0075. A- 
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Ecash 

Digicash 

55 East 52nd Street 

New York, NY 10055-0186 
http://www.digicash.com/ 
Free 


Bank balance: $0.00 
Bank address: bank@bank.digicash.com 
Account ID: wcunning@thenet-usa.com 


Username: Wayne Cunningham 
In cash: $60.00 
Guaranteed payments: 3 


Let’s see, no dollar bills In the bank and $60 In 
my pocket. Yeah, that sounds like my life. 


Ahhh, the holy grail of Internet commerce. 
Whoever finds it could be the mega-huge 
cyber banker of the future — the shadowy 
figure in the penthouse office of the 
blade-runner style building sticking up 
above the smog and dirt of the street, the 
manipulator of governments and interna- 
tional corporations. 

Actually, a number of workable and 
secure methods for buying things on the 
Internet already exist. The one that quickly 
pops to mind is Netscape Navigator’s 
secure mode, which sends encrypted data, 
like credit card numbers, across the 
Internet. Of course, if you don’t have a 
credit card, then you’re out of luck. 


The Ecash control panel Is small, so it’s easy to 
keep it out of sight of cyber pickpockets. 

As of August, Digicash was beta test- 
ing a new product, called ecash, that 
works much more like hard currency in 
cyberspace. To make transactions over the 
net, you first have to download ecash soft- 
ware (available for free from Digicash’s 
site at http://www.digicash.com, 
though you have to register to use it). 
Then, the ecash client software on your 
computer “talks” with an Ecash server 
maintained by your bank. Since Ecash was 
in beta when | used it, Digicash was run- 
ning the “bank” my software spoke with. 

| found the client software to be 
almost cute. A tiny window that didn’t at 
all get in the way of Netscape appeared in 
the lower right corner of my screen. When 
| clicked on one of its buttons, Ecash con- 
nected to the “bank,” from which | could 
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withdraw or to which | could deposit 
ecash. The Ecash software completed all of 
the necessary transactions, then displayed 
the $40 in ecash | had on my hard drive. 
After this, | was free to peruse the 
Internet, looking for shops that would 
accept my ecash. 

When | found a site with a product | 
wished to purchase, | clicked on its “pur- 
chase now’ button. Ecash popped open its 
own window to confirm that | indeed 


;Ecash version 


Ecash version 2.1.3 
: Core version 1.8.2 


sevcccessesssssesscssnssscesasessssessesacsssssssssssserensnssseesesseseseeeeeees, 


i Copyright © 1993-1995 DigiCash b.v. 
i U.S. patents 4759063 & 4949380; 
other patents issued and pending. 

: DigiCash, Ecash and CyberBucks are 
trademarks. 


oRS, A library ¥ersion aa 
: RSAREF(TM) 2.0 Copyright © 1991-4 RSA 
; Laboratories 


Nevecsseessssessseccsssssssscosscensesssssossssensenesesssasssssosnenonsssesesesssssscsonnosassosssssossonsnsocsssessonenaceneseeeeee 


| Cox] 
Ecash uses the RSA encryption algorithm, which 
is the standard for Internet security. 

wanted to spend this money, then negoti- 
ated the transfer with the site | was con- 
nected to. It was easy and clean, and 
seemed pretty impervious to hacking. 
Sure, | could probably break into the ecash 
account on my hard drive and try to clone 
my money, but these bills are all regis- 
tered — the ability to encrypt and track 
should make counterfeits impossible. 

The best thing about the interface is 
its unobtrusiveness, always a boon ina 
utility. Of course, there’s a world of things 
that will have to be figured out, like 
exchange rates, before this comes into 
actual usage. A 
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CyberCash 
cy 


erCash, Inc. 
555 Twin Dolphin Drive, Suite 570 
Redwood City, CA 94065 
http://www.cybercash.com/ 
Free 


Like Ecash, CyberCash is a software system 
that allows secure financial transactions 
across the Internet. Unlike it, CyberCash is 
not premised on the creation of a whole 
new system of currency on the net. 
Instead, the software works like a helper 
application to a Web browser. 

Basically, users who find an online 
merchant with a CyberCash option for 
payment can just click on that option, 
which kicks into gear their CyberCash soft- 
ware. It then sends their encrypted pay- 
ment information to the merchant. 
However, users won't see the merchant 


The CyberCash administration screen lets you 
access all your online transaction information. 


send their personal as well as purchase 
information to the CyberCash server. Once 
CyberCash gets the data, it talks to the 

necessary bank to register the transaction. 

Sound like a lot of steps? They should 
hardly be noticeable, since the various 
computers theoretically could handle this 
all very quickly. But this is hypothetical 
reasoning. | didn’t actually get to make a 
purchase because so few merchants had 
signed on when | tested it in mid-August 
(the product was still in beta). 

Setting up the software was simple. 
During setup, | was asked for a user |.D., 
my e-mail address, and a password. From 
there, CyberCash generated encryption 
keys, then brought up a form where | 
could register a credit card. It will take as 
many credit cards as you want to enter, so 
you ll have a 
choice when 
you buy some- 
thing. There’s 
also a feature, 


The CyberCash 
sign-on screen 
requires a unique 
password. 


This screen lists 
which credit 
cards you've reg- 
istered with 
CyberCash. 


which wasn’t operational when | used the 
program, that lets you register bank 
accounts. This way, you wouldn’t have to 
have a credit card to buy things online, 
just money in the bank. 

The advantage to this system over 
ecash is that CyberCash is relying on the 
monetary systems already in place, oper- 
ating as an intermediary between the 
Internet and banks. Now, if more mer- 
chants would sign on, this might be a use- 
ful product. At this time, only a Windows 
version is available, though CyberCash is 
promising a Mac version by the end of 
the year. A= 
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Deion Sanders is the NFL's 
premier free agent. Sega Sports 
lets you choose where he plays! 


YOU NEVER KNOW WHAT 


IDEION'S 


Explosive speed is Deion’s trademark. 


And this year’s game play is 
than ever, even fast enough to keep 
Eco 


up with Prime Time. 


HE’S SO FAST AND UNPREDICTABLE, EVEN HE 
DOESN'T KNOW HIS NEXT MOVE. BUT YOU DO. 


GAME SETUP 


Pray Move 
_GNe Game Grictnar ROSTER 


UrsITInG TEAM 
JRCKSONUILLE JacuaARs 


Home TEAM 
CRROLINA PANTHERS 


GaMeE TIME 
20 MINUTES 


DrFFrcuttTy LEVEL 
Rit Pro 


Staorum 
+ CremMson MemMorRTAL STADIUM 
SSeS | 


Choose to play on any of the 
30 NFL teams including the 
two expansion teams- 
the Jaguars and the Panthers. 


7 


PRIME TIME NFL F 


One for the record books. This 
feature tracks your personal 
best performances in over 20 different 
Categories, plus team bests in over 30. 
cy 


Ore PLAYER RECORDS 


Ame 


Look 65 yards downfield to see 
if Deion’s got your receiver covered. 


oniiiinne 


t 
i 
i 
f 


‘i: 


§ oma 
——— saan S 


ee 


aa ‘ WE IMS ft »_ 3 BES 
age Vaktie RAL oT” + 
(SEGA) 
2. SHERMAN WittLtams !LANCE) 
34 Yrros DAL vs. WAS 
(Seca? 


3, Wxrt_ttam Frovpo (BON) 
23 Yaros SF vs. NYG 
iSeca} 


cous a 
6... B=Teamnm (C=User Srerr ulid 
CRIEGORY RECORDS RECORDS =&xIT 


& 


un 
Os ATO 


. : | B : Uh gy i 
Fall ‘95 Now Available Fall “95 Winter ‘96 Fall ‘95 Fall ‘95 Winter ‘96 Winter ‘96 


SEGA, Genesis, Genesis 32X, Saturn and SEGA Sports are trademarks of Sega. The NFL Shield is a registered trademark of the National Football League. The uniforms and helmet designs are registered trademarks of the teams indicated. The World Series is a trademark owned by Major League Baseball. NBA Action is 
a trademark of NBA Entertainment, Inc. The university trademarks depicted herein are owned and licensed to SEGA by the respective universities. NHL and Stanley Cup are registered trademarks of the National Hockey League. For full trademark information, see individual game boxes. ©1995 Sega. All rights reserved 


reviews 


Tom Savola 
Que Corporation 800 428 533! 
ISBN: 0-7897-0236-3 $39.99 U.S. 


Using HTML 


Using HTML bills itself as “a comprehensive guide to creating and maintaining your own 
World Wide Web home pages.” It must be comprehensive, since it’s easily three times as thick 
as any of the other HTML books I’ve seen. O.K., | didn’t really judge this book by its cover. | 
did read most of it to see if there were any tricks | could use in the nest, The Net's Web site 
(http://www.thenet-usa.com/). No new tricks, but the book does teach all the necessary 
HTML you'll need to create Web pages. 

Tutorials show you how to set up forms and their associated CGls (Common Gateway 
Interfaces), and use most of the currently available HTML editors. The CD-ROM is chock-full of 
Mac and Windows shareware and freeware; don’t worry about it becoming obsolete, because 
the publisher has set up an FTP site to provide readers with the latest versions of the software. 

On the down side, Using HTML doesn’t really cover maintenance aspects of running a site. 
There’s nothing about good directory planning, or running statistics programs to see how pop- 
ular your site is. If the book were focused solely on HTML, that would be fine, but it attempts to 
explain server scripts without mentioning the server. However, if you like dry reading and can 
overlook a few minor omissions, Using HTML will be an adequate resource. B 
“— KT 


internet Chat Quick Tour Donald Rose 


Ventana Press 919 942 0220 
ISBN: 1-56604-223-2 $14.00 U.S. 


This is a really nice, helpful book about IRC (Internet Relay Chat). Unlike many Internet books 
gathering dust and invading my shelf space, /RC QuickTour lacks that pretentious “| am the 
ultimate Internet expert” tone, and just tells IRC like it is. Donald Rose gives us the good, the 
bad, and the ugly about the real-time chat wonder right up front. No games. No hype. Just an 
easy read with some wit hiding between the lines. And as far as useful goes, this is it. This is 
ALL you need to get moving with IRC (besides the obvious hardware- software rigmarole). 
There are organized lists of different IRC servers to log onto, a very good glossary, and a neti- 
quette section that just states the facts, without the usual judgment calls and “be nice” crap. 
The most outstanding aspect of this book is its clarity. This book lacks the online jargon that’s 
foreign to newbies, which makes it the perfect guide for people who want to start exploring. 
This is best demonstrated in the “commands” section, which covers the tools that let you 
cruise IRC and conduct successful online chatting. There are all sorts of neat command tricks 
you can do with IRC, and you may just get addicted using the ones Rose lists. A+ 

’- BG 


The SLIP/PPP Connection: Paul Gilster 
The Essential Guide to John Wiley & Sons, Inc. 800 225 5945 
Graphical Internet Access SBM Mee uTI2"9 424-95 U-S: 


| picked up this book because | wanted to learn about the nuts and bolts of connectivity. The 
SLIP/PPP Connection spends the first four chapters (just under 100 pages) providing a good 
and fairly thorough explanation of SLIP (Serial Line Internet Protocol) and PPP (Point-to- 
Point) accounts, and offering help on how to configure them for Windows and the Mac OS. 

The book is clearly aimed at those who are less, rather than more, experienced on the 
Internet. | was more interested in how SLIP and PPP work, and less in the author’s explanation 
of what they do. 

The book’s remaining seven chapters explain the various resources of the Internet (FTP, 
Telnet, the Web, and so on) as they appear through the eye of a SLIP/PPP connection. This is a 
good, complete beginner’s guide to the tools of the Internet. If | were the kind of person who 
researches something before | try it, this book would be perfect for me. Of course, the author 
may have been a little late in writing this, since the next wave of connectivity is going to be 
digital, probably ISDN, and we won’t need SLIP or PPP software anymore. B+ 

—= WKE 
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WebMaster Macintosh Bob LeVitus and Jeff Evans 
AP Professional 800 3131 277 


ISBN: 0-12-44557473 $29.95 U.S. 


If you want to set up your own Web site but have no desire to be a “Unix weenie,” 
WebMaster Macintosh is the book for you. With a sense of humor lacking in nearly all other 
Internet books, LeVitus and Evans guide you through the process of setting up a Macintosh 
server and getting it connected to the Internet. WebMaster Macintosh begins with a tongue- 
in-cheek version of the obligatory history of the Internet, then leads you through the ISP 8 ae 
(Internet Service Provider) maze and explains what IP addresses and domain names are. ages 1 Nosh 
There’s also a short guide to HTML that will help you produce Web pages. 7 

What's really nice about this book is that it gives tips about how to structure a site so 
that it doesn’t become unmanageable. WebMaster Macintosh also explains how to extend a 
WebSTAR server with third-party CGls, and teaches you how to write your own. Interviews 
with movers and shakers in the Mac Web community round out the book and provide 
glimpses of the future. Nice touch! 

The CD-ROM contains all the software you'll need to get a server running, and the 
authors explain how it fits together. The WebMaster Macintosh Web site hosts all the links 
mentioned in the book, as well as the latest versions of the software on the CD-ROM. | highly 
recommend this book to beginning Web masters. 

Note: WebMaster Macintosh refers to the program “MacHTTP,” which was bought by 
StarNine and renamed “WebSTAR.” Just mentally replace “MacHTTP” with “WebSTAR” as 
you're reading. A 

ah) 


Internet Mailing Lists é Mabou 


Navigator for Windows Users Prentice Halll 800 382 3419 
ISBN: 0-13-193988-2 $39.95 U.S. 


Has producing a CD-ROM become that cheap? Why doesn’t NetManage just give a copy of 
Internet Chameleon to every man, woman, and child in America? 

These were a couple of the questions floating through my mind as | leafed through this 
466-page book, which is meant to be a guide to mailing lists on the Internet. Yes, the book 
comes with a CD-ROM, and on this CD-ROM is Internet Chameleon, with its little customized 
kit for instant access through a number of specific service providers. 

| thought this was kind of extraneous, except that you need Internet access to use the 
mailing lists. Actually, a guide to mailing lists is a pretty neat concept, since they are defi- 
nitely part of the anarchic underground of the Internet, a resource that virtually anybody 
with just e-mail access can set up. And, e-mail access is all you need to subscribe to one. 

The first 65 pages of the book introduce you to the mailing list concept, review etiquette 
for mailing lists, and guide you through setting up the software included on the CD-ROM. 
The remaining 400 pages list more than 1,400 mailing lists, complete with brief descriptions. 

Besides Internet Chameleon, the CD-ROM also has a program called List Navigator, which 
both lists all the lists in the book, along with their descriptions, and provides a very easy 
interface for subscribing and unsubscribing to lists. | mean easy as in clicking one button 
and it’s done. 

Oh, there’s a little configuration you have to do, the most complex being that you must 
enter the name of your e-mail server (which your service provider can tell you). And, if 
you ve subscribed to a list but couldn’t figure out how to get off it, you’ll appreciate the 
Unsubscribe button. After the initial set-up instructions, though, | found the physical book to 
be completely unnecessary. All the lists are in the program, and it’s much easier to search. | 
say, lower the price, get rid of the book, and replace it with a small manual. The whole pack- 
age could be based on the CD-ROM. Considering the size of the book, this would save a few 
acres of forest. One more complaint about the medium: CD-ROMs are static, while mailing 
lists are very transient and decentralized. It’s certainly likely that not every mailing list in 
existence is found on the CD-ROM, and it’s also very probable that at least some included 
won't exist next year. O- 


— WKC 
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Networking Personal Craig Hunt 


Computers with TCP /ip O’Reilly & Associates, Inc. 800 998 9938 
ISBN: 1-565927123-2 $29.95 U.S. 


How to make computers talk to one another has always been a complex and under-explained 
subject (at least in the PC world; Macs have AppleTalk, which makes this task more of a plug- 
and-play operation). There must be almost as many network configurations as there are net- 
work administrators. And now, since TCP/IP (Transport Control Protocol/Internet Protocol) is 
the lingua franca of the Internet, everyday users are being confronted with the need to con- 
figure TCP/IP stacks so they can get online. There are a lot of quick-start, get-you-connected 
packages that don’t require too much thinking, but they usually limit you to just a few ser- 
vices. 

If you want any choice in your service provider, you have to learn something about TCP. 
Networking Personal Computers is overkill if you just want to get your PC talking to the 
Internet, but I’ve got some kind of masochistic curiosity that made me really want to read 
about Reverse Address Resolution Protocol. The beauty of this book is that it made under- 
standable all sorts of arcane topics that | had never dreamed of mastering. And, there were 
lots of pictures to keep me from getting bored. 

The book starts out with the serious basics, explaining the different kinds of busses on 
PCs, and goes all the way up (with a brief detour to talk about TCP for Windows 95) to 
instructions on how to create file servers and use Novell’s Netware. The book is subtitled “A 
Guide For Network Administrators,” but it does have value for the everyday user. A 


— WKC 


Cyberpunk Handbook St. Jude, R.U. Sirius, and Bart Nagel 
[The Real Cyberpunk Random House 800 733 3000 
Fakebook] ISBN: 0-679-76230-2 $9.95 U.S. 


O.K. You there, Gentle Reader, listen up: If you’re really a “cyberpunk,” let’s talk for a 
moment. (If you’re not, listen up anyway — this might be fun). Now: The Cyberpunk 
Handbook. Subject-wise, this should have been an awful book. | mean absolutely, unforgiv- 
ably ghastly. Can’t you just see it? Cyber styles of the rich and clueless. Prodigy software 
enclosed, layout by someone who got fired from MTV, foreword by Bruce Sterling. Just forget 
it, right? 

Thank Cthulhu it was done by St. Jude Milhon, R.U. Sirius, and Bart Nagel, the prodigal 
offspring of Mondo 2000. Instead of being a disaster, The Cyberpunk Handbook is a fine, 
spare, and often hysterically funny compilation of drool-proof background data encom- 
passing the hows, whys, and whos of cyberpunkdom. 

There are handy U-Fake-It tips, plus a useful lexicography for deciphering those “hip” 
mags that are too kewl to explain to their readers what in god’s name PGP (Pretty Good 
Privacy), PBX (Private Branch Exchange), LOL (Laughing Out Loud), and ROFL (Rolling On 
Floor Laughing) are supposed to mean. | also found out about the icons of the cyberpunk 
genre (there are “cheatcards” for books and movies that any self-respecting tech-punk 
should be aware of, like Neuromancer by William Gibson, Snow Crash by Neal Stephenson, 
Bladerunner, and Max Headroom). A gratuitous fashion/style chapter contained one section, 
“A Special Warning About StarFleet Gear,” that was almost surely a specific shot against 
yours truly, but I digress. There is an almost staggeringly smug appendix on the 
“Valorization” of the cyberpunk style, which | guarantee will contain the deepest discourse 
on the import of laser-pointer ownership you have ever found in one short paragraph. All of 
this is tackled with been-there-done-that accuracy. 

Whether you purchase this book for the Top Telltale Signs That You or Someone You 
Know is a Cyberpunk (No. 7 is: “The music coming out of her bedroom sounds like a missile 
strike”; No. 5: “She’s somehow arranged to telecommute to school”; or No. 1, “Your cable box 
now gets 850 channels free, plus pirate TV from Belize and San Quentin”), or simply for 
laughs, The Cyberpunk Handbook is a worthy read. | don’t just say that because I’m planning 
to hack the authors’ bank accounts. A 


— Chris Hudak W 
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Voyage into Cyberspace 
book 


with a 


“A wide and “For anyone interested “The liveliest, 
devoted in the recreational most readable 
readership.” uses of personal online guide 
—The Wall Street computers...” yet!” 

Journal —The New York Times —USA Today 


Computer books lor the ba al it. 


gone, 
pease 


buidle 


Net Guide introduces you 
_to the exciting new world of Cyberspace. Net Games 
directs you to the incredible games people play there. Nez Chai reveals the secret 

places where millions of people talk, debate, hang out, and meet. Nes Money leads you to the thou-  - 
sands of sites in Cyberspace that are revolutionizing the way we manage our personal finances. Ne¢p 
Trek helps you plot your journey to the furthest reaches of the sci-fi galaxy. Net Sports brings you — 
to center court in Cyberspace with stats, scores, and sports talk. And Nes Tech is your ea to the 

_ tech support, product 1 news, sand software | resources available on the Info Highway. _ . 
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BY CHRIS OAKES 


H ey, this is kind of cute. I’m 
at the site for Gramercy 
Press(http://www.mci.com/ 

gramercy/intro.html), 
peeking into the office of its 
president, Peter. A color pic- 
ture of his desk fills my 
browser's window. | click on 


the phone and 15 seconds later, 


hear his voice discussing 
changes in the tools his busi- 
ness uses. Then | visit Darlene, 
the receptionist, who gossips 
about her office mates. When | 
check in a week later, Darlene 
discloses more gossip. 

Touring this soap opera- 
modeled site is a little like 
watching “ER,” but without 
having to see gruesome tra- 
cheotomies. It’s lively, com- 
pelling, and, oh yeah, it’s also 
one big commercial for MCI, 
which runs the site. 

Now I’m on a tour of New 
York’s Little Italy (http:// 
www.eat.col123456m/). My 


in Little Italy. Mama tells me a 
guy who also B98 by the name 


in New Jersey is rumored to 
have painted it. Click, click, 
and | meander into Dinner 
Table Stories, explore Italian 
architecture, and learn about 
Mama’s favorite places. Pretty 
and all in the name of 


Ragu spaghetti sauce, the 


product for which the site is 
one sprawling promotion. 

Just what’s going on 
here? As the Web has emerged 
as a new medium for commu- 
nication, the roles of advertis- 
ers and consumers are shifting 
with a mouse-click, and exist- 
ing advertising models are 
breaking down. 


Role Shift 


The visitor to the Gramercy site 
is an eavesdropper, a partici- 
pating viewer, and a soap 


tour guide. The consumer 
becomes the student, touring 
New York City and parts of 
Italy, exploring Italian archi- 
tecture, and learning Italian 
words, not to mention getting 
pasta recipes. The role of 
advertiser as entertainer is also 
embodied by the Stolichnaya 
vodka site (http://www. 
stoli.com/), where visitors 

out a puzzle, submit 
Stoli drinks, and 


plug for the prod- 


In perhaps the most dra- 
matic role shift, the Web is let- 
ting advertisers be ome edi- 
tors, dishing up informational 
content normally expected — 
from a magazine or news 
show. The Miller Genuine Draft 
site, known as the MGD Tap 
Room (http: 
taproom.cor 
ed straight-ahead features on 


if advertisers are 
going to enter these 
new reaims of 
content, then they 
have a new burden to 
make sure their 
content is good, fair, 
and worth the return 
on their investment. 
And, even gomede ther 


friendly Italian-American tour | 


guide is Mama, who has lots of 
informative stuff to say to me, 
and plenty of advice as well. 
“See that limo?” she writes 
below a picture of a vibrant 
street scene. “The driver told 
me in Italian that the woman 
inside was a big movie star. 
Mad him drive four hours 


ed on a brick walll somewhere 


tion of Boticelli’ S Venus paint- _—_ advertiser functions as both 


addict, all at once. In produc- 


ing the half-"“Melrose Place”/ 
halj-infomercial story of this 

“virtual publishing house,” MCL 
is creating entertainment _ 
intended to make visitors — 
return. And in the process, it’s 
selling a message: MCI telecom 
products can help a business 
grow, as demonstrated by the 
decision-makers and employ- 
ees of Gramercy Press. 

On the Ragu site, the 


educator (or edutainer) and | 


_. just all those conventions 


the music scene in Austin, 
Texas. It’s an online magazine. 
No, wait — it’s an ad. Or is it? 
No need to be alarmed — it’s 


the digital revolution. 


Advertiser and 
Content, Unite! 

The Web is making program- 
mers out of advertisers. And 
the programs advertisers are 


Creating are much more than 


mere commercial messages; 
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ibrary subset 
meractive medi 
technology databi 


they're content-oriented out- 
posts that blur the line 
between ad and editorial, pro- 
gramming and promotion. 
Norman Hajjar, president of the 
Hajjar/Kaufman advertising 
agency, is one of many ad 
execs feeling a change in his 
job description: “We've never 
really thought of ourselves as 
Bice armel before Now. 
we do.” | 


the time and space barriers of 


conventional advertising. There 


are virtually limitless pages, 
clicks, and gimmicks at an 
advertiser's disposal. Sound, 
text, video, and graphic can all 
be mustered to turn a few short 
messages into, well, into any- 
thing an advertiser desires. 

But what do advertisers 
want? And, will the consumer 
who once relied on an editorial 
staff for content and an adver- 
tiser for ads become more vul- 
nerable to the advertiser, or 
merely able to make more 
choices, including that of 
avoiding the advertising alto- 
gether? What's happening 
today to the medium of tomor: 
row is still too transformat 

to be labeled good or r bad oy 
today’s yardstick. | 


Giving the People 
What They Want? 


_ Some observers, such as Paul 
_ Jones, a teacher/researcher at 
the University of North — 


Carolina, point out that the 
kind of promotional content 
you see on the Web ae 
does have a precedent. ” 
look at how radio used ss wo 


> Daily Deadline 


>» Interactive 
Media & Marketing 


>» Smart Marketers 
> interACTIONS 
> Facts & Features 


> Transactions 


Physically, the Web leaae = 


THES SITE 13 INTENDED FOR AUDIENCES OF LEGAL DRENKING AGE ONLY. 


STOLI CENTRAL 


SPIRNS OF 
THE WORLD 
1 


in its realm for hours." 


it’s not an unusual thing,” says 
Jones. He cites the Grand Old | 
Opry broadcasts, which were 
transmitted from a radio sta- 
tion owned by an insurance 
company. “At the beginning of 
the medium [TV], there wasn’t 
creative talent out there to cre- 
ate content, so people adver- 
tised themselves and created 
their own content,” Jones says. 

Hajjar/Kaufman’s Norman 
Hajjar makes a similar connec- 
tion. “It reminds me of the old 
days of radio when a [commer- 
cial] character was woven into 
the program,’ he says. 

Today, Hajjar's agency 
may be on the verge of return- 
ing to that model; his agency 
is pursuing the production of 
radio “stations” for clients 
using the RealAudio technolo- 
RealAudio lets anyone with 
Web server broadcast sound 
over the Internet in real time. 
In Hajjar/Kaufman’s case, this 
would enable an entire radio 
program to be designed, pro- 
duced, and advertised by a 
single company and its 
ad agency. 


Aivoticne Age's site 
(http://www.adage. 
com/) has a forum where 
visitors can "chew over" 


issues raised by 
emerging media 
technologies. 


FREEDOM OF 
ADVENTURE same 


FREEDOM OF 
_ EXPRESSION 


REEDOM 


But the comparison to 
early radio and TV days only 
goes so far. With the bulldozed 
boundaries of time and space 
and the wide-open options for 
types of content, the advertiser 
has a wider yoke of responsi- 
bility. lf a Web site is going to 
transform an ad into an infor- 
mation bazaar, the advertiser's 
task becomes more formidable, 
and its relationship with cus- 
tomers more complicated. As 
Hajjar says, the new, content- 
oriented sites tell visitors that 
the advertiser “understands 
your sensibilities” — perhaps 
so much that the advertiser 
knows the music, program- 
ming, graphics, and other con- 
tent visitors want to see. But 
that’s no small task. 

“The shift to interactivity 
means that you have to do an 
enormous amount more to 
keep people’s interest,” says 


Nick Routledge, past co-chair- 


: of the Computer Ethics 
ind Responsibilities Campaign, 


and now the “curator” of a 


Web site focusing on net- 
based communication 
(http://www.rezn8.com/ 
world3/). 

Putting such a package 
together could become the 
next advertising science, 
greatly expanding the duties 
of the advertiser. If a site is 
going to entertain, 


have to produce effective 
entertainment — something 
even experienced entertainers 
often fail to achieve. If it’s 
going to educate, they have to 
make sure balanced, thorough, 
_and well-understood content is 
being conveyed. If the site’s 
going to provide feature con- 
tent, like an exploration of the 
Austin music scene, then 
advertisers need to become 
editors, reporters, producers, 
and writers. / 
What should they cover? 
What should they leave out? 
Can a selling message be inte- 
grated with information with- 
out having the line between 
objectivity and promotion be 
crossed? Clearly, the advertis- 
er’s old role of prod uct pusher 
was much simpler. If advertis- 
ers are going to enter these 
new realms of content, then 
they have a new burden to 
make sure their content is 
good, fair, and worth the 
return on their investment. 
And even then, their editorial 
legitimacy is in question. The 
responsibilities are mammoth. 


Who’s Watching? 


Who will make sure these new 
responsibilities are met with a 
concern for fairness, quality, 
and accuracy? The watch-dog 
could end up being the tough- 
est, most responsive, BS-resis- 
tant monitoring system the 
industry has ever faced: the 


individuals who use the 
Internet, who may end up cre- 
ating a self-policing 
environment. 

The net, more than any 
medium before it, encourages 
its inhabitants to do business 
honestly. Shoddy, biased, or 
otherwise flawed Information is 
swiftly rejected by the net 
community. As witnessed by 
the reaction to the T/ME cyber- 
porn story, the net ferrets out 
and exposes bad data faster 
than you can say Better 
Business Bureau. The T/ME 
debacle, for instance, exempli- 
fies the unprecedented power 
of “parody and derision” on 
the net, says UNC’s Jones. 
When something is bad, the 
word, to put it mildly, gets 
around. After the T/ME story 
broke, Web sites were rapidly 
created to expose the cracks in 
Martin Rimm’s study, the basis 
of the TIME article (see The Net 
04, page 23). 

The same thing could 
happen to the advertiser whose 
site contains similar weakness- 
es. Companies could quickly 
find their sites on “Worst of the 
Web” or “Pointless Site of the 
Month” pages. Nick Routledge 


_ an” “Infomercial. / 


IBM has an area on HotWi red (http 
Coin/Spnsrs/IBM/) that serves both as a "Web newsletter" 


//www.hotwired.com/ 


concerned for those who may 


This past July, Yahoo! 
(http://www.yahoo.com/) 
began featuring adver- 
tisements on its site. 

Visitors decide whether 
to click on to the 
advertiser's site. 


notes that “companies are 

going se be known by the 
lity of their information,” 

he predicts the ones that 

make the best information 

available will benefit the most. 

So, while some organizations, 


such as the National 
Advertising Division of the 


Council of Better Business attempt to cr 

Bureaus, are taking aim at the “Internet family table." 

Web to police unsubstantiated —- Visitors are exposed to 

claims, the net itself may be Italian art and spaghetti 

the more potent monitor. recipes, lots of contests, 
Nonetheless, some are and, of course, Mama’s 


employer, Ragu. 
not be able to discern fluff — _ 
from stuff, selling from enter- 
tainment — like kids. The 
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Children’s Advertising 
Review Unit (CARU), a 
division of the Council 
of Better Business 
Bureaus, is now trying 
to ensure that child- 
oriented promotional 
Web sites draw a clear 
line between content 
and advertising. 
Where those two 
blend on th 
says CARU Director 
Elizabeth Lascoutx, 
it’s incumbent for the 
advertiser to adhere 
to the same rules 
governing non-Web 
advertising. 

When information 
crosses from pro- 
gramming to promo- 
tion, advertisers may 
“have to flag it some- 
how to say, ‘0.K., 


What's on Tap 


during bad lapses In 
oe rake youta bt people now wher 


ie pe with your question at 


questions, i 


You're out there Let us hear 
; fom you 
thoughts Contact usa 


to puton tap. Ce 


industry Category 


Telecommunications 


MOST WEB-ORIENTED INDUSTRIES 


Computers & Office Equipment — 


kids, now we’re 
trying to sell you 


the first to admit 
that it’s not 
always clear what 
is and is not 


advertising. “It’s a Saturn’s site (http://www.saturncars. 


very ae 


Choosing the Mode 
Formative may be an under- 
statement. 

The number of promo- 
tional sites is multiplying b 
the minute, and no standar 
emerging. There's certainly a 
lot of excitement about the 
new opportunities offered b 
the medium, but far from any 
agreement on what model will 
work best. Just drop in on the 
Digital Media forum at the Web 
site of Advertising Age, the 
long-time chronicler of the 
country’s image-building 
business (http://www. 
adage.com/ ) and listen to 
the arguments being bandied 
about. 

Jock Mirow, an art direc- 
tor in the TV business, thinks 


Electronic Entertainment Equipment 
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The Saturn Site 


for owners, shoppers, team members, and the curious 


com/) follows a tra 
route, with product specs and other info. 


% With Sites 


traditional advertising 


the shift in advertising content, 


while a challenge, might help 


‘consumers become more edu- 


catec about products. “I think 
consumers will look for a more 
infomer al type of presenta- 


tion than slogan- or image- 


driven ads. In other words, 
don't just show me a pretty 
picture of the damn thing, tell 
me how its guts work and show 
me a diagram. 

But beyond the what and 
how of Web advertising is the 
where. Central to the entire 
concept of Web advertising is 
where exactly advertisers 
decide to place their promo- 
tional sites, says Fred Sattler, 
media research director at 
Chiat/Day advertising. He 
believes advertisers should fol- 
low “the established advertis- 
ing model of intrusive adver- 
tising integrated 
within high-interest 
editorial.” What's 
that? Advertising 
positioned between, 
rather than within, 
editorial items. 
Sattler says this kind 
of advertising has 
better readership. 
Sattler adds that 
there's no obvious 
benefit to straying 
from that model on 
the Web. “Sponsor- 
ship of online areas, 
rather than their 
underwriting, should 
be our credo,” he 
says. This credo will 
still hold as online 
systems move from 
text-based media to 
multimedia, he 


Sattler also wants net 
surfers to find just one thing 
when they arrive at a commer- 
cial site — a singular advertis- 
ing message persuading the 


NETSCAPE 


name takes you to its site. 


viewer to purchase the compa- 
ny’s product. That is, after all, 
the advertiser's original mis- 
sion. Not games, not entertain- 
ment, not editorial content. 

As Laurie Gelb, a partici- 
pant in the Ad Age forum 
argues: “Consumers will not 
suddenly abandon their indi- 
vidual prejudices merely 
because a larger quantity of 
content is easier to obtain on 
the Web. If you hate G.E. 
because your fridge broke five 


YOU CAN DO 


Netscape lists site advertisers 
(http:home.mcom.com/ads/index.html) 
as hotlinks. Clicking on an advertiser 


(http://www. 
hotwired.com/), Yahoo! 
(http://www. yahoo.com/), 
and Mr. Showbiz (http:// 
web3. starwave. 
com/showbiz/) are 
among those that 
have simple adver- 
tising banners inte- 
grated into the con- 
tent of their pages. 
The ads are little 
more than seduc- 
tively displayed 
hypertext links, 
beckoning the view- 
er to click on over to 
the company’s site. 
What visitors find 
when they get to the advertis- 
er's site is, 
of course, still up to the 
advertiser. 

Situating an ad where the 
unpersuaded roam is the only 
way to reach these kinds of 
consumers, Sattler believes. 
“The Ragu site is compelling,” 
he says, “but | think it would 
be much more so [if placed in 
the context of] a Julia Childs 
Web site.” 

Even when sites like 


$ Pf O:N_S:O-8.$ 


I'm map at the computer working. Yawwursewn. I look up at the computer monitor, and say "TIMM, let's 


Telax a little 


tek! 
flick @ I switch TIMM to boob tube mode. Gilligan helps the Professor build a fusion reactor out 


of coconuts and Mrs. Howell's hatpin. 
flick! Switch TIMM back to computer. Where the heck is my MYST CD-ROM? 
flick! "ze plane! ze plane!" Excellent. Fantasy Island. 

flick! DOOM. flick! ‘50s surf movie. Beach Blanket Bimbo. Weird. 


flick! Weirder. A MUD. A wazard kills my avatar. Sto 


ry of my virtual life... 


ick! CNN. Surf some underground music sites on the Web. 


flick! MTV. FTP from MIT. Leave it to Beaver. 


flick! Gopherspace. 


RING! 6AM. The alam by my bed. Good thing I wasn't asleep. Stupid thing might have woken me up. 


flick! 


Toshiba has set up a home page for TIMM, a computer and 
TV monitor (http://www. toshiba.com/tacp/timm/), that 
combines the wacky and the informative. 


years ago, you probably won't 
hate them any less after you 
check out their Web server.” 
Sticking persuasive mes- 
sages amidst others’ editorial 
content may sound like the 
same-old, same-old, but this 


model is actually popping up 


all over the place online — 
even on the most cutting-edge 
outposts. Sites by HotWired 


Miller’s offer impressive, prod- 
uct-independent content, 
Sattler believes they're proba- 
bly not reaching visitors who 
would be interested but who 
are simply too wary of the 
Miller logo to ever visit its site. 
The corporate presence may _ 
skew the perception of the pro- 


_ gramming, no matter how 
good and balanced it is. 


“FREE. 


noteb ocr 


Waiting for the 
Big One 

The only consensus so far is 
that all involved in advertising 
on the Web still don’t know 
what they re doing. Indeed, far 
from knowing whether or not 
they should provide their own 
content, many advertisers 
don’t even have an obvious 
goal when they set up a site on 
the Web. Direct marketing 
(which is not the issue here) is 
the only marketing effort that’s 
transposing itself neatly to the 
Web. Still, it probably won't be 
long before net users are as 
conversant in a company’s 
online campaigns as Super 
Bowl viewers are in the big 
commercial splashes made 
during the game. 

Some day, the online ad 
will become a recognizable 
entity. “Eventually, we won t 
feel the need to relate Web 
marketing to other, more 
established foms, of market- 


NT ELON 


variety of advertisers’ links. — 


ing. It will simply be Web mar- 
keting, with its own strengths 


writes in "Whoa! Media 
forum. | 

Success, of course, will be 
the ultimate test. The online 
advertising community is still 
waiting for the Big One, says 
Sattler — the Web strategy that 
really pulls in new customers. 
“Once we do get the yard- 
stick,” he says, “natural selec- 
tion will take hold.” 

All this struggling may be 
good news for the net commu- 
nity, which more than any 
other, holds court over the 
future of the online ad. 
Especially in the interactive 
medium, what that community 
accepts and rejects may be the 
online advertiser's brightest 


AT&T is using its site 
(http:www.att.com/) to 
display its AT&T 
Technology magazine, 
which describes AT&T's 


products, systems, and 
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“) wannit 
bad but P 
too darned 
lazy to get 
outta bed. 
Can't I just 
order it and 
have it sent 
to me?” 


by Mark Frost and Stephan Somogyi 


| hate shopping. | really hate shopping. 
dislike the pushy, annoying creatures who 
frequent most big retail establishments. 
find mall air to be quite unpalatable, 
particularly the reeking fumes that emanate 
from the food court. | fear the dangers that 
await me in the shopping mall parking lot. 
Oh, give me a home, where the catalogs 
roam, and the phones are not busy all day... 


Underwear from th 


site is just one of the items 
available for purchase on the 


Internet. 


you place an order 
immediately. 


DERWEAR 


Yum, Pizza Hut'’s site is 
mouth-watering, and lets 


ep, from the body-shaped indentation of my 
comfy, sagging couch, | can turn on the shopping 
channel and choose from its fine selection of fake 
jewelry and authentic hydraulic log splitters. Or, | 
can rest my laptop computer on my ever- 
expanding belly (between the Cheetos® and the 
Jolt Cola®), and surf the expanses of the World 
Wide Web in search of fine consumer products. | 
can do all this without ever having to leave the 
security of my gravitationally 
challenged couch. 

For instance, | can take my 
pick of finely crafted underpants at the 
2(x)ist site (http://www.digex. 
net/2xist/catalog.html), order a 
large double-anchovy and pineapple 
pizza from Pizza Hut (http://www. 
pizzahut.com/), or find that perfect 
dream home with the white picket fence 
| (http://www.homefair.com/class/ 
classified.html) to share with my pals 
Lenny and George. 


Za 


e 2(Wist 


| The Boogie Man 

“But wait,” you're probably saying. “I’ve 

heard that there are bad guys out there 

just waiting for me to send my credit 
card number across the Internet so they can not 
only discover the waist size of my thong 
underpants, but the credit card number | used to 
purchase them.” 

Every day, millions of shmoes just like me 

send checks through the mail, hand credit cards to 
retailers, and even give credit card numbers over 


the phone. These are all very convenient ways of 
paying bills and buying goods, even though they 
entail folks accepting certain risks. 

O.K., so now there’s a new venue for 
spending money — the Internet. But the very folks 
who think nothing of reading their card numbers 
over the phone to an unknown clerk at some mail- 
order company somewhere don’t feel nearly as 
confident when it comes to passing the same info 
across the net. There are two main reasons for this. 
First, there’s a real potential for theft and fraud on 
the net. Second, there’s been steaming heaps of 
hype and sensational reporting of online 
theft/fraud (or online anything, for that matter). 


The Lowdown 


What’s the reality of theft and fraud taking place 
on the Internet? Basically, it is physically possible 
to observe, gather, and read almost everything 
that passes over the Internet. This is because the 
net, for the most part, is not secure. A secure 
network often requires a log-on process so users 
are traceable or accountable — this lets a system 
administrator easily keep track the activities of any 
user. And, usually, where there’s a log-on, there's 
a password requirement. This combination of log- 
on and password is the kind of security most 
commercial online services and corporate networks 
employ. Some networks are even more secure in 
that they employ some form of scrambling, or 
encrypting, of all data that passes through the 
network. This means that even if you happen to 
break into the network (by stealing a user's log-on 
and password), the stolen data would be 
meaningless. (See figure, below.) 

The vast majority of the Internet is not 
secured by either log-on/password or encryption, 
however. This is the basis for the hype about the 
potential for mass thievery on the net. There are 
other reasons for this hype, though. Recently, a net 
user in France, with the help of 150 workstations 


and a handful of super computers, managed to 
break Netscape’s encryption key. While that’s 
disturbing, it’s important to remember that your 
average super-smart drooling nerd would need 
lotsa hardware and some seriously talented 
collaborators to pull off the same feat. Even then, 
it would take some time. And then, who’s to say 
that Netscape won't make it possible for the 
client’s browser to randomly select a different key 
each time the application is launched, or that the 
key is changed at the server every couple of hours, 
leaving little or no time to complete the task of 
cracking the valid key? And all of this assumes 
that the cracker knows exactly where and when to 
sniff the net in search of credit card info. 

It's also important to remember that it takes 
no computers and not much intelligence to dig 
through the dumpster behind your favorite posh 
restaurant. And | would bet that in the time it took 
all that gray matter and silicon to break the 
Netscape encryption key, your average dumpster 
diver could have found a whole pocketful of credit 
card numbers and used them all several times. 
Sounds logical, so why are we so afraid of the net? 
And why do we feel perfectly comfortable flashing 
the plastic at the restaurant? 


Convenience vs. Risk 

It's because we see the potential risk of theft being 
outweighed by the convenience. It also doesn’t 
hurt to know that, even if your card number is 
stolen, you won't be required to pay for the 
fraudulent billings. Most card companies insure all 
fraudulent purchases after the first $50. Some cover 
all fraudulent purchases. We suggest calling your 
credit card company to see what its policy is for 
card numbers stolen over the Internet. As for the 
encryption bit, in response to the breaking of the 
Netscape key, Washington paper-pushers are 
calling for a liberalization of crypto-export rules, 
which would allow companies like Netscape to use 
more secure encryption. And, it’s more than 
Netscape that’s looking into improving security on 
the net. Microsoft and Visa are working together 
on their own security software, which should be 
available by this time next year. By then, you'll 
have quite a selection of payment methods 
available on the net. 


Charge it! 

For those of us who live (and eventually die) by the 
credit card, there are some schemes for using the 
beloved plastic over the Internet. Netscape 
(http://www.netscape.com/), maker of the 
most popular Web browser on the planet, offers 
the Secure Socket Layer (SSL), which is built into its 
server software and every copy of the Netscape 
Navigator browser software. SSL is an encryption 
scheme designed to protect confidential data 


HOW SECURE 15 IT REALLY 


Encrypting data doesn’t guarantee that the data will stay 
encrypted. Under U.S. laws called the international Traffic in 
Arms Regulations (iITAR) (http://www.cygnus.com/~gnu/ 
export.html), cryptographic hardware or software is 
considered a munition and, therefore, is subject to export 
control by the government. Companies seeking to export 
products containing crypto, such as the Netscape Navigator, 
have to use “weak” crypto to get an export license. The 
current upper limit on key size to let software be exportable 
is 40 bits. The more bits there are, the more difficult it is to 
figure out the key. Forty bits allows for 1, 099, oe 627, 776 (240) 
possible different keys. 

While this may seem like a lot of keys, it’s D mmportaet to 
remember that computers are fast. For example, a Power 
Macintosh 7100/80 can check between 20,000 and 30,000 
keys per second. Alone, it would take this machine about 15 
months to exhaust all the possible 40-bit keys. Just 10 of 
these machines would reduce the task to about six weeks. 

Last June, a concerted attempt to try out every possible 
40-bit key led to people all over the internet running special 
software on their PCs, Macs, and various Unix boxes. it took 
this loosely organized group about a week to try out every 
key. in August, a different attempt was made: The goal was to 
decrypt a session encrypted with a 40-bit key using 
Netscape’s Secure Socket Layer (SSL) scheme between a 
Netscape Navigator browser and a Netscape commerce 
server. This time, the key was found about halfway through 
the keyspace, in roughly eight days. 

Given the amount of idle and available computational 
horsepower at universities or large corporations, many large 
and influential companies (Microsoft included) are lobbying 
the government to increase the a ae key size beyond 
40 bits. 

There are indications that the exportable key length may 
be extended to 64 bits, making it more than 16 million times 
more work to try out all possible combinations. But it’s not 
clear yet whether any other demands must be met for 64-bit 
crypto to become exportable. 


— ss 


passing between the client and _gyerrr ccc 
the server. O'Reilly and “th may 
Associates’ WebSite server 
version 1.1 (http://website. — : — 
: Encrypted protocols are supported on 
ora.com/), which runs on the WebSite serva) 
Windows NT and Windows 95, 
also supports encryption 
protocols. StarNine (http:// 
www.starnine.com/), maker 
of the WebSTAR server for the 
Mac OS, is introducing a StarNine is launching a Security Toolkit 
Security Toolkit add-on for add-on for its WebSTAR server. 
WebSTAR that supports Netscape’s SSL and First 
Virtual’s net payment 
scheme (more on this to come). 
Open Market (http://www. 
openmarket.com/) offers 
Unix-based commerce servers 


: Fearful shoppers take comfort: Open 
for the Web and also provides Market has software to let merchants 


software to perform credit card verify credit cards. 
verification on the fly. 
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sour 
= Wanrs Hew? 


First Virtual acts as a middle- 
man between consumers and 
merchants. 
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The Check, Please 


Credit cards are not the only means of exchanging 
money online. A number of companies are vying to 
act as middlemen between consumers and 
merchants by creating cash-like systems. First 
Virtual (http://www.fv.com/), for 
instance, offers accounts to online 
buyers and sellers. To purchase 
something from a merchant signed up 
with First Virtual, consumers need only 
provide their First Virtual account 
number; no other personal financial 
information has to travel over the network. First 
Virtual’s server sends e-mail to the consumer’s 
account, asking for confirmation of the trans- 
action. Only after the consumer has confirmed does 
money change hands. An advantage of this 
approach is that it does not rely on cryptographic 
technology, which means that firms outside of 
North America can easily become First Virtual 


merchants. The First Virtual scheme is best for 
people who plan to engage in many online 
transactions. The hassle of setting up an account 
with First Virtual makes it a bit too cumbersome for 
consumers who plan to make 

few purchases. 

DigiCash (http://www.digicash.com/) is 
recreating cash in an electronic format (see review, 
page 38). DigiCash is guaranteeing that the 
payment itself will be unforgeable, with the 
recipient unable to determine the payer's identity. 
One disadvantage: buyers must have DigiCash’s 
custom client software residing on their 
computers. In addition, since DigiCash stores 
information on users local hard drives, users will 
need to make sure that software is backed up. 
Losing a hard disk containing DigiCash or similar 
financial data could turn out to be a very 
expensive disk crash, indeed. 

NetBill (http://www.ini.cmu.edu/ 
netbill/), a research project at Carnegie 
Mellon University, is another cash-like 
system that’s noteworthy because it was 
designed to support extremely small 
transactions. Most credit card payments 
have a minimum transaction value, since the 
companies involved don’t make any money 
if the transaction is too small. NetBill, by 
contrast, allows transactions valued as low 
as a few cents to be made online. 


NetBill is a cash-like 
system that lets users 
make very small 
transactions online. 


Ready to Rumble? 


Even with all these means available to secure 
Internet transactions, when we did a quick search 
of the net, we could find only one site that actually 
used Netscape’s secure server. We went through 
our list of Internet malls, but didn’t find a single 
one offering secure transactions. Part of the reason 
for this might be that Netscape’s servers ain't 
cheap. The other reason is the old chicken and egg 
story — until the public starts to feel some sense of 
comfort with any form of security on the net, 
there’ll be little motivation for net vendors to 
adopt security measures; until net vendors start 
using security measures, users won't be 
comfortable buying on the net. 

Our prediction: after a bit of herky- 
jerky, vendors will adopt one of a number 
of security measures. Users will get wind of 
this and start to feel better about buying 
stuff on the net. And then, the buying 
frenzy will begin. 

Whatever happens, it’s just a matter 
of time before commerce on the net 
becomes routine. When it does, my sweaty hands 
will drop the remote and start hammering on the 
keyboard, ordering as many pairs of Spam® 
undershorts (http://wolf.co.net/spamgift/ 
index.html) as my credit card will allow. W 


My first shopping stop on 
the net: The Spam® gift 
site, where I can order 
Spam® undershorts. 


Are WOU Serous aout PC gaming? 


> Weare 


Act now to get 
your free issue 
of PC Gamer 
including the 
CD-ROM disc! 


‘pev oper” 


ame 


To order, fill out the form below, or, for faster service, call (800) 706-9500. 


Yes. Send me the next issue of PC Gamer including the CD-ROM disc with no risk! If 
a I'm pleased, I'll send just $47.95 for eleven more issues and discs (12 in all). If I'm not 
completely satisfied, I'll return the invoice marked cancel and owe nothing. 


ened 5 
nSGAMER : Name 
8 Address 
. City, State, ZIP 
Scoops a | ee es 
Rated 5 |_| Payment Enclosed |_| Bill Me Later 
Reviews A Payment Method |] check enclosed []visa [_]mc |] AmEx 
Eyewitness # Account Number__ ss ssCsCs‘CSstsSsSS«EEp Date 
Columns 7 Signature 
Strategy 
Central a Send your completed form to: PC Gamer, PO Box 51199,Boulder, CO 80322-1199 
5RED3 


= *12 issues Canada $US 61.95 *Other foreign $US 71.95 Please send Canadian and foreign orders prepaid in U.S. funds. Offer expires 3/30/96 


eature sto 


Web sites come and go, disappear, and 
reappear with frustrating regularity. Some of the locations 
mentioned in the following article may well have winked 


out by the time you read this. 
Photo: Aaron Lauer/Freedom Deluxe 
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Winnovine: (pe Wel 
There's the rub — finding it. There has to be a 
touch, an appreciation of anarchy in your soul if 
you want to succeed on the net. It’s chaos theory 
in action. There's a pattern, just not one our minds 
easily recognize. Fortunately, you don t have to 
rely on intuition or crystal balls to find what you re 
looking for. There are a variety of ways to zero in 
on locations where you are likely to find freebies in 
general, or even specific free files or types of files. 
The famous Yahoo Web index (http://www. 
yahoo.com/) presents the Web's contents in 


| asco Stuffit Htinder for Windows isa 

SS STI] must-have Windows version of 
the standard’ Mac de- 

_compression software. it handles. 
every Windows, DOS, Unix,and 
Mae pompressi file you re key 


also processes Mac files in 
Freeware at ftp://ftp.aladdinsys. 


_ WinScan is McAfee’s Windows version of its award-winning 
anti-virus software VirusScan. You can find it at 
Rpuifep.mcafee.conyp uaa ry. 


Paint Shop Pro can view virtually any ectic file you can 
download. it also doubles as a screen capture utility (for 
capturing graphics you can't download). Add it to your 

palette at ftp://ftp.winternet.com/users/jasc/. 


Stuffit Expander for the Macintosh is probably the only — 
decompression utility you'll ever need. it canhandleall => 
common Macintosh, DOS, Windows, and Unix compressed 
files. it also converts MacBinary and hgx files so yourMac 
can recognize them as normal Mac files. Freeware at > 
_ ftp://ftp.aladdinsys. copepubl. 


Disinfectant is an excellent free anti-virus utility for the = 
Mac. inoculate your computer at ftp: //ftp.acns.nwu.edul 
pub/disinfectant/. Be sure to scan all files you Aemntcad: 
Jose the internet. 


: GraphicConverter is an excellent crephice utility for the 
Mac you can use to view downloaded graphics inany 
format and even convert them to other formats you might __ 
- find more convenient. Look for it at ftp://ftp.pht. oS 
‘com/mirrors/umich/graphics/graphicsutil/, = —GW 
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categories that 
can be browsed 
through 
leisurely. But 
dedicated 
search tools are usually faster, if not as 
entertaining. Netscape's Net Search button takes 
you into the InfoSeek search utility (http://www2. 
infoseek.com/Home), but 
it's limited to 25 hits until you 
subscribe to the InfoSeek 
service (membership costs This search utility is reachable from 
$1.95 for 10 queries a month, or Netscape’s Net Search button. 
$9.95 for 100). The Lycos 
Catalog (http://lycos.cs. 
cmu.edu) and WebCrawler 
(http://webcrawler.com) 
have been very popular Web 
search utilities with simple, 
straightforward keyword 
searching. 

My favorite by far, 
however, is the relative 
newcomer Open Text Index 
(http://opentext.uunet.ca:8080). This 
powerful search mechanism has support 
for sophisticated searches, including 
Boolean, ranked, and simple keyword. The 
search options are the best I’ve seen. You 
set the desired search criteria, click 
“Search,” and receive a hit list of links to 
locations relevant to your criteria. Just a 
simple search using “freebie” as a 
keyword will bring up thousands of 
enticing hits. The Open Text Index is fast 
and growing exponentially each day. It’s currently 
incompatible with the America Online Web 
browser, although Open Text, the Waterloo, 
Ontario-based company that created the search 
engine, promises to provide a fix for this. Best of 
all, and in keeping with the spirit of this article, 
the Open Text Index is free, free, free! 

If you've been logged off long enough to visit 
a real bookstore lately, you've probably seen 
Patrick Vincent's FREE $TUFF from the Internet 
(Coriolis Group Books; see The Net 02, page 30, for 
a review). This catalog-like book lists Web sites 
and other Internet resources, all arranged by 
category, with freebies of one sort or another. If 
you just can t tear yourself away from your 
computer, peruse the book at (http://165.247. 
199.71/bookstor/cgbsnet/freesi/updfrees. 
htm). Double-click a category of freebies that 
interests you and read the relevant chapter in the 
book. There’s a gotcha, however. It’s not free. 
Unless you shell out $15, the version you read on 
screen omits all Internet locations of the mentioned 
free stuff. Some free advice? Forget the 315, read 
the free version on the Web, note some unique 
keywords for the file or item discussed, and use 
InfoSeek, Open Text Index, or WebCrawler to locate 


Yahoo is a good way to start searching for freeware. 


Lycos is very simple to use, and a 
great way to search the Web. 


Like Lycos, WebCrawler allows simple, 
straightforward keyword searching. 


Open Text inde is ; my 
favorite search engine by 
far, and it's free. 


it. Then go crazy with that $15 you just saved. 
Besides the general search utilities mentioned for 
the Web, there are some essential locations you'll 
want to exploit in your search for the free things in 
life, whether you're looking for software, 
government goodies, or free samples of 
toothpaste. Here are some of my faves. 


Hunting: Places 


Apu Nahasapeemapetilon, the fatalistic Kwik-E- 
Mart clerk from the Simpsons, would be proud. The 
Virtual Shareware Library (VSL) (http://vsl. 
cnet.com/) is 
| the 7-11 of 
shareware. 
While it doesn't 
serve chutney- 
flavored Squishees or stock pork logs (woohoo!), it 
is a one-stop convenience store for all your 
shareware needs, one where neither clerks nor 
customers need ever worry about being shot 
(praise be to Ganeesha!). It should be your first 
stop on any search for shareware. Featured on 
c|net (http://www.cnet.com), a burgeoning 
and lively Web zine with a presence on TV in some 
areas as well, VSL offers instant access to more 
than 110,000 (and counting) shareware and 
freeware files from the 21 largest software archives 
on Planet Internet. 

The attractive presentation of the files, the 
ease and variety of searches, and some of the 
value-added features in VSL put commercial 
services such as CompuServe, ZiffNet, and AOL 
to shame, at least when it comes to basic 
shareware savvy. Using VSL is a definite 
improvement over bare browsing and 
scrounging through directories at FTP sites. 

VSL offers three methods of searching 
for files. Quick Search lets you specify a 
category (Windows, DOS, Macintosh, 
UNIX, OS/2, Atari, Amiga, Netware, PC 
Games, Source Code), keywords, and the 
number of hits you want listed 
(20-200). The Most Wanted List search 
option displays the top 20 downloads 
in the selected category. New Arrivals 
lets you find files by category, date 
(10-60 days), and the number of 
found files (20-200) you want 
displayed in the hit list. 

No matter which search 
method you use, VSL lists the 
found files with brief 
descriptions and the occasional 
editorial comment. When you 
spot a file you want, click it to 
see a list of available 
download sites (both U.S. 


cinet is the site that houses the Virtual Shareware 
Library, considered the 7-11 of shareware. 


and non-U.S. archives), all clearly ranked by their 
reliability. Click the site you want to try and VSL 
automates the download process (see the sidebar, 
Download 101, for details and instructions on what 
to do when something goes horribly, horribly 
wrong). And, if with one site you don’t succeed, 
try, try again with the other sites listed until you 
clasp the file in your digital hands. 

If you feel more comfortable in the more 
traditional forum library structure found on 
America Online or CompuServe, don’t despair. 
Check out Jumbo (http://www.jumbo.com/), a 
growing collection of 
shareware on the World- 
Wide Web. It doesn't 
offer access to as many 
files as VSL, but its 
20,000+* Mac, Unix, and Windows shareware files 
are conveniently arranged in a library-like 
structure that should give users of commercial 
online services that warm, fuzzy feeling of 
familiarity. And, new files are being added hourly. 
Its a happening, hopping place, so 
me check it out frequently. 


Windows shareware files. 
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The Jumbo site has 20,000+ Mac, Unix, and 
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Sitegeist — A More Prosaic Mosaic 


Although we’ve, for the most part, assumed a Web-based 
approach to grabbing free stuff on the Internet, not 
everyone can endure the glacially slow access that all too 
often characterizes the Web. 

if you don’t have Web access or prefer a speedier 
online environment, browsing FTP sites remains an option. If 
your internet access is through a commercial online service 
such as America Online or CompuServe (in other words, if 
you’re paying through the teeth for it), going the FTP route 
could even save you a bundle in connect-time charges. 

And, you can still use a Web browser to go to FTP sites 
and avoid using arcane Unix commands such as dir, Is, cd, 
cdup, binary, ascii, and so on. The browser will let you travel 
to FTP sites and point and click your way through the site’s 
directory structure. When you enter a directory, be sure to 
check out the INDEX file that you'll find, in most cases, near 
the top of the directory’s contents. It usually provides brief 
notes or descriptions for each file in the directory. 

If you have to use a command-line interface in your 
dealings with the internet, FTP the online version of Brendan 
P. Kehoe’s Zen and the Art of the Internet from 
ftp://ftp.cs.widener.edu/pub/zen/, for an excellent 
introduction to the basics. GUI or not GUI, here are some key 
FTP sites by category: 


General shareware: 

Windows 
ftp://ftp.cica.indiana.edu/pub/pc/win3/ 
Mac 
ftp://mac.archive.umich.edu/pub/mac/ 


Games: 

DOS/Windows 
ftp://wuarchive.wustl.edu/systems/ibmpc/msdos-games/ 
Mac 

ftp://oakland.edu 


Clip Art: 
ftp://ftp.funet.fi/pub/pics 


images: . 
ftp://wuarchive.wustl.edu/graphics/ 
ftp:/ftp.funet.fi/pub/pics/ 


Orphaned Computer Software (cpM, 
Commodore, etc.): 
ftp://wuarchive.wustl.edu/systems/ 


Finally, as unlikely as it may sound, newsgroups can 
provide another valuable source of shareware for anyone 
willing to jump through some technical hoops. The Usenet 
newsgroups comp.mac.binaries and comp.windows. 
binaries are comprised primarily of postings of binary files 
encoded so they can be uploaded as messages. Check out 
the Download 101 sidebar for specifics on how to decode 
them. The alt.binaries.clip-art and alt.binaries.pictures 
newsgroups provide graphics for general use. On the non- 
computer consumer end, you should also check out the 
alt.consumers.free-stuff newsgroup. if you’re using a Web 
browser, just type news:newsgroupname. — GW 
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There’s no better cure for Webschmerz (acute 
mental depression brought on by Web infoglut) 
than seeking some diversion in the form of a 
mindless, silly, silicon game. Happily, the Web 
provides its own sugar-coated cure in the form of 
downloadable and online games that have 
absolutely nothing to do with promoting 
productivity. General shareware/freeware 
collections, of course, include game files, but 
you ll want to check out the various game 
specialist Web sites and resources available for 
some quality free fun. 

Games on the Internet (http://happypuppy. 
com/games/lordsoth/) is a must-see, at least 
for DOS and Windows users. It features about 700 
of the best shareware, freeware, and demo games 
out there on the netscape. It’s well-indexed, with 
letter tabs that let you jump quickly to any spot in 
the index so you can find files easily. Click a game 
listing to see a description and then download 
the file. 

Although you might think the Web, with its 
static, page-based metaphor, would prove itself 
rocky ground for the seed of interactive games, 
some plucky types have ignored the Web's 
limitations and ploughed ahead. Zarj's List of 
Interactive Games on the Web (http://www.cs. 
cmu.edu/afs/andrew/org/kgb/wwwi/zarfl 
games.html) is a delightful, goofy departure 
point for the many interactive games you can play 
for free on the Web. 

The games currently available range from the 
inane and kitchy fortune-telling Eight-Ball 
(http://linex.com/~donham/8ball.html) to 
classics such as WebMines (http://mundil.cs.mu. 
oz.au:8003/~gregtg/WebMines.html), a Web 
version of Minesweeper. Logophiles will want to 
shu-ga-loo over to the Internet Anagram Server 
(a.k.a. Inert Net Grave Near Mars) at http://www. 
wordsmith.org/awad-cgibin/ 
anagram. You'll like it or my name 
isn't Gory Grave's Wan Son. 

If adventure games are more to 
the taste of your play palate, you can 
Two Step from the Zarf list into Virtual 
Nashville (http://virtualnashville. 
com) to try to land that lucrative 
virtual recording contract without 
breakin’ that cheatin’ heart of yours. Or 
you can jack into ChibaMOO — The 
Sprawl (http://sensemedia.net/ 
sprawl). This virtual, evolving city lets 
users create an online persona, 
customize locations, and interact with 
other online personae without actually 
ever getting personal with living, 
smelly fleshbeings (heaven forbid!). 


VIRTUAL NASHVHl 


Virtual Nashville lets you play 
adventure games on the Web. 


ag 


The Sprawl is a city where 
you create an online persona. 
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Speaking of demos, it hasn't taken corporate suits 
long to realize the potential of the Web for 
separating fools from their money. Billboards are 
beginning to dot the Webscape (see our cover 
story). But even if you scorn and decry the 
commercial use of the Web, check these sites out. 
They can be a treasure trove of unexpected 
goodies, like product FAQs, bug patches, and 
product demos. Best of all, commercial Web sites 
provide a valuable source of free samples, which is 
good news for all us penny-pinching, bargain- 
hunting, coupon-clipping, sample-seekers out 
there in the ozone. 

Did | say clipping? Clip art pops into mind. 
The Internet is a rich source of free clip art and 
images. Swing by Sandra's Clip Art Server 
(http://www.cs.yale.edu/homes/sjl/clipart. 
html), which serves up a fine variety of clip art 
you can use in your own work. It also features links 
to the best clip art repositories on the Internet, 
including some delightful specialty clip art 
collections covering Orthodox Christianity, golf, 
and frogs. Ribbit. 

The font-obsessed can get a font fix from the 
Internet Font Archive. Mac users should dash off to 
http://jasper.ora.com/comp.fonts/Internet- 
Font-Archive/mac.archive.umich.edu/ 
index.html. Windows folk can try out 
http://jasper.ora.com/comp.fonts/Internet- 
Font-Archive/ftp.cica.indiana.edu/index. 
html. The Internet Font Archive lets you preview 
hundreds of fonts before you download them. 

For scanned images in general, don’t miss the 
PHOTONet Index (http://scotborders.co.uk/ 
photon/netindex.html), a collection of links to 
an immense number of sites offering images, often 
with a strong avant garde flavor. All of the images 
are free for viewing. Some can be used in non- 
commercial work. The PhotoDisc home page 
(http://www.photodisc.com/) features 
downloadable samples from the quality PhotoDisc 
series. Snap up a few. 
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The Free Forum (http://shopping2000.com/ 
freeforum) supplies a Web window on the many 
freebies and promotional offers available from 
major companies, such as Sears. No shopper's stroll 
through the freezone can afford to bypass it. The 
alt.consumers.free-stuff newsgroup is another 
valuable resource. To browse there, type 


ae ple 


gx 
GING 


news:alt.consumers.free-stuff [Wi i 
in your Web browser. As is the 
case with all online offers, caveat 
lector — let the message reader 
beware. This area supplies 
message after message with free 
offers for just about anything you 
can shake a credit card at: 
exercise equipment videos, 
toothpaste, magazines, catalogs, 
and travel freebies. 

Which reminds me — have | mentioned 
postcards yet? Those chic designer Posies you 
pay $2 or more for in yuppie 
paper salons can be had on the 
cheap: Just hurl an URL at your 
browser. Type in http:// 
postcards.www.media. 
mit.edu/postcards, and you'll 
be whisked off to one of my 
favorite freebie giveaways on the 
Web — the Postcard Store. Once you waltz in 
through the store's virtual door, check out the 
Postcard Rack and simply click the 
postcard you want. A form lets 
you enter an online address and 
message. The recipient is notified 
by e-mail to come to the store to 
pick up the card. Very cool and it 
doesn’t kill a tree, enrich any 
bloodsucking company, or subject 
your missive to the whims of 
postal workers or mail-mangling 
machinery. 

Another postcard generating 
site is the Card-o-Matic, found at 
The Net's site (http://www. 
thenet-usa.com/nest/ 
greet/greet.html). 

Feeling lucky? Roll your dice on the crap 
tables of http://www.catalogue.com/ 
contest and http://www.yahoo.com/ 
Business/Products_and_ Services/Contests. 
Both areas offer extensive listings of lotteries, 
contests, and similar adrenaline rushes. Most are 
free, though some require you to fill out a research 
poll. And, when you've struck it rich, be sure to 
grab the necessary tax forms in PDF or PostScript 
format from FedWorld’s 
http://www.fedworld. 
gov/ftp.htm. Also browse the 
index to FedWorld at www. 
fedworld.gov/index.html. 

The number of freebies you 
can dig up on the Web is 
staggering, but dig them while 
ye may. The Web of tomorrow 
will clearly not resemble the 
free-for-all freezone it often is currently. Big 
business, big government, and greed just won't 
stand for it. W 


Find many freebies and promo 
offerings at the Free Forum. 


Postcard samples available from 
http://postcards.www.media.mit. 


edu/postcards: a Kandinsky, a 
drawing of the Pee Weevil 
lifecycle, and a photo by J. Donath. 


FedWorld has loads of info from 
government agencies. 
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pledge allegiance to the logo of the 
‘United Federation of (insert online 
service provider here), one world, 
under Ma Bell, with liberty and Web 
access Uh all. At least America 
Online, Prodigy, and CompuServe are 
hoping for allegiance. Enter, stage left, 
Microsoft Network (MSN). 


On Aug. 24, the world watched the spectacular launch of 
Windows 95 from just about every angle and medium possi- 
ble — on radio, on TV, online. (Not surprising, given that 
Microsoft reportedly spent 300 million marketing dollars on 
the launch.) And what people saw sparkled like the Fourth of 
July. There was a huge party in Seattle that was mirrored at 
every CompUSA store across the country, with local PR events 
up the wazooo. (Microsoft even rented an amusement park, 


_| (J Show at Startup 


CompuServe’s bulky sign-on screen is 
mired in a 1990 look (above). 
America Online (left) has successfully 
upgraded its sign-on screen's design 
interface, but even so, it’s not as ele- 


clean interface (below). Passwords 
can be saved or typed in each time by 
MSN users. 


‘Locality: [TP Cone] 


yikes!) Will the world pledge its allegiance to MSN? Since 
MSN connection software is slapped onto every copy of 
Wings, will AOL, CompuServe, and Prodigy lose out? 
Even before MSN was hyper-released, the exploding 
Internet service provider (ISP) market and increasing Internet 
_hype had been putting a crunch on the major commercial 


: design regulations that result in 


gant or simple as Microsoft Network's 


A LAUNT THROUGH MSN'S GOODIES — 


online services, with their archaic interfaces and lagging, “members 
only” content. For every online sports forum on CompuServe, there 
are hundreds more in Internet Relay Chats and Usenet newsgroups 
and on the World Wide Web, none of which are subject to $2.95 per 
hour surcharges, censorship, and “monitoring.” 

So, how does MSN hope to beat existing competitors and the 
Internet itself? Well, MSN’s relatively affordable, it’s seamlessly inte- 
grated into Windows 95, and it offers elegant Internet connectivity, 
plus a lovely interface and cool navigation aids such as drag-and- 
drop start-up icons that connect you not only to MSN but also 
straight to your favorite places on the Internet. Is MSN the clue fairy 
tapping AOL, CompuServe, and Prodigy on the shoulder, telling them 
to wake up and get with the program? Or is it the death nell for those 
services? 


YUMMY BLACKBIRD 


The MSN client software goes a long 
way toward addressing users’ 
needs, but what has Microsoft done 
to improve the presence of its con- 
tent providers? Both AOL and 
CompuServe provide arcane 
authoring tools and enforce strict 


‘the opening of the Rock end 
‘of Fame! Explore our special 
ay rock trivia, vi is’ 


ABC Sports’ Official Mejor League 
Basebell Area is e Grand Siam! Check it 
aut for photos, video, and stats! 


uniform-looking content. Microsoft 
is attacking this problem by con- 
structing its own online authoring 
tools and taking advantage of 
existing graphic-design tools. 

Blackbird, MSN's online 
authoring tool, is the way WYSIWYG 
(What You See Is What You Get) 
online editing tools should be. 
Though just entering beta test 
mode this fall, Blackbird already 
appears to be the superior online 
publishing tool. Using Blackbird to 
create pages is similar to using 
Pagemaker or Quark Xpress, and 
Blackbird’s interface is simple to 
learn if you re at all familiar with 
either of those products. 

Blackbird 1, due in the first 
quarter of 1996, will be able to cre- 
ate visually complex sites viewable 
over MSN. Blackbird 2, to be 
launched in the second half of 1996, 


Professional 


- CATEGORIES @@ | 


The first screen you see in AOL 
after you sign on gives the latest 
news and a verbal notice if you 
have new mail. CompuServe has a 
nice top-level screen that lets you 
use icons to quickly move into the 
services. Microsoft Network limits 
the top level in the same way 
AOL does, so the choices aren't 
overwhelming. 
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will allow designers to create pages as stunning as those on MSN, for 
publication over the Web. Of course, you'll need a Blackbird-capable 
browser, but rumor has it that next year, all the major browsers, 
including Netscape’s Navigator and Sun’s Hot Java, will support 


5 kJ as fo @ 
MIESARER SERVILES 3 tes oe Pwo ae 
America Online’s ibindows are still 
microscopic, so it’s hard to see the nice icons « a) BB d 
Cormunities 


it uses. Microsoft Network's categories screen 
resembles CompuServe’s central screen (see 
page 63), though the icons are more 
sophisticated and the layout is much cleaner. 


Sports & 
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Blackbird code. And Blackbird will fit in nicely with existing and 
some to-be-released graphics tools. Adobe will enhance its 
Photoshop, Illustrator, and Freehand graphics programs to work as 
plug-ins for Blackbird. Caligari will let 3D objects be constructed into 
Blackbird pages. Macromedia is creating a Blackbird viewer and 
editor that integrates Director movies into Blackbird documents. Just 
as Director is extendable with Lingo code, BlackBird projects will be 
extendable via Visual Basic and Java applets, and there’s even talk 
that Blackbird will be able to integrate Lingo scripts. So, Microsoft's 
authoring tool plan seems well at hand. Content is another story. 


* 


‘| where you'll find 
choices to use FTP 
and Gopher, to 
surf the Web, or 
to search the net. 


f Zen & the Art of Internet 
& Elec. Frontier Foundation 
6 CoSH 

£3 Wired Magazine 

f BBS Corner 

© Internet Message Board 


Gopher 
WAIS Databases 


MSN has fewer 
_ choices at the top 
level because so 
much of Its 
interface Is 
integrated into the 
internet. There's 
hardly a need to 
select “FTP” or 
“Gopher.” 


—a6 Read Mel Cet ae Cree Con The Internet 
SE 


BBS Folder File Libraries Cate 


Internet World Wide  Intemet Center 
Newsgroups Web[WWW] Suggestion 
Om 


CONTENT GOODIES, AND NOTSO-GOODIES 


As more and more people ask the crucial question — whether or not 
the content of online service providers is really worth the crazy cost 
of exclusive membership — it seems a dangerous time for MSN to 
enter the market. In order to survive in the future as an online service 
provider, it must make available to members exceptional content 
that fills in the gaps (specifically, females and minorities) that 
continue to haunt AOL, CompuServe, and Prodigy. 

MSN's only women lifestyles section is Women’s Wire, which is 
hardly what I'd call diverse (see sitings review, page 28). Though 
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CATEGORIES © @ @ 


Home & Farnily 


Science Special Events 
Technology 


MSN does get points for bringing on Planet Out, a space for people in 
the lesbian/bisexual/gay communities. But MSN U.K. does not 
address the needs of women or minorities at all. (Sigh.) The business 
and technology angles are very thorough, however, and this could 
give CompuServe, which has traditionally appealed to the 
middle/upper class executive types, a run for its money. But MSN is 
basically repeating what the other online service companies are 
already doing, albeit using a prettier interface. 


connection to the Internet may be the force that is strom 
enough to pull members away from the "Big Three” 
online service. It's true. MSN has better Internet 
connectivity than AOL, Prodigy, and CompuServe 
combined. From the get-go, it's offering 28.8kb modem 
speed support at most dial-ups and ISDN capability is 
available at 50 percent of its dial-ups. Microsoft expects 
to have 28.8 and ISDN at all its sites by 1996. TCP/IP 
access is scheduled to be available in early 1996. A Mac client will be 
added by second-quarter 1996. And, also expected in ‘96 is an 
“Internet Only” option that will create a dual MSN — MSN as online 
service provider and MSN as ISP. MSN also has a credible, fast, and 
reliable browser that is compliant with Netscape and soon will be 
compliant with Blackbird. Anyone who has been frustrated tryingto  — | 
browse the Web using AOL or CompuServe will be cheering hip- 
hip-hooray. 

It’s clear that Microsoft views the Internet as being extremely 


“a 


: valuable and important. Or maybe it’s just very business-savvy, since 


it’s aware that MSN cannot compete, content-wise, with six million 


: Web sites of information. Consequently, the MSN architecture has 


been built to accommodate, rather than battle, the Internet. There are 
hyperlinks within MSN members-only content, some of which lead to 
other sources within MSN with relevant information, some to private 

and corporate sites on the Web. Users of MSN don’t have to deal with 


SAMPLES OF MSN'S BROWSER 


Designed by vivid studios 

| of San Francisco, the 

es __ 4 Microsoft Network Web 
“msn. “27 | page Is a beautiful site. It 

| looks great on MSN's 

browser, too. 


The Microsoft Network 
browser, Internet Explorer, 
lets you see even the 
martini glass being 
clutched by our own 
Wayne Cunningham on 
his Web page. 


displays graphic sites 
(like The Net's home 


page at http://www. 
thenet-usa.com) 
almost as well as 


Netscape Navigator. 


the menagerie of windows needed to access the Internet 
via AOL or CompuServe; instead, they’re dumped into 
cyberspace with seamless ease. MSN tools to access other 


Internet resources, such as FTP and Gopher, are also D tect Your Host, Ron Baird 


DB 2AXK - Monitor For Photo Sale/Swap 


considerably faster, more intuitive, and easier to use than {) The Photography Message Center 
+e ©) Professional Imaging Messagir 
the options provided by the competition. <a 
3 Digital Imaging 
Ay We Ay Pa a TH & VEAL? & Photography Product Updates 
sda ae Se PB Photography Chat Room 


At first, there was massive concern that MSN would crush 


the competition — major online service providers and Mom 
America Online needs two, three, and sometimes four windows to organize what 


Bee I ri 
and rep ee businesses alike with outstandi ng P ces jor Microsoft Network can put together in one window. And MSN's window is prettier 
members. The rumor was $15 a month and unlimited jak ae 


access, but it proved to be false. The much-feared “super- 
low” connect charges that were supposed to drive the 
industry prices have failed to materialized, at least in 1995. 
MSN is billed at $4.95 a month, which includes three - 
hours of connect time to the Internet. There’s a $19.95 fre oe ee 
_ monthly charge for 20 hours of Internet time. This structure vi 
is hardly an advantage over the established online services 
and ridiculous compared to the nearly unlimited Internet 


id Wiksne Cakemaisis Former priests like 
Geiss 


fd stin 
{Sf Tribone Archives, nae 


access you could get from ISPs like Netcom, PSI, or | <a SF ea 
Earthlink. Not to mention, the pricing is based on a sort of _— |_memaent | a caicage Dates 


a-la-carte principal. There are different sets of access — When The Chicago Tibenie gets wind of what The Seattle Th Times is ie dole with 
basic, extended, and Internet. As most of the competition Blacupirg, it may teal created by. Aneta mie 
moves away from complicated pricing models, it seems 


unwise for MSN to embark on this unwieldy strategy. be. 
For content providers, though, there are a few bonuses for : The effect of MSN on 7 the online service industry probably won't be 


choosing to put content up on MSN. Content providers receive close _: felt for some time. At the least, MSN may drive previously combative 
to 70 percent of all income generated within their section of MSN, : online players to form alliances as they try to keep that nasty 
compared to the only io to 30 percent they get from most other : Microsoft from world domination. MSN is also likely to up the level of 
online services. MSN content providers also have the advantage of _: Tespect online service providers pay to content design interface, 
| access to better tools, superior interface graphics capabilities, and  : causing them to try to at least stay current with the design and 
_ intensive technical support when they build their content. Not to : technological tools available. For more than a year, AOL and 
mention, they get to test the advantage of being bundled with : CompuServe have been leaking to the press plans to completely 


Wings, though we’ve yet to see if this is actually an advantage. Most overhaul their aging systems from the ground up, allowing them to 
_importantly, because MSN is a new online service, content providers ; 40 the kinds of things MSN does today. Perhaps MSN will be the key 


have a space to set precedence for future MSN content. .—S©—™_—_—__:_ to finally getting these services ‘off the pot.” 
Oo Finally, MSN could help push the online services business out of 


its infancy. (Though Microsoft has promised to cap off membership at 
500,000 to “insure proper technical support and security for its 
users, this may have more to do with its fear of that pesy anti-trust 
suit flaring up again.) I’m sure it’s no accident that just about a week 
before MSN launched, AT&T announced plans to provide its 90 million 
customers (!) with Internet access. Its goal, it said in a press release, 
is to “make the emerging industry of electronic commerce as vibrant 
and broadly accepted as toll-free 800 services are today.” (Check out 
he company’s plans at http://www.att.com/press/0895/ 
950815.bsa.html.) 

_ MSN's content may be less than compelling and its pricing 

ca e, but the design of the network, and of the individual content 
viders, far outstrips anything AOL, CompuServe, Prodigy, or any 


few extra sedieb, like easy tile attachment outside of MSN, 
as well as spiffy formatting tricks like Bold, Itelic and Page 


: stuff - Microsoft Exchange 


“this is a nifty mail manager i's easy to attac sitioned itself to dominate the next wave of the online revolution. 

h pictures and even Biz stuff like attaching scined nadie and a M8 ¥ Word : 5 : : 

cuments is easy. Very cooll y advice to you, though, is to NOT just rush into any $4.95 per 
ith commitment until you've made sure that MSN has the forums, 

ices, and communities you want to be a part of. And the only 

you're gonna know that is to give it a trial run (but you have to 

y Windows 95 to do that!). 

Amen. W 
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No More Boring Rectangles, Please! by Lynda Weinman 


your GIF image to we 1 
the i seeds can ees see 


habits you’ ve learned bas a gra ph vl 


HTML 3.0 — ae 


background, — has 
ing a little ee . 


ees You VH als h : 
based 


Anti-aliasing — the process of blending around the edges of a graphic to hide the fact that it’s made of 
jagged square pixels — is mandatory for print and video graphics, but screen graphics (such as 
those needed for Web and multimedia authoring) often look better aliased. Even though all your —F= 
computer graphics training has taught you to anti-alias, when you are making transparent GIFs, 


oa. : : : _ : : Above is a close- 
anti-aliasing will work against you. If you zoom into an anti-aliased edge, it looks like this: 


up of anti-alias- 
ing; to the left is 
a reduced view. 
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Most self-respecting digital artists would never think of working without 
anti-aliasing. But to make the best-looking transparent GIFs possible, 
that’s what you'll have to do. The anti-aliased blended edge causes fring- 
ing problems once an image is converted to transparent GIFs. That’s 
because tGIFs only offer a one-color masking scheme, which means that if 
the edge of your graphic has blended colors (as in the case of anti-aliased edges), 
it’s not going to fully disappear. Unless you’re planning to put the image against 
the same color background it was anti-aliased against, it’s going to have a “matte 
line” edge around it. To the left is an example, using a monkey illustration created 
by The Net's Web site artist, Bruce Heavin. 


You'll notice that a lot of images on the 

Web have these unwanted colored 

edges. After reading this article, you'll know how to avoid them. Nana nana 

nana. The key is to not anti-alias (i.e., to alias) the edges of artwork that 

you want to make transparent. If the edge is aliased, it has no predisposi- 

tion to any particular color background. To the left is the same art you 

saw above, but this time with an 

aliased edge against the same , Most paint programs default to working with 
black and patterned background. anti-aliased brushes and fill tools. In Photoshop 


See? You'll find no — the image editor of choice among profession- 
unwanted fringing in this ns 8a! Mac, PC, and SGI artists — you would want to 
example. use the pencil tool to draw with, as it’s the only brush tool that 


defaults to aliased mode. 
The handy pencil tool has a library 
of aliased brushes in all sizes and shapes. 


If you want to create aliased 
color fills, make sure the “Anti- 
aliased” check box is unchecked. 


These techniques work great if you're creating “a 


flat illustration artwork directly in the comput- 
er, but what if you're not? 

When you have to work with art that’s 
been scanned and has anti-aliased edges, 


you'll need to convert the image to aliased vee the 

edges by changing the mode to bitmap, with original 

a threshold setting of 50 percent. This strips greyscale 
scan. 


all the anti-aliasing away from the image. This is how you would convert it |) ces 
You can convert back to RGB mode and access a s to bitmap mode in Photoshop 
colors in the document, but the lines will remain and set the threshold. 
aliased.To the right is an example of this 
Photoshop technique on my Windows 95- 
equipped PC using Yeuryoung Park’s wonderful 
original sketches for the HotHotHot site 
(http://www. hothothot.com). Check out 
the great use of aliased artwork on the site. 


The result is 
aliased art from 
an anti-aliased 
scan. 


the net OF 


If you have photographs or existing color 
illustrations with anti-aliased edges that 
you want to change to tGIFs, you only have 
to change the edges of your graphic to be 
aliased, not its interior. For the best 
results, work large and use the magnifying glass tool to 
zoom way in. This lets you accurately erase the edge 
using the aliased “block” eraser tool. Or, if you prefer, 
use the lasso tool with the anti-aliased box unchecked, 
and select the parts you want to delete. (Tip: Holding 
down the option key on a Mac or the alt key on a PC will 
cause the lasso to behave like a rubber band. This lets 
you carefully click around a shape and have much 
greater control.) The edge will look terrible in Photoshop, 
but don’t worry, it'll look much better on the Web. 


Here’s an original scan of my daughter when she was one 
year old and frightened by the camera shutter noise. 


I've made 
3 an aliased selection with 
|| the lasso options, with 

anti-aliasing turned off. 


The 
jagged edges look unsightly 
when the image is viewed in 

Photoshop. 
But the image 
looks great on 
é the Web, when 
fit's put against 
a pattern. 


Here's the same composite 
showing what would have happened if 
I'd left the edge anti-aliased. Note the 
white-fringed “matte line.” 


It's fine to make artwork 
with glows and drop shad- 
ows for the Web, but not 
possible to make them 
tGIFs without unwant- 
ed fringing. 


To get down and ugly, adda 

pe glow toa graphic that you use as 
a tGIF. The problems with anti-aliasing 

and one-color masks are exaggerated here. 


Above is an exam- 
ple of the glow composited successfully in 
Photoshop (which offers 256 levels of 
masking transparency, compared to the 
GIF8g9a limit of one) and saved out as a 
pre-composited, plain vanilla wrapper 


Transparent > SO aa P 2 GIF87a or CompuServe GIF. 


There are a variety of software tools that offer transparent GIF conver- 
sions. Here's a look at my favorites: 
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FOR WINDOWS: 
The software for transparency on Windows i isa stad ee sophisticated t tes _ 
what's available for the Mac. There’s no eyedropper and color picker tools ee [READER iFa7a Screen 454x307) 
IMAGE 454 x 307, 256 colours : 
locating the value of the color you wish to ep out. Windows 
developers should take note and 
make some better color choice tools 
for transparent GiF-needy users. 


ONTROIL 


1. Download LView from 
ftp://oak.oakland.edu/ 
SimTel/win3/graphics/ 
lviewp1b.zip. It’s shareware, 
costs $30 to register, and is - 
written by Leonardo Haddad _ 
Loureiro (mmedia@world. std.com). To use it , open 
your image, and under options, 
choose “Background Color.” This will / 
cause the 256-color palette of that 
image to open. Choose white, Sick 
or a specific color for your transpar-__ 
ent selection. Once you've made a 
selection, save the image as a GlF8ga. 
That’s it. You can also select interlace 
from the options menu if you want to” 
interlace the file as well. 


2. Gif Construction Set (available from 
‘ftp. www.north.net/pub/alchemy) also makes 
transparent GIFs. Open your GIF 
file and you'll see a script win- _ 
dow. Under the insert menu, = 
select “Control.” This adds a con-_ 
trol command to the script win-_ 
dow. Double-click on the word 
“Control” in this window, anda — 
new window will appear. When 
the check box for “Transparent 
Soe ‘is marked, click on the © 
- colored square © — 
ee the 256-color palette of the i ‘image 
opens. From there, select the correct color, 
save asa GIF89a, and a ee the 


3. The very popular and inexpensive Paint Shop Pro - 
(version 3.11) is the latest paint software to get with We _ 
tGIF program. Download this version from ftp://ftp. — 
winternet.com/users/jasc/psp311.zip. The fuk 
can be used free for 30 days, then must be registered for 
$69.00. It does tons more than saving tClFs — this isa 
full-bodied paint program second in power only to _ 
Photoshop on the PC, yet it’s hee fora See of the 
price. 


deed i is accomplished. 


Open the file and determine whether you want white, black, or another color to be 
transparent. If you want another color, go to the “Colors” menu __. 
and select “Edit Palette.” Click around to locate the number 
(1-255) of the color. Then go to “Edit,” doa “Save As,” and 


choose GIF CompuServe” as the file he 
mat. A sub-menu appear . choose either 
“Interlaced” : oO “Non- interlaced oe 


numeric ke y 


: mode. Where's 5 the — too when you -_ y 


Meszion 83a - Normtestaced 
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CROSS-PLATFORM TOOLS 

1. Painter 3.01 (an upgrade that can be found at 
ftp.fractal.com/pub/macintosh/update/ for Macs or ftp.frac- 
tal.com/pub/win/update/ for Window machines) has support for 
transparent GIFs, too. This free upgrade lets you 
save an image as a GIF, either by selecting the 
background color or using one of its floater 
selections as a defined region for the mask. 
Open a document (any file format that Painter 
supports) and convert it to “Index Color” in the 
saving process. 


An extra-cool feature of Painter 
is that it lets you make selec- 
tions out of type shapes. If you 
create a type mask, such as 
what's shown in the image to 
the right, Painter's GIF converter will 
recognize the mask, even if it’s against a complex enna 
background, such as this one. 


By choosing “Save as GIF,” you'll see this dialog box. If 
, . there's an active mask, such as in 
en the image above, it will look for a 
Number of Colors: Imaging Method: 
© 4 Colors @ Quantize to Nearest Color transparency se to that 
© 8 Colors © Dither Colors shape, rather than the back- N 


© 16 Colors 
O 32 Colors Transparency: ground color. 


@® 64 Colors J Output Transparency 


© 128 Colors @ Background is WWW Gray 
© 256 Colors © Background is BG Color “ 


Misc Options: Threshold aes 258 
C1 Intertace GIF Fite 2. Die-hard cross-platform Web heads can even 
feeb cont fee wet Ce make transparent GIFs online over the Internet. The 
list of sites that will convert a regular GIF to a trans- 
parent GIF is growing by leap and bounds. To find 
such sites, just go to Yahoo (http://www.yahoo.com/) and 
search for “transparency” and “GIF.” You'll get a list of sites 
that look for an URL that includes a GIF image and convert 
the image to the GIF89a format. Some let you choose black, 
white, or an RGB value to go transparent; others let you click 
on the image to choose the spot. To use this service, 
you'd have to post your non-transparent GIF artwork 
to a server. If it’s called “my image.gif” and is ina 
folder with the rest of your pages, the URL might 
look like this: http://www.myprovider. 
com/myfolder/myimage.gif. 


Bat 
Boa Sate ese 
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Remember, ‘it must be posted to a server 
and be a valid URL. The URL should be the name of your 
artwork, not an HTML document. W 


t’s late in the afternoon, 
we ve got a dinner 
party to get to, and 
we re obligated to bring 
dessert for 20. With no 
time left to bake a cake, 
we decide to go for something 
simple: brownies. But the red- 
and-white plaid of the Betty 
Crocker cookbook is 
=e. Nowhere in sight. 
m This dinner party 
is a from- 
scratch- 
only 
kinda 
crowd. 


A Caramel 
Pecan Fudge 
Swirl from Joan $ 
Annie’s Brownies site. 


Ergo, bakery eats and 
box mixes would be easily 
detectable by these snobs. So, 
we make a mad dash to the 
den, fire up the Mac, launch 
Netscape, and start cruising, 
hoping to find that perfect 
brownie recipe that’ 

win raves. 

We begin our search using 
the available Web search 
engines: Yahoo (http://www. 
yahoo.com/), WebCrawler 
(http://www.webcrawler. 
com/), InfoSeek (http://143. 
132.92.40/infoseek.html), 


As TASTE OF THE GOOD LAFE 


ss 


Godiva's site (http://www.godiva.com) has a whole section, Chocolatier, 


BROWSING FOR 


Getting your chocolate fix online 


and the like. Boy, there’s a lot 
of wacky but useful stuff out 
there. We found sites contain- 
ing everything you need to 
know about cooking a pig ina 
pit (http://www.cco.cal- 
tech.edu/~salmon/pit. 
html) and building a solar 
oven (http://www.acces- 
sone.com/~sbcn/plans. 
htm). 

There are also Web pages 
with information about cook- 
ing schools, commercial sites 
that let you order food prod- 


ucts, and plenty of recipe sites. 


With a little trial-and-error, we 
were able to find many sites 
that contained brownie 
recipes. Some sites, like 
Godiva's, were quite elegant 
and useful. Others were simply 
FTP archives of old newsgroup 
postings that were nonetheless 
useful. There’s a ton of stuff 
out there waiting to be discov- 
ered. And somewhere in it all 
was our brownie recipe, wait- 
ing for us to discover it. 


FIRST, THERE’S AMY GALE 


Amy Gale, a graduate student 
at Victoria University of 
Wellington, New Zealand, 
keeps quite a collection of 
recipes in plain-text form on 
her site (http://www. 


BREAD» 
CHOCOLATE 


devoted to recipes, including some for brownies. Yay! 


2 the 1et 


vuw.ac.nz:80/who/Amy. 
Gale/recipes/recipe-index. 
html). These are straight-off- 
the-net recipes, with little edi- 
torial influence. Some are for 
real, others are merely assem- 
bly instructions for concoc- 
tions of convenience foods. 
Yes, we did manage to 
find a recipe for Death by 
Chocolate Brownies, but it 
called for a box of brownie 
mix, pre-fab whipped topping 
(presumably Cool Whip), Jell-O 
Mousse, and some candy bars. 


Dorothy Lane's site has a contest 
to win these killer brownies. 


Several other Death by 
Chocolate recipes dotted this 
page, but most specified pre- 
packaged ingredients. Since 
we were looking to cook 
brownies, not assemble them, 
we continued the search. 

Amy Gale’s site had plen- 
ty of useful recipes, however, 
so it’s not to be dismissed. It’s 
perhaps the most cross-refer- 
enced recipe box on the net. | 
think we'll come back here 
sometime in the future. 


GOING CORPORATE 

We tried rattling off chocolate 
company names, in hopes of 
finding corporate sites with 
recipes. Both Godiva 
(http://www.godiva. 
com:80/index.html) and 


\ 


he 


BROWNIES 


by Mark and Stewart 


Hershey’s (http://www. 
hersheys.com/~hershey/ 
kitchens.welcome.html) 
popped right up with smartly 
designed, useful pages con- 
taining plenty of interesting 
and certainly sinful recipes, 
from the easy to the insanely 
difficult. 

Godiva's is a serious site 
for good cooks and chocolate 
lovers alike. Hang out on this 
site for awhile and you just 
might learn something. It con- 
tains a forms page for ordering 
products, plus an e-mail-based 
holiday reminder system for 
making sure you won t forget 
to purchase some more Godiva 
nosh. We can’t complain — 
blatant commercialism’s cer- 
tainly excusable when choco- 
late’s involved. Godiva's 
recipes are elegant and the 
photos are tempting. There are 
sections on ingredients and 
techniques, and a ranking sys- 
tem to rate the difficulty of 
each recipe. 

At http://www.godiva. 
com:80/recipes/ 
chocolatier/brownies/ 
index.html, Godiva's Choco- 
latier’s Best Brownies page, we 
found no less than six tempting 
recipes with photos. Most of 
these recipes have a two-out- 
of-three star difficulty rating. 
The Super Fudgy Five Chocolate 
Brownies sure look tempting 
with their patterned, three- 
kinds-of-frosting. 


A Butterscotch Fudge Chip ‘aqui 


Brownie from Joan $ Annie’s site. 
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Recipe Net (http://www.indi.net/welcome.html) describes itself as an 
online recipe network, but there were no brownle recipes in sight. 


The Hershey Foods 
Corporation's page opens with 
a photo of Milton S. Hershey 
himself, but despite this 
chocolate lover’s venerable 
presence, the recipe section is 
limited to only five recipes. A 
sublisted Hershey's Online 
Cookbook revealed yet another 
“under construction” page 
(darn!). But we did find a sim- 
ple recipe for Fudge Brownie 
Pie that looked tempting 
(http://www.hersheys. 
com/~hershey/fudge. 
brownie.html). We hope 


Hershey’s gets crackin’ semeagaif 


on improving this 
page. We'd like 
to see more 
recipes 
that are — 
hopefully SY 
—a bit easi- 
er than the 
over-the-top 
Godiva page entries. 
Worth noting about the 
Hershey site: its plant tour, 
where you learn about the har- 
vesting and processing of 
chocolate’s raw ingredients — 
cacao, sugar, and milk. There’s 
even a bio of Milton and how 
he got into the chocolate biz. 
And, what would a chocolate 
company site be without a an 
online gift ordering page? 
Hershey's has one, too, where 
you can order chocolate gifts, 
chocolate-themed clothing 
(no, none edible), etc. 

While we’re onto that 
commercialism thing, we 
thought we'd take a hop on 
over to Recipe Net (http:// 
www.indi.net/welcome. 
html), self-described as “The 
Online Cooking and Recipe 
Information Network.” What 
we find is an impressive shell 
of a would-be service, though 


the promised recipes are lack- 


er pages, with an occasional 
plug encouraging businesses to 
advertise on the service. We 
did notice that its offers a 
$2/year e-mail recipe subscrip- 
tion service promising five 
recipes per week — this area 
has sample recipes. But 
although this site has a great 
design, it gets no brownie 
points. Onward. 


GETTING WEIRD 


At the recommendation of a 
friend, we hopped over 


it’s Joan $ Annie's Peanut 
s Butter Cup ‘n Chip 
; Brownlie. Mmm. 


(pun intended) 
to the lowa State 
University’s Tasty 
Insect Recipes 
(http://www.public. 
iastate.edu/~entomology/ 
InsectsAsFood.html), where 
we found Chocolate Chirpie 
Chip Cookies, a pretty basic 
chocolate chip and nuts cookie 
augmented with roasted crick- 
ets, and other insect-enhanced 
treats. But we digress. This 
story's about brownies, not 
cookies. 

We checked-out the Jean- 
Paul Sartre Cookbook (http:// 
web.kaleida.com/u/ 
danfuzz/info/words/stories/ 
sartrecookbook.html), 
where we didn’t find any 
recipes for brownies. We did, 
however, discover a mention of 
Betty Crocker (you'll have to 
check it out yourself). The calo- 
rie-free tuna casserole recipe 


might interest some of you, but @ 


certainly not us brownie lovers, 
sO we must continue our 
search. 

We headed over to Lottas 


Pack and: set the wire. rack ov 


he One That Won: 


Godiva's Super. Fudgy Five ” 


Chocolate Brownies 


a 1 cup. 2 sticks) unbaited idles. cut ints oltablespoons 
ing. There are only blank head- J : 


1 cup. pdcked dark brown sugar 


-.2/3 cup granulated sugar ia : 
18 ounces (about 3 cups) semisweet bhocolate chips 


2 ounces unsweetened chocolate, coarsely ChapP Si 
5 large eggs, at room. temperature , 


~ 


‘I tablespoon vanilla extract, % 
_ Isi/2 cups. all-purpose flour. 5 
_ 2 teaspoons instant espresso, powder. 
1/4 teaspoon salt — ) , 
me cup: sralnut halves 


cy the Brownies: 
on arack in the center of Fis’ 
len and ‘preheat to.350 degrees F. 
ine a 13“by-9-inctry pat with alu- 
minum foil’so that the-foil extend 
2 inches beyond the: two long sides 
of the pan. Butter the bottom and — 
ides of the foil-lined. pan. 
edium saucepan, combine the 
atter and sugars. Cook 6ver. 
“medium heat, stirring constantly 
with a wooden Spoon until the but- | 


“7 sr is melted and the mixture is very hot: 


ne 


the chocolate chips and unsweetened chocolate. in 
food processor fitted with the metal chopping bladé.° 
Process the chocolates for 15 to 20 seconds, .or until 
*.. finely chopped. with the motor running, pour the hot 
butter mixture through the feed tube and process for 
15 to 20: seconds, or until the chocolate is completely . 
: melted, ‘scraping down the workbow!l as necessary. Add : 
~ the eggs and vanilid and ‘process for10.to 15 Seconds, 
or until combined. Add the flour, espresso: ‘powder, and 
salt, and process for 5 to 7 seconds, just until com- 
bined, §craping down the workbowl as nééessary: Add 
the walnut halves and pulse: about 10 times fo incorpo- 
ate them into the mixture and to chop them slightly.. 
erape the batter into'the. prepared pan and smooth » 
the top with a fubber spatula. Bake the-brownies for 
: 2S to 30 minutes,‘or untila cake tester or toothpick -. 
inserted 2 inches away from. the center comeS.out 
with a few moist crumbs aging to it. Do, ages over~ 


& ake the brownies. 


the brownies completely in tbe ‘pan set on awire » 
ack. Using 1 the two ends of the foil as handles lift | - 
_ the brownies. out of the pan. invert onto a-cutting 
board and peer off the aluminum foil. Reinvert the, 
brownies 60 they are top side up.-Using @, sharp knife, “ 
trimthé sidés of the brownies so that they are ‘ 
— Straight. and smooth. Plate the browni¢es.on a. wire 
| wees: sheet : : 


am Fom the Goawa Ghopdlitfier: s \G8s¢ Broeetes Pose: 2 e 
. (http://www.godiva.com: 8Ulrecipesichotolatier! 
brownies/five-chocolate. html) 
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Virtual Baking Class (http:// 
www.ans.se/lottas.html), 
which extols the virtues and 
technique of Swedish baking. 
There, we found recipes for 
cinnamon buns, almond cake, 
and chocolate balls. Yum! We 
moved up one level to the 
Lottas host server, Arise 
Webhotel, in Sweden, where we 
found god on the net. 
Seriously, we did find 
perhaps the most humble and 
reasonable priest we've yet to 
see on the net. Amen. And, 
with that, back to Lottas to 
take another look at that 
Almond Cake recipe. Oh yeah, 
that’s right. Weren't we mak- 
ing brownies or something? 


FAT-FREE HITS THE NET 


We tried a few more serious 
attempts, this time with 


Double Chocolate Chips, 
Chunks & Hunks Brownie 
from Joan $ Annie's. 


politically 
correct 


aged to 
locate an FTP 
P site (http:// 
www. fatfree. 
com/recipes/ 
brownies/) with 1 fat-free 
brownie recipes. 

Nothing more than re- 
purposed news postings, some 
of these recipes lacked impor- 
tant pieces of information, like 
what size pan to use, but any 
cook of reasonable experience 
could make a good-enough 
guess. These newsgroup 
archives can be found all over 
and, collectively, they form the 
little recipe boxes of 
cyberspace, complete with all 
the commentary, food stains, 
and occasional missing steps. 
Those of you whose grand- 
mother’s bread recipe calls for 
an unspecified amount of 
water know what we re talking 
about. We learned about 
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Lottas Virtual Baking Class (http://www.ans.se/lottas.html) has recipes for 


cinnamon buns, almond cake, and chocolate balls. 


some interesting things that 
could be substituted for butter 
or oil in a brownie recipe. A 
few recipes suggested apple- 
sauce; one even suggested 
pureed prunes. But the most 
striking recipe in this FTP site 
is for very low-fat, high-pro- 
tein brownies, compliments of 
an America Online subscriber. 
He claims the recipe is from 
The Connelly Report, published 
by the folks who make Met-Rx, 
a current fad athlete's and/or 
dieter’s food supplement 
and/or meal replacement. The 
recipe calls for four packets of 
Met-Rx (don’t ask), Wonder- 
slim, and 12 packets of 
SugarTwin. These brownies 
may not make you fat, and 
they may even enhance your 
muscle tone with proper train- 
ing. Just don't feed them to 
laboratory rats. 

Kudos to Lisa Corsetti for 
posting Beth's Lowfat Brownies 
in this list. These are practi- 
cally non-fat and completely 
vegan, made with carob for 
those of you who can’t handle 
chocolate. The icing recipe, 
which calls for tofu and 
brandy, among other 
things, caught our eye. 

We might try these 
sometime, but not 
for tonight's 
party. The 
brandy’s a 
nice 


touch. It’s comforting to know 
even the supremely politically 
correct can still live a little. 


MORE SEARCHING 

O.K., enough about what we 
found referenced at Yahoo. We 
tried WebCrawler and were 
confused by the results of our 
search on “brownie.” It 
brought up Dorothy Lane 
Market’s contest entry form 
(http://www.dorothylane. 
com/dim-brownie-draw. 
form.html), where you can 
win Killer Brownies and mail 
them anywhere in the conti- 
nental U. S. But that was per- 
haps the only brownie-as-food 


site listed. Other listings 


churned up restaurant menus 
with brownies on them, infor- 
mation on blues artists and 
lyrics containing the word 
“brownie,” and a “Brownie” 
and Cub Scout page in Austria. 
WebCrawler even listed a 
Southern California Raves 
Calendar, though we were at a 
loss to find the word “brown- 
ie” in it anywhere. Thanks for 
the invites, but we've 
already got a party to 
go to tonight and 
we have to get 
those brown- 
ies made. 


We went over to InfoSeek to see 
what it had to offer. The first 
“brownie” site listed was for 
Joan $ Annie's Brownies print- 
and-fax order form 
(http://mmink.com/mmink 
/dossiers/jaa/brownies. 
html), where you can order 
six different flavors of brown- 
ies for yourself and Brownie- 
Grams for friends. And, if you 
scroll down just a bit, OH!! OH! 
OH! There are awfully tempting 
pictures of the various brownie 
flavors. 

Who needs net porn when 
you've got pictures like these? 
(You can see what we mean; 
they're scattered throughout 
this article.) Yes, those are real 
hunks of peanut butter cups on 
picture number two. Oh well, 
this is definitely worth a try the 
next time we have a little extra 
time to, as our friend says 
often, “apply money to the 
problem.” Excuse us while we 
make a detour to the fax 
machine. Research, you know. 

We also found two flour- 
less Passover Brownie recipes 
on Kosher Express (http:// 
www.marketnet.com/ 
mktnet/kosher/precipes. 
html#brownies1), one using 
ground almonds and the other 
matzah meal. Kosher Express is 
a commercial site with recipes, 
an online catalog of Passover 
items — cake mixes, maca- 
roons, gefilte fish, borsht, 
matzah, you name it— anda 
listing of Internet Judaic 
Resources that contains a 
Passover Haggadah. We tried 
to see the Haggadah, but 
unfortunately, the Gopher 
server was down at the time 
(the link warned us this might 
happen). We set a bookmark in 
our browser on the brownie 
recipe page, so we'd have it 
next year for our friend's 
Passover Seder. No more 
orange and green box. 


Joan $ Annie's Brownie site calls its Best- 
Selling Cream Cheese Delight “very 
sophisticated and very luscious.” 


Maybe we'll consider 
making SaraBeth’s Cream 
Cheese Brownies, also found on 
this site. 

Lastly, we took a look at 
good ol’ fashioned news- 
groups. We tried rec.food, 
where we found people spam- 
ming each other for posting 
recipe offers, deservedly so. 
One guy wanted as much as 
$1.50 each for his recipes. On 
rec.cooking, we saw a mostly 
good Q&A dialog. Questions 
were answered on how to make 
ice cream, Chinese Dan-Dan 
_. noodles, you name it. If 
you re willing to wait for a 

response, here’s the 
place to post ques- 
tions you might 
have about cook- 
ing. We made a 


posting asking for brownie 
recipes because there weren't 
any in the current posting his- 
tory. The current rec.cooking 
newsgroup had over 17,000 
postings, most of which had 
already scrolled-off the server. 
This is an active newsgroup 
and a great place to hang out 
if you really like to cook. 


IN THE END... 


Well, with the clock ticking, we 


settled on the brownie recipe 
from the Godiva page. But 
maybe next time, we'll just 
order already-baked brownies 
from Joan $ Annie’s. One result 
of this search: We don’t really 
care if that Betty Crocker cook- 
~ book shows up, since there are 
plenty of helpful and bizarre 
cooking and food sites. 
Whether you’re looking to 
expand your recipe repertoire 
or just find a place to order a 
nifty food treat, the net’s got it 
all — recipes for both serious 
gourmets and the Cool 

Whip set. # 


Recipe Sites 


The World Wide Web is an epicurean’s dream. Here’s a very small sampling of sites 
that are rich with recipes for all types of cuisine, or that will point you to recipe- 

laden pages. Check out our Web site (http://www.thenet-usa.com/) for a more com- 
plete list of URLs to feast on. 


Caliahan’s Cookbook 
http://www.ruhr- 
uni-bochum.de/ 
callahans/section3.5.html 


Cheese Recipes 
http://www.vuw.ac.nz/ 
who/Amy.Gale/recipes/ 
cheese/cheese.html 


Chili Recipes 
http://galaxy.einet.net/ 
EINet/staff/wayne/ 
chili.html 


Creole and Cajun Recipes 
http://Iwww.webcom.com/ 
~gumbo/recipe- 
page.html 


Dinner Co-Op Recipes 


Lie g 


http://gs2 I 6.sp.cs.cmu. 
edu/dinnercoop/ 
Recipes/index.html 


Hawaiian Recipes 
http://www.hei.com/heco/ 
ekitchen/ekitchen.html 


Healthy Recipes 
http://health.net/Virtual/ 


Homebrew Recipes 
http://darkwing.uoregon. 
edu/~kworth/hombrew. 
html 


indian Recipes 
http://www.vuw.ac.nz/ 
non-local/recipes- 
archive/recipe-index.html 


Karnataka Cuisine 
http://www.nmsu.edu/ 
~subbarao/recipes.html 


Ketchum Cookbook 


http://www.recipe.com/ 7 
recipe/whatcook/ 
cookbook.htm 


Manuela’s Recipes 
http://hel .uns.tju.edu/ 
recipes/ 


Mushroom Cook 

and Recipes 
http://www.igc.apc.org/ 
mushroom/cook.html 


Recipes for Traditi 
Food in Slovenia 
http://www.ijs.si/slo- 
recipes.html 


Recipes from the 
http://www.links.net/ 
dox/recipes.html 


Rolling Your Own & 
http://www.rain.org/ 
~hutch/sushi.html 


Cookbook 
http://www.honors. 
indiana.edu/~veggie/ 
recipes.cgi/ 


Strawberry Recip 


http://www.wimsey.com/ 
~jmott/sbfacts/ 


Thai Recipes 
http://www.panix.com/ 
clay/cookbook/thai- 
recipes.html 


http://www.idma.com/ 
chocolate.html 


http://rampages.o 
net/~ricsmith/recipe.html 


http://english-server-.hss. 
cmu.edu/ Recipes.html 


http://www.cs.umd.edu/ 
users/kandogan/FTA/ 
TurkishCuisine/cuisine. 
html 


http://www.gulf.net/ 
~vbraun/mm/index.html 


http://www.wholefoods. 
com/wf.recipes.html 


http:/www.gigaplex.com/ 
wow/food/recipes.htm 


INSIDE THE MAC 
B00 


Il good browsers have a people using Netscape have discov- 
bookmarks, or hotlist, fea- ered that the Netscape Navigator's 
ture, that lets you save the bookmark list can quickly get out of 


URLs of places you want to —_—hand. 


revisit. | personally think To keep that from happening, 
that Netscape’s is the best let’s take a look at some of the fea- 
one. Putting my opinions aside, |’ll tures — and not- 


List 


Menu 


rr. Showbiz 
paramount Pictures 13) 


he Dilbert Zone 
: é UNIVERS AL CYBER ALK 
internet 


Bookmarks Options | Directory Help = =} 


ane - Cyberswine yor’ 


Here’s an example of what a very 
disorganized Netscape bookmarks 
list can look like. Luckily, this handy 
guide should help prevent this from 


ean ee || tet eat ae tte rc 


STH iT st ee ne I pn ee a 


. The “Add Bookmarks” 
command (command-D 


on Macs) has the simple, 
honorable task of (you 
guessed it) adding the title 
of the current Netscape 
page you’re perusing to 
your bookmark file. The 
default insertion point for 
these added bookmarks is 
the end of the bookmark 
- ich is one reason 


@ “G01 To” takes you 

whichever locatio 
your list happens to be ~ 
— highlighted. 


, “View B arks' 
load ookmarks 
_ file into Netscape as a live 
/ HTML c cument — an 
| way to get a more 
ill-fledged look at the 


overall organization of your 


links and their category 
headers. 


into other br ws! I 
This format doesn 
work, however. 


browser hotlist formats. 
These imported docume 
in my experience, te 
to be initially in the 
arranged format w 


r% “‘Menu Adds After’”’ 


sticks new additions 
into a place of your choice. 
I generally pick “End of 
List,” then move stuff to 
the categories I’ve set up 
at a later time. 


“Menu Starts With” 

gives you the chance 
to have only portions of 
your bookmarks menu 
show up under the 
“Bookmarks” menu. 


The bolded listing 
(“Entertainment 
Resources,” in this case) 


represents the category 


ou use to sort your book- 
arks. You create the list- 
clicking on the 


> New Header” button (see ' 
No. 10). | 


9 ] “New Bookmark’”’ 
inserts a bookmark 
under the highlighted 
menu item in the list win- 
dow on the left. 


iclickipa’ on the “New 

Header” button lets” 
you create the categories 
you use to sort. your book- 
marks. You'll be able to 


insert a new header under | 


“New Divider” 
the dark line you see 
the left-hand listing win- 
ow. I like to add dividers 
) help visually separate 
itegories that appear 

oth in this dialog box and 
hen I pull: down the 


Bookmarks. menu. 


creates 


@ ““‘Name:” Here’s where 

you type in what you’d 
like your new listing to be 
called, or where you can 
edit the name of a high- 
lighted item. 


@ Here is where you'll 
find listings of site 
names in your bookmark 
list. 


@ “Location:” is the full 
URL of the area listed. 


15) “Last Visited:” This 

gives you an update of 
the last time you went to 
an area on your book- 
marks. This might be a 
good reference if you’re in 
a Cleaning-up mood. 


Ga oeeed On:” lets you 
know the date on 
which you added the item 

to your bookmarks list. 


| @ This (sub)header area 


lets you move listings 
around using the arrow 
keys. Headers can be 


| moved under other headers 


to further subdivide your 
menu list. When subhead- 
ers and headers are under- 
lined, it means they’ve 
been “folded” (you won’t 


see each item); by double- _ 


clicking, you “unfold” 


them to see all of the list _ 


items in each area. 


The “Description” box-| = 
is an optional “notes” ae 


area in which to type i In 
information about an area’ 


Ora “down” arrows 
Causes your highlighted list 
item to move up or down. 
Ifa header i is highlighted, mn 


(20) “Find” will let you 

search your list for th 
next occurrence of a word | 
or words you type in the 
blank. 


@.j(,r Options” is 

grayed-out here, 
because we’re looking 
the blown-up option of 
‘View Bookmarks.” “Fewe 


right half of this screen to 

disappear, leaving you with 

many fewer bookmark edit- 

ing options. j 

(32) “Copy Item” copies 
whatever list item is 

highlighted, into memory 


{23 CRemove Item” washes 


that pains right ee a 


if you think you might for- : . . 


get what it’s all about. I’m 
usually not organized 
enough to spend time typ- 
ing in this kind of informa- 
tion at length. 


0, you've just bought 
a new V.34 modem. 
Congratulations! 
Brimming with the 
anticipation of a 
blazingly fast net 
access, you hook it up to your 
computer and dial your 
Internet service provider (ISP). 
Alas, if you're like all too many 
people in these United States, 
you'll find that instead of say- 
ing “CONNECT 28,800,” your 
screen says CONNECT 21,600,” 
or even “CONNECT 2,400.” If 
you're really unlucky, you 
won't see any difference 
between the new modem and 

_ the V.32 bis box it replaced — 
_ it’s still “CONNECT 14,400,” just 
_ like always. 

, Before you vent your ire 
on the modem maker, or pitch 

~ the darned box off the nearest 
bridge, there are a few simple 
(albeit tedious) steps to take to 
diagnose and cure your V.34'S 
case of the slows. 


TESTING THE PATIENT 

If you have a dedicated 
modem line, you only need to 
pay attention to the equipment 
connected to that line. But if, 
like many users, your modem 
is connected to the same line 
you use for regular phone ser- 
vice, you have a little more 
preliminary work to do. First, 
turn off your cordless phone 
and disconnect every tele- 
phone, every answering 
machine, every fax/data 
switch, and every gadget you 
bought at Radio Shack or 
Sharper Image that’s connect- 
ed to your telephone line. 
(Sometimes it’s easier to dis- 
connect the inside wiring at 
the network interface — that’s 
the funny-looking outdoor box 
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BEGIN 


where the telephone installer 
brings the wires — and run an 
RJ-11 extension cord to your 
modem.) If you have a dedi- 
cated modem line, make sure 
any cordless phones you own 
aren't in use. 

Now, with everything but 
your modem disconnected, 
make at least five test calls 
using your terminal program 
to your ISP, to bulletin boards, 
and to friends who have V. 3h 
modems. Ten calls to each 


phone number is even better. _ 
Note the speed for. each call. / 
Some modems report the speed 


via front-panel indicators; oth- 
ers require you to adjust the 
modem so that it reports the 
line rate when it makes the 
connection. Check the manual. 
For most Rockwell-based 
modems, the command 
“$95=44 does the trick. 


THE DIAGNOSIS 

Now, look at the results. If your 
telephone line is a typical one, 
with a modern electronic 
switch and a short subscriber 
loop, you'll see connections of 
2,400, 26,400, OY 28,800 to at 
least one location. That’s prob- 
ably as good as it will get, 
because only a really first-rate 
connection will report 28,800 
all the time. 


ERS PAGE: 
SPEED RK 


Predominantly reported 
speeds of 21,600 or 19,200 indi- 
cate that somewhere along the 
way, the connection is passing 
through older switchgear. 
Another reason you might see 


19,200 is that the connection is | 
_ during your test calls, you got 


excellent and the modem on 

the other end is a V. 32 “terbo” 
modem (assuming your V2) 
modem supports V.32 “terbo” 
mode). Speeds of 14,400 and 


12,000 indicate that you're 
"probably in contact with a 
-_V.32 bis modem. You'll also 

“see these Ba: Ms some 


cee chai Eacity in 


digital transoceanic links. 
However, if you are sure 


that the modem you're calling 


is a V.34, and if you never see 
a connection above 9,600 
bits/second, you have a real — 
problem. You have fallen vic- 
tim to “pair gain” — a tele- 
phone company term for 
(alleged) temporary use of 
Adaptive Differential Pulse 
Code Modulation (ADPCM) to 
add more circuits to your 
neighborhood. In such a case, 
all you can do is cross your 
fingers and ask the telco to 
move your modem circuit to 
another channel bank. Some 


by Stephen Satchell 
and H.B.). Clifford 


telcos will do it; others will just 
giggle hysterically. 


ALLERGY TEST 


After you ve run these tests, 
put all your communications 
gear back the way it was. If, 


to 2,400 or higher with any 
modem, make another series of 
test calls with that same 
modem and record the speeds. 
If the speed drops, something 
in your immediate surround- 
ings is causing distortion on 
your telephone line, even when 


that “something” isn’t actually 


using the line. Disconnect your 
gadgets and phones, one item 
at a time, and make a test call 
after each disconnection. When 


you can connect at high speed, 


you ve found your culprit. The 
usual suspects are cordless 


phones, particularly the ones 
‘that operate at low radio fre- 


quencies, such as 49 MHz; 
electronic phones; fax/data 
switches; and “hold” attach- 
ments. : 
Once you isolate the line 
hog and remove it from your 
telecommunications environ- 
ment, your modem will run 


_ faster. Then, you'll finally have 


a shot at surfing the Internet at 
a speed that justifies your V.34 
investment. W 


eT 


Can I access 
() the Internet 
connection that | 


have at work from 
my home? 


Under the right circum- 
A stances, using your 

workplace Internet 
account from home is a great 
money saver. In almost all situa- 
tions, it’s easily accomplished 
for little or no money. 
Depending on your company’s 
size and need, it’s probably 
connected to the Internet in one 
of two ways. Either each com- 
puter in the office has its own 
modem and dial-up PPP 
account, or you have an Internet 
server to which all your office 
machines are connected. 

In either situation, 


chances are that all you need is 


a computer, a modem, 
software for an Internet 
wai access to use you 
ny’s Internet acces ] 


PPP; for PC users, it’sthe 
Network Control Panel. ) | 
If you use an Internet _ 


provider at work (meaning that 


to get on the net, you use a 
modem and call a service), 


you're in luck. All you have to - 
do is dial up that same service — 
from home. You don't have to. 


go through your office at all. 
Just copy down your account 
information and the phone — 


number, make sure you have — 


the right software at home, and 
you're set. (If the number to 
dial is long distance from your 
home, contact the Internet | 
provider and see if there's a 
local access number.) Before 
you do this, though, make sure 


comforts of home. Setting up 
the server itself to be able todo ~ 


to ask your MIS director, or 
whoever your office net guru 

is, if it’s O.K. Using the same 
Internet account at home may 
cost your office money, since 
many Internet providers charge 
by the hour. Also, make sure 
that you're not occupying an 
account that someone else may 
be using. For smaller offices, 
one account may be shared by 
several people. If you have a 
night shift that needs the 
account, for example, stay 
away. Some Internet providers 
allow several users to log onto 
a single 
account. In 
that case, log- 
ging on from 
home should 


the local net master of your 
organization and see what’s 
what. If you have an Internet 
server, your company in 


"essence is your Internet service 


provider. The server itself is 
piped right into the net, 
through T1 or ISDN lines, pro- 


viding it with a lightning fast 

- connection. If the server also 
has a modem set-up to receive, 
~~ you're in luck. All you do isuse 
~ the connection software men- 


tioned above, and call the 
modem’s phone number. Boom, 
you're blazing the net from the 


this is a different Bang Leave 


Pel nice little Kudo in a compa 
ny’ S benefit package, ay? 


that one up to the server guru, 
since s/he’s going to have to set 


call the server. 


nappa the 
mogey that. J 


It’s important to ge 


1 rnet sain ty one E hiodeih 
that’s prob ly connected to 


_ your company’s server. Many 
companies that offer this kind 
__ of service have set it up so that 
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only the networked modem at 


eH office can n connect to their 
up a remote account for youso In 
that you have access when you~ 


“your work. ree fipm home 


access ‘the Internet by calling 


is the 
cintosh; Close- 
Up/LAN Pro and 
Simware are 
two of the 
newer offer- 
: ‘ing among 
the many 

~ for PC 
users.) 
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net person and see Mlb s 
possible, a # ee 


Got a question? We have 
answers. Send your ques- 
tions to us. Unfortunately, 
we won't be able to answer 
questions personally. 
Reach us two different 
ways... 


By e-mail: 
fag@thenet-usa.com 


By snail mail: 

FAQ c/o The Net 

1350 Old Bayshore Highway 
Suite 210 

Burlingame, CA 94010 


Avoid Hazards, 


Dead-end Roads, and 
Construction Sites. - 
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Subscribe today 
and save over 50% off the cover price. 


YESI | want to subscribe to the ner 


O) Send me 12 issues and 12 CD-ROM 
the discs for just $39.95 
O) Send me 12 issues without discs 

for just $24.95 


address 

city state 

county phone 

payment method [] check enclosed [[] Visa [L] MC [_] AmEx [] bill me 
account number expiration date 
signature 


Canada: $US 38.95/53.95 (disc version) includes GST. Foreign: $US 48.95/63.95 (disc version). Prepaid in US funds. 
Offer expires 12/31/95. Single copy price for 12 issues with discs is $83.40. Allow 4-6 weeks for delivery. 


Send to: Zhe nes; P.O. Box 56141, Boulder, CO 80322-6141 
5UX83 


fhe nef is your road-map 
through the information super- 
highway. We show you how to 
get on the right path, and how 
to travel smoothly. 


Subscribe to the disc edition of 


+ 


fhe nefand get 12 issues and 12. 


CD-ROM discs for just $39.95. 
These discs are packed with great © 
software to help you get the most 
mileage out of your time online. 


Or, subscribe today to receive 
only the magazine — 12 issues | 
for just $24.95. 


For faster service, call us at 
800-706-9500. Outside the 
U.S. call 415-696-1661. Or, 
e-mail your subscription to 
subscribe@thenet-usa.com. 


he Blue Pages are tired. Hard drives crashing and scripts malfunctioning. Sigh. But 

despite all this technological nonsense, this month, The Blue Pages is bigger than ever, 
with more than 400 fun Internet things to do. Our feature is doot doot dee doo — music. 
With a zillion mailing lists, newsgroups, and Web sites spanning artists, record labels, instru- 
ments, and zines to choose from, you should definitely be able to satiate at least some of 
your online musical needs. So, take some time digest offerings and get ready for a wild 
dance with the mad hatter and his indie rock pals. 


MAIL LISTS 


10,000 MANIACS 

mail to: majordomo@ 
egr.uri.edu 

body: SUBSCRIBE 10K_Maniacs 
[your address] 


AFGAN WHIGS 
mail to: majordomo@iglou.com 
body: subscribe congregation 


AGENT ORANGE 
mail to: mhartman@us.net 
body: subscribe agent orange 


BECK 

mail to: agwebb@ 
watserv1.uwaterloo.ca 
body: subscribe beck 


BEE GEES 
mail to:istproc@cc.umanitoba.ca 
body: subscribe bee gees 


BLUR 
mail to: listserv@netcom.com 
body: subscribe ADVERT-L 


CATHERINE WHEEL 
mail to: fruit-request@gdb.org 
body: subscribe catherine wheel 


NICK CAVE 

mail to: goodson- 
request@geog.leeds.ac.uk 
body: subscribe nick cave 


THE CHAMELEONS 

mail to: chameleons-request@ 
paradiso.umuc.edu 

body: subscribe 


DEAD KENNEDYS 
mail to: 455doran@w.mich.edu 
body: subscribe 


ANI DIFRANCO 

mail to: majordomo@arabica. 
ucs.indiana.edu body: subscribe 
ani-l 


ELASTICA 

mail to: stutter-request 
@webcom.com 

body: subscribe 


ERIC’S TRIP 
mail to: loser@subpop.com 
body: subscribe 


FAITH NO MORE 
mail to: majordomo@tower. 
stc.housing.washington.edu 
body: subscribe cv 


FREDDY JONES BAND 
mail to: FJonesBand@aol.com 
body: subscribe 


DEBBIE GIBSON 
mail to: btlL@egbt.org 
body: subscribe 


GO-G0’S 
mail to: tjdec@wmin.ac.uk 
body: subscribe 


THE GRATEFUL DEAD 
mail to: fpfm12c@ 
prodigy.com 

body: subscribe 


GWAR 
mail to: gwar@infi.net 
body: subscribe 


PJ HARVEY 

mail to: majordomo@ 
homer. louisville.edu 
body: subscribe 


JULIANA HATFIELD 

mail to: listproc@mcfeeley. 
cc.utexas.edu 

body: subscribe juliana 
[Your Name] 


INDIGO GIRLS 

mail to: majordomo@cgrg.ohio- 
state.edu 

body: SUBSCRIBE ctf 

[Your Name] 
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MICHAEL JACKSON 
mail to: mjj@fred.net 
body: subscribe MJ Club 


JEFFERSON AIRPLANE 
mail to: number6@grove.ufl.edu 
body: subscribe 


THE JESUS AND MARY 
CHAIN 

mail to: Majordomo@macel. 
st.hmc.edu 

body: subscribe 


KLF 

mail to: majordomo@ 
xmission.com 

body: subscribe klf 


L7 
mail to: L7s@aol.com 
body: subscribe 


K.D. LANG 

mail to: ingenue-request@ 
kai.rsmas.miami.edu 

body: subscribe 


LED ZEPPELIN 

mail to: listserv@cornell.edu 
body: SUBSCRIBE ZEPPELIN-L 
[Your Name] 


THE LEGENDERY PINK DOTS 
mail to: cloud-zero- 
request@cs.mcgill.ca 

body: subscribe 


LOVE BATTERY 
mail to: LoveBat@aol.com 
body: subscribe 


MADONNA 

mail to: madonna-request@ 
umich.edu 

body: subscribe 


THE MISFITS 

mail to: msk4m@watt.seas.vir- 
ginia.edu 

body: subscribe 


MORPHINE 

mail to: to join: Morphine- 
request@dawn.pc.cc.cmu.edu 
body: subscribe 


VAN MORRISON 
mail to: van-request@fish.com 
body: subscribe 


NEGATIVLAND 

mail to: snuggles-request@ 
wopr.gsm.uci.edu 

body: subscribe 


MIKE OLDFIELD 

mail to: majordomo@damp. 
apana.org.au 

body: subscribe oldfield 


THE ORB 

mail to: majordomo@ 
xmission.com 

body: subscribe orb/orb-digest 


PAVEMENT 

mail to: mailserv@d311z0. 
stanford.edu 

body: subscribe 


QUEEN 

mail to: majordomo@stat. 
lsa.umich.edu 

body: subscribe 


ROXY MUSIC 

mail to: avalon-request@ 
webcom.com 

body: subscribe 


SEBADOH 

mail to: Majordomo@world. 
st.com 

body: subscribe sebadoh -l 


SPACEMEN 3 

mail to: listserv@ucsd.edu 
body: subscribe subscribe (your 
Internet address) droneon 


SPARKS 

mail to: mail-list- 
request@wopr.gsm.uci.edu 
body: subscribe 


RICHARD THOMPSON 
mail to: listserver@ 
listserver. njit.EDU 

body: subscribe 


URGE OVERKILL 

mail to: listserv@ 

psyche. dircon.co.uk 

body: subscribe mood-control 


XTC 

mail to: chalkhills-request@ 
presto.ig.com 

body: subscribe 


THE YOUNG GODS 
mail to: nraggett@ 
wopr.gsm. uci.edu 
body: subscribe 


NEIL YOUNG 
mail to: rust-request@fish.com 
body: subscribe 


USENET 
ALT.CHRISTIAN.MUSIC 


All you’d ever wanna know about 
JC and the Boys. 


ALT.ELVIS.KING 
If only I could get Tiny Elvis to 
scream. 


ALT.ELVIS.SIGHTING 
Ever been to Graceland? Or 
Neptune? 


ALT.FAN.COURTNEY-LOVE 
America’s not-so-sweetheart. 
Wanna fight? 


ALT.FAN.DEBBIE.GIBSON 
Blond and decked with hair crap, 
like spritz stuff. 


ALT.FAN.DEPECHE-MODE 
Don’t want to start any blasphe- 
mous rumors, but... 


ALT.FAN.DEVO 
Whip it good, na na na na na 
naaaaa naaaa... 


ALT.FAN.BLUE_ GRRRL 
In all her riotness brilliance, 
check it out. 


ALT.FAN.ELVIS-PRESLEY 
Uh, Bee Bopp a Lula, she’s my 
baby..... 


ALT.FAN.FRANK-ZAPPA 
Don’t eat that yellow snow in 
Joe’s Garage. 


ALT.FAN.HENRY-ROLLINS 
Long gone are the days of beau- 
tiful Black Flag. 


ALT.FAN.JELLO-BIAFRA 
This cat’s got lots to say about 
censorship. Cool. 


ALT.FAN.KINKS 
Lola, L-O-L-A, Lola. 


ALT.FAN.LAURIE.ANDERSON 
Take a ride to the Puppet Motel 
and chat a while. 


ALT.FAN.MADONNA 
You can be my lucky star, or my 
hero, or my... 


ALT.FAN.THE.CURE 
Get the bangs off yer face and 
lose the hair dye. 


ALT.FAN.U2 
I still haven’t found what I’m 
lookin for, heh. 


ALT.FAN.UNBAND.RULES 
Two girls who rock the world of 
non-corporatism. 


ALT.GOTHIC 


Bela Lugosi’s NOT DEAD. NOT 
DEAD. NOT DEAD. 
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ALT.GUITAR.BASS 
Jam out with yer electric 
tune toner. 


ALT.MUSIC.ABBA 
I really liked those blue Disco 
dresses. Yum. 


ALT.MUSIC.ALTERNATIVE 
0.K. I think MTV put this news- 
group up. Yawn. 


ALT.MUSIC.ALTERNATIVE. 
CANADA 
I don’t even wanna know. Egads. 


ALT.MUSIC.ALTERNATIVE. 
FEMALE 

A step above alt.music.alterna- 
tive, but not much. 


ALT.MUSIC.BEACH-BOYS 
Ba ba ba ba babarann, lose the 
surf board, man. 


ALT.MUSIC.BEASTIE-BOYS 
I wish I looked so good in 70’s 
gangster wear. 


ALT.MUSIC.CACA-VOLANTE 
I don’t know what this is, but 
nice name. 


ALT.MUSIC.CHAPEL-HILL 
Lots of indie rock from these 
parts. 


ALT.MUSIC.CT-DUMMIES 
I love the word “dummies.” 
Really, I do. 


ALT.MUSIC.DEPECHE-MODE 
Just in case you want MORE 
Depeche Mode. 


ALT.MUSIC.ECTO 
Who are they? I dunno, but if 
you do, go here. 


ALT.MUSIC.ENYA 
A bit New Agey, but I still love 
her voice. 


ALT.MUSIC.FLEETWOOD-MAC 
Ever hear Stevie Nicks play with 
Tom Petty? Yum. 


ALT.MUSIC.GUTHRIE 
Folk guru Arlo Guthrie, with an 
online fan club. 


ALT.MUSIC.GWAR 
Forget the dead Dead, gwar is 
THE band to follow. 


ALT.MUSIC.INDEPENDENT 
If you like Sheryl Crow, you 
shouldn't go here. 


ALT.MUSIC.INDIGO-GIRLS 
Feminist folksie friends find fun 
in fans. 


ALT.MUSIC.JAMES-TAYLOR 


I see fire and I see rain, and I 
see Usenet, too. 
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ALT.MUSIC.JETHRO-TULL 
Passion play or locomotive 
breath. You decide. 


ALT.MUSIC.JON-SPENCER 
Spencer rocks. Did ya get the sil- 
ver vinyl pressing? 


ALT.MUSIC.LED-ZEPPELIN 
There’s a lady who knows not all 
Internet is gold. 


ALT.MUSIC.LOU-REED 
Hey babe, take a walk on the 
wild side. Woo Woo. 


ALT.MUSIC.MARILLION 
Cult sensi boy stuff, I think. 
Heh. 


ALT.MUSIC.MARILYN- 
MANSON 

Nice T-shirts with green goo. 
Cool. 


ALT.MUSIC.MAZZY-STAR 
Dreamy dream girl with pretty 
voice and fans. 


ALT.MUSIC.MONKEES 
I missed the train to Clarkville 
and landed here. 


ALT.MUSIC.MORRISSEY 
Oh, woe is me and my bad hair- 
cut. Puhleeeze. 


ALT.MUSIC.NEW-ORDER 
It went belly up when Ian Curtis 
decided to die. 


ALT.MUSIC.NIN 
A certain Editor-In-Chief is all 
over this noise. 


ALT.MUSIC.NIRVANA 
I really do miss Nirvana. I am 
not joking. 


ALT.MUSIC.PETER-GABRIEL 
Here’s a cat with lots of dough. 
And lots of fans. 


ALT.MUSIC.PINK-FLOYD 
So ya think you can tell heaven 
from hell? Hmm. 


ALT.MUSIC.PRIMUS 
Best Bass this side of the galaxy. 
Rock and Roll. 


ALT.MUSIC.PROGRESSIVE 
Maybe this should be called 
alt.duh.duh.duh. 


ALT.MUSIC.RAMONES 
They still have goofy hair and 
leather jackets. 


ALT.MUSIC.REPLACEMENTS 
Chicago 1991 was the end of the 
Replacements. 


ALT.MUSIC.ROCKABILLY 
If you need a little Southern 
Culture, go here. 


ALT.MUSIC.RUSH 
Today's Tom Sawyer gets by on 
you. Rush Rules! 


ALT.MUSIC.SHONEN-KNIFE 
I am so irritated with whiney 
whiney stuff. Yick. 


ALT.MUSIC.SKA 
Talk ain't cheap and neither are 
the Toasters. 


ALT.MUSIC.SONIC-YOUTH 
Music demi-gods(ess) make me 
smile. Yum. 


ALT.MUSIC.SOUNDGARDEN 
Ken always wants me to include 
soundgarden. 


ALT.MUSIC.SWEDISH-POP 
Yes, this is an ABBA discussion 
spot. 


ALT.MUSIC.SYNTHPOP 
Analog is the way to go. Trust 
me on this. 


ALT.MUSIC.THE-DOORS 
0.K. Dad, this is fer you. My Dad 
loves The Doors. 


ALT.MUSIC.TOM-WAITS 
Smoothest, bestest lounge act 
ever. Yum. 


ALT.MUSIC.U2 
I STILL haven't found what I’m 
looking for. 


ALT.MUSIC.WEEN 
Push the little daisies and make 
‘em come up. 


ALT.PUNK.EUROPE 
All things punk and cool from 
Europe are here. 


ALT.RAP 
What was that? Shake what? 
Huh? Whatever. 


ALT.ROCK-N-ROLL. 
AEROSMITH 

We're not worthy. We're not wor- 
thy. We're not... 


ALT.ROCK-N-ROLL.HARD 
Ooooh, it’s hard. Hard rock, 
bang-yer-head, ouch. 


ALT.ROCK-N- 
ROLL.METAL.DEATH 
Smash the ceiling down with 
death metal, grrrr. 


ALT.ROCK-N- 
ROLL.METAL.GNR 

Take me down to paradise city 
where, oh yick. 


ALT.ROCK-N- 
ROLL.METAL.HEAVY 

Not anywhere near as cool as 
death metal. 


ALT.ROCK-N- 
ROLL.METAL.IRONMAIDEN 
Too many flashbacks of Beavis 
and Butthead. 


ALT.ROCK-N- 
ROLL.METAL.MEGADETH 
If you can’t browse their Web 
site, go here. 


ALT.ROCK-N-ROLL.METAL. 
METALLICA 

For whom does the bell toll? 
Metallica is cool. 


ALT.ROCK-N- 
ROLL.METAL.MOTLEY 

I didn’t know anybody still knew 
who they were. 


ALT.THRASH 
Skater-punk-grind-core-metal 
stuff. Cool. 


DC.MUSIC 
Dischord is from D.C. and 
Dischord is RAD. 


INFO.JETHRO-TULL 
You might be surprised how 
many fans there are. 


REC.MUSIC.INDUSTRIAL 
I still crave Ministry “Twitch” 
sometimes. 


REC.MUSIC.AMBIENT 
Hey, in SF, they get ambient 
boat rides. 


REC.MUSIC.ARTISTS. 
BEACH-BOYS 

I wish they all could be 
California squirrels. 


REC.MUSIC.BANDS 
If yer in a band or want some 
info, check here. 


REC.MUSIC.BEATLES 
Number 9. Number 9. Number 9. 
Number 9. 


REC.MUSIC.CELTIC 
Get a little international with 
this kewl music. 


REC.MUSIC.CHRISTIAN 
More music for the Love of God. 


REC.MUSIC.DYLAN 

Dylan is God. He is so God that 
he gets two line in The Blue 
Pages, when everyone else 

gets less. 


REC.MUSIC.FOLK 
All kinds of acoustic yummies to 
chat about here. 


REC.MUSIC.FUNKY 
Gotta get a groove? Check out 
this funky monkey. 


REC.MUSIC.HIP-HOP 
Get phat with grooves and licks 
and good info. 


REC.MUSIC.MAKERS.BASS 
If you play bass, this is a great 
newsgroup. 


REC.MUSIC.NEWAGE 
Pass me another crystal. Not 
Crystal Waters. Heh. 


REC.MUSIC.PHISH 
Yeah, they're gonna be makin 
some big bucks. 


REC.MUSIC.REGGAE 
Get on the Rasta ride with reg- 
gae music stuff. 


WEB- 
INSTRUMENTS 


ACCORDIANA: 

Yes, people do play the accor- 
dian, and yes, there is stuff 
about it on the Internet. 
http://www.cs.cmu.edu/afs/cs/ 
user/phoebe/mosaic/accordion. 
html 


BAGPIPE MUSIC: 

For a quick online instruction 
briefing of the Bagpipe, this site 
is pretty good. 
http://www.agate.net/~smithr/ 
Bagpipe.html 


BANJO: 

Fer all banjo pickin’ types, here’s 
a good place to start running 
through the net. 
http://www.vuw.ac.nz/who/ 
Nathan. Torkington/ 
banjo/banjo.html 


BEM’S GUITAR ARCHIVE: 
Music for Tracy Chapman & CCR 
here. Mostly folkie and classic 
rock stuff. 
http://uxa.ecn.bgu.edu/users/ 
cubpa/Chords.html 


CHORD-OF-THE-WEEK: 
Every week, you can log on and 
get a brand new chord. Great fer 
beginners. 
http://www.guitar.net/cotw/ 
index.html 


CINDY'S HARP PAGE: 

Go here if only to see a young 
Cindy Crawford playin’ the harp. 
Oh la la. 
http://www.cs.dartmouth.edu/ 
~wbc/harp.html 


CLASSICAL GUITAR: 

Learn about Flamenco guitar, get 
some music, or check out the 
FAQ. 

http://www.teleport.com/ 
~jdimick/cg.html 


DIDJERIDU W3 SERVER: 
Bibliographic database, technical 
tricks, and all else pertaining to 
that crazy music-makin’ thing. 
http://www.nd.edu/~sborman/ 
didjeridu/ 


DRUMMER'S WEB: 

A really big site for drummers; 
includes classified, discussion, 
news, and reviews. 
http://valley.interact.nl/av/ 
musweb/DRUMWEB/home.html 


DRUMMERGIRL: 

Very cool for girl drummers who 
are tired of boy domination. Tons 
of resources. 

http://www. interport.net/ 
~jpirone/drummergirl.html 


DRUMWORKS: 

If you want to buy drums, take a 
drum workshop in Santa Fe, or 
see cool drum pictures, go here. 
http://www.artsantafe.com/sfm/ 
drumworks/drumworks.html 


FENDER: 

Yikes, Yngwie Malmsteen wel- 
comes you to Fender. A good 
commercial site, nonetheless. 
http://www.fender.com/ 


FRENCH HORN: 

This kid has a great page with 
sound files of him playing the 
French horn and music to follow 
along with. RAD. 
http://www.cyberspace.com/ 
~adamm/fhorn. html 


GUITAR. NET: 

It's just gettin’ started, but I 
can't help but feel this will be 
super-Cool in a few months. 
http://www.guitar.net/ 


GUITAR WORKSHOP: 

They want you to buy their 
Windows software on guitar play- 
ing. You can try out the free 
demo here if you'd like. 
http://www.erinet.com/ 
oberwerk/gws.html 


HARMONICA PAGE: 

This site is super-fun if you like 
harmonicas. There’s music and 
pictures and a neat-o graphic of 
a harmonica guy. 
http://www.med.virginia.edu/ 
~cam6z/ 


HOTLICKS: 

They wanna sell you instruction 
videos like “Buddy Guy Teachin 
the Blues.” 
http://www.mw3.com/hotlicks/ 


HOW TO BUY A GUITAR: 
This is a super-helpful site that 
really will help you buy an elec- 
tric guitar. With reviews, and it 
ain't corporate. 
http://watarts.uwaterloo.ca:80/ 


~tmlapier/ 


INTERNET CELLO SOCIETY: 
A pretty good site if you're inter- 
ested in anything relating to the 
cello. 
http://tahoma.cwu.edu:2000/ 
~michelj/ 


JAZZ GUITAR: 

Online lessons, news, music 
links, and a big ole FAQ. Very 
good site fer jazz musicians, or 


wannabe jazz musicians. Be Bop. 


http://silver.ucs.indiana.edu/ 
~repatter/ 


K2000 PROGRAMMERS 
CORNER: 

Wow. Learn to program your 
Kurzweil synthesizer online. 
http://metro.turnpike.net/ 
kcowgill/index.html 


MARK'S GUITAR PAGE: 
Mostly links and a resume, but 
the classified section is pretty 
nice. 
http://129.131.19.85/mark.html 


PIANO PAGE: 

All kinds of goodies for those 
who like to tickle the ivory. Yes, 
it’s cliche time. 

http://www. prainenet.org/arts/ 
ptg/homepage.html 


STICK WIRE: 

Betcha’ don’t know what a 
Chapman Stick is. Here’s a great 
place to learn about it. 
http://clever.net/stick/ 
stickwire/ 


STOLEN INSTRUMENTS: 
Lost a trumpet or a viola? Check 
here and report your stolen 
instrument. 
http://www.icaen.uiowa.edu/ 
~tariggs/stolen/ 


SYNTHESIZER LINKS: 

Hook up with MIDI, software, 
patch editing, and corporate 
sites to keep on top of the lat- 
est synthesizer news. 
http://www.webcom.com/ 
~cgould/synth. html 


THE BIG SQUEEZE: 

Just in case you were looking 
for some reviews of accordian 
music... 
http://www.rootsworld.com/rw/ 
feature/freereed. html 


THE HARP PAGE: 

Skads of good harp-related info: 
events, organizations, pictures, 
and links. 
http://www.tns.lcs.mit.edu/harp/ 
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Digiverse RULES. Digiverse has Earfood (an on ine 
music zine), Skateboard.com (the online authority 
skater stuff), and Foxy (a hella rad girl zine), and tr 
is just the start. There’s also stories and art and _ 
yikes, there’s tons! . 
Earfood alone gets a minimum of s Six new ; 
cles, skads of record and 7-inch 
reviews, and a huge new feature 
every week. And its link listhas _ 
grown into a monster database of 
entertainment surfing goo that _ 
makes Yahoo look like a geriactic 
ward. Skateboard.com is the 
phattest skateboard site onthe 7 
Internet ever, with product reviews, inter- 
views, industry news (and gossip), and _ 
event schedules. Nothing compares. _ 
And Foxy, let me tell you about Foxy. 
Foxy was Started as a paper 
zine about two years ago by 
cool girl Keva, who also 
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THE HIP RHYTHM DIGEST: 
A sort of e-zine, home page, 
general drum info site. 
http://www.earthlink.net/ 
~cactusjack/Rhythm.html 


USED GEAR: 

Wanna buy some used equip- 
ment? Guitars, amps, basses, and 
tons more. 

http: //indyunix.iupui.edu/ 
~badrian/list.html 


VIOLA JOKES: 

Ever been at a party and wanted 
to tell a viola joke but didn’t 
know any? Probably not. But if 
you were to want to, this is for 
you. 

http://www. mit.edu:8001/ 
people/jcb/viola-jokes.html 


WASHBURN: 

I play a Washburn, so I had to 
include this. Register here to 
win a free guitar. 
http://www.washburn.com 


WEB GUITAR RESOURCES: 
For all that is guitar, including 
tabs, collections, and companies. 
http://comp.uark.edu/~cbray/ 
html/guitar.html 


YAMAHA VL1 M: 

An unofficial site with sound 
samples for the VL1m synthesiz- 
er. Not bad. 
http://www.sky.net/~kennyb/ 
vilsounds.html 


RECORD LABELS 


ALIEN RECORDS: 

This site gets to go in The Blue 
Pages cuz it has a neat logo and 
a super-cool name. (Skads of 
good info, too.) 
http://www.alienz.com/ 


ALTERNATIVE TENTACLES: 
Home to the Dead Kennedys, 
this is a nifty record label Web 
site. 
http://iuma.southern.com/VIRUS/ 


AVALANCHE RECORDS: 

The home of Gene Loves Jezebel. 
I kid you not, THEY’RE BACK. 
Yikes, and I thought that awful 
tour in 86 would've shut ‘em up 
fer good. 

http://www. bonaire.com/ 
avalanche.html 


BREAKFAST RECORDS: 
Check out Orbit, kent 25, the 
360’s, or other Boston indie rock 
bands. 

http://www. breakfast.com:2500/ 


CATASONIC RECORDS: 

All kinds of super-rare, super- 
unknown, super-cool music. 
http://underground.net/Weba/ 
catasonic.html 
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DON'T RECORDS: 

It’s a small site, but well-done. 
Info on unknown folk and folk- 
rock musicians. 
http://www.execpc.com/~dont/ 


EAT ME RECORDINGS 2: 

“It’s a hyper-thyroid headbang 
wing ding.” Hmmmmm. 
http://www.phantom.com/~giant 
/hype2/eatme/eatme2.html 


FISH OF DEATH RECORDS: 
Another new indie rock label. 
Looks like it’s off to a good 
start. 
http://www.cityscape.co.uk/ 
users/ad69/fod/fodindex.html 


GO KART RECORDS: 

Wanna get the latest yummies 
on Berserk, Buttstreak, or 
Sexpod? Groovy. 
http://www.w2.com/gokart.html 


HOTSHOT RECORDS: 

Find “the newest dance music in 
the universe.” Sound files and 
lots o’ pictures. 
http://www.clark.net/pub/ 
lexicon/hotshot.html 


INDIE LABEL LIST: 

A very complete guide to labels, 
addresses, and hyperlinks when 
available. 
http://boom.cs.ucl.ac.uk/staff/ 
T.Wicks/ill/ 


INDIEWEB: 

Lots of indie labels have info 
and links here, including No-Fi, 
Bomp, and Dionysus. 
http://www.forfood.com/ 
~indieweb/index.html 


K PUNK: 

K Records rocks my world with 
Dub Narcotics, Mecca Normal, 
and Lois. It’s my second favorite 
label. Small site. I hope it grows. 
http: //www.wln.com:80/~kpunk/ 


LOOKOUT RECORDS: 

I'm telling you, those 7s are 
gonna be worth money any day 
now. Go at it. 

http://www. bucknell.edu/ 
~upson/lookout0.html 


MAMMOTH: 

Watch videos and find out about 
yer fave Mammoth bands, like 
Juliana Hatfield. 
http://www.mammoth.com/ 


OCTOBER RECORDS: 

One of the COOLEST label home 
page ever. GREAT photos and fun 
to read! Never heard of the 
bands, but they must be cool. 
http://www.designstein.com/ 
october/ 


PLAY IT AGAIN SAM: 
These kats have a label AND dis- 
tribute other labels. Pretty cool, 


if you ask me. 
http://www2.dds.nl/~pias/index. 
html 


Q RECORDS: 

A place fer bands in the Q com- 
munity. This is a big nice site. 
Go there! 
http://www.shore.net/~qdiv/ 
qrec.htm 


QUEENIE RECORDS: 
Racecar, Sexpod (hey, they're 
everywhere), and one of my 
faves, Kickstand. 
http://www.shore.net/nonstop/ 
queenie.html 


RADIOACTIVE NET: 

The Ramones, Dig, Tracey Lords 
— all this and more at the 
Radioactive. 
http://radioactive.net/ 


RAINY DAY RECORDS: 
Mostly acoustic label from 
Atlanta, GA, with Shawn Mullins 
and Tin Roof. 

http://www. hidwater.com/RDR/ 
rdrhome.html 


RCA VICTOR: 

Soundtracks, world music, jazz, 
and Irish stuff. Yes, it’s an espe- 
cially diverse site. 
http://www.rcavictor.com/ 


REACH RECORDS: 

This is super-small and there are 
no bells or whistles, but there is 
genuine effort. 

http: //www.sys.uea.ac.uk/ 
~u9341137/reach. html 


REPRISE: 

If major labels have to exist, I 
wish more would be like Reprise. 
Babes in Toyland, Poster Children 
& Filler are on this yummy site. 
http://www. RepriseRec.com/ 


RESISTANCE RECORDS: 
Great Web site, and all sorts of 
treasures fer grindcore and metal 
fans. 
http://www.resistance.com/ 


REVELATION RECORDS: 
Engine Kid, Into Another, 
Quicksand. Need I say more? 
Revelation is RAD. 
http://www.w2.com/revelation. 
html 


RHINO: 

I like Rhino cuz they give lots of 
money and donations to commu- 
nity events and charities. 
http://cybertimes.com/Rhino/ 
Welcome.html 


RYKO: 

Trip through some David Bowie 
(who was cooler before he decid- 
ed to do some shows with NIN). 
Find a Morphine screen saver. 
http: //www.shore.net/rykodisc/ 


SILVERGIRL: 

Everything cool here, from Fluf 
to the Laurels to Hula Hoop. 
Good indie label. 
http://www.tumyeto.com/tydu/ 
music/labels/silver/silver.htm 


SKIN GRAFT: 

Way-cool punk label from 
Chicago with Mamatick, 
Fruitcake, and Mount Shasta. 
http://www.spontaneous.com/ 
scol/SkinGraft/SkinGraftIntro. 
html 


SUB POP: 

This site gets better and better 
all the time. If you like that sub 
pop sound, go here. 
http://www.subpop.com/ 


SUBMERGE: 

Get the low-down on the hap- 
penings on Submerge and other 
Detroit area techno labels. 
http://www.cs.vu.nl/~epdouden/ 
submerge/ 


TAANG: 

Mostly just a listing of mail-order 
stuff, but if you wanna buy 
music from The Dickies or the 
http: //www.wpi.edu/~joev/ 
taang.html 


4AD EYESORE: 

Artists and album pictures from 
the likes of Dead Can Dance, 
Heidi Berry, Pixies, etc... 
http://www.evo.org/eyesore.html 


ABBA: 

Take a chance on this super- 
groovy ABBA tribute site. If you 
like ABBA, that is... 
http://phymat.bham.ac.uk/ABBA/ 


ADDICTED TO NOISE: 

Are you addicted to noise (and 
bright silly colors)? Well, then, 
go here! 
http://www.addict.com/ATN/ 


ANDREA YUN: 

She is a musician with stuff on 
her page that classical musicians 
might like. 
http://copper.ucs.indiana.edu/ 
~ayun/ 


ANI DIFRANCO: 

She is the greatest. She is the 
greatest. She is the greatest. She 
is the greatest. 
http://www.cc.columbia.edu/ 
~marg/ani/ 


ASTROPAGES: 

Wanna go play with Man or 
Astroman? Well, have I got a 
Web site for you! 
http://www.duc.auburn.edu/ 
~delburo/ 


BIRTHDAY PARTY: 

No, not the cake and ice cream 
type. This is a band with Nick 
Cave. Yummy. 
http://www.evo.org/html/group/ 
birthdayparty. html#birthdayparty 


BLAST OFF COUNTRY 
STYLE: 

Expect nothing less than cool- 
ness from this girl pop band. 
http://www.iuma.com/TeenBeat/ 
BOCS/ 


BLUE NOTE: 

All kinds of bluesy stuff here, 
and a gift shop to buy things. 
Pretty darn good! 
http://www.webcom.com/~ijazz/ 
bluenote.html 


BOB MARLEY'S 

50TH BIRTHDAY: 

Although his b-day was actually 
last February, there's still some 
nice info. 
http://www.netaxs.com/~aaron/ 
Marley/Marley.html 


BOISE PUNK PAGE: 

Go here for all things Idaho and 
Punk (and purple, lots and lots 
of purple). 
http://www.pnimenet.com/ 
~hanford/ 


BOSTON SKA: 

All things Boston and Ska, neat- 
0 graphics, and chock-full of 
Skankin goodies. 
http://www.tiac.net/users/artc/ 


BREEDERS: 

Lryics, pictures, music, sound- 
bytes, etc. from pop icon girl 
band, The Breeders. 
http://www.nando.net/music/ 
gm/Breeders/ 


BUSH: 

A small site, but Ken swore he’d 
kill me if I didn’t include them. 
So if ya like Bush, go here. 
htp://www.webb.com/ 
concrete/bu.html 


CARNATIC MUSIC FROM 
INDIA: 

Great site with all yummy links 
for classical and modern Indian 
music. 
http://tam2000.tamu.edu/ 
~vrd4958/carnatic.html 


CD NOW: 

Buy more CDs NOW. Netscape 
secure transactions and all, for 
your buying pleasure. 
http://cdnow.com/ 


CHAMBER MUSIC: 

Wanna get involved in the 
Chamber Music scene? I bet you 
didn’t even know there was a 
scene... I know I didn't. 
http://www.ultranet.com/ 
~cwholl/cmc/cmc.html 


CLASSICAL MUSIC: 

This is a great place for classical 
music newbies. Great beginner 
info! 
http://weber.u.washington.edu/ 
~sbode/classical.html 


COUNTRY FANS: 

Dawn’s got herself a nice, boot 
stompin, cowboy-hat-wearin’ 
Web site. 
http://www.hcc.cc.fl.us/ 
services/staff/dawn/cfans.htm 


DAR WILLIAMS: 

A neat-o newish folk singer girl 
has Web space. Hear songs, look 
at pictures, etc. 
http://www.panix.com/~tneff/ 
dar/ 


DAVID HOUSE'S 

GOTHIC PAGE: 

Doesn't look like much, but 
EGADS, there is everything goth 
here. 

http://www.cse.ogi.edu/ 
~dhouse/gothic.html 


DC BLUES: 

Who's playing in Washington, 
D.C.? What is the D.C. Blues 
Society? Find out here. 
http://www.intelus.com/ 
dcblues/ 


DEATH IN JUNE: 

Yet more goth stuff... What else 
are vampires gonna do during 
the day besides build Web 
pages? This one’s all right. 
http://www.lOpht.com/ 
~oblivion/dij/dij.html 


DHRUPAD RECORDINGS: 
Not much by way of hyperlink, 
but interesting subjects. 
http://www. best.com/~mccomb/ 
music/world/dhrupad.html 


DIRTY LINEN: 

This is a big, ole PHAT folk and 
folk-rock zine, with tons of info. 
Way cool. 
http://www.dirtynelson.com/ 
linen/ 


DISCOWEB: 

Shake shake shake, shake that 
booty with links, sound clips, 
and a virtual DiscoBall! 
http://www.msci.memphis.edu/ 
~ryburnp/discoweb.html 


FLATTUS: 

This is one enthusiastic band, 
with a big phat Web site of 
shameless self-promotion. 
http://silver.ucs.indiana.edu: 
80/~becourtn/ 


FOLKBOOK: 

Online acoustic music establish- 
ment. Skads of info on all your 
favorite folk artists. 
http://www.cgrg.ohio- 
state.edu/folkbook/ 


GEMM: 

Search the Web for anything you 
want that has to do with music. 
http://www.bienlogic.com/Flirt/ 
GEMM/gemm2.html 


GAJOOB’S DIY 

(DO IT YERSELF): 

This is pretty cool. A zine that 
networks DIY musicians. Super 
eclectic, somethin fer most 
everyone. 
http://www.math.duke.edu/ 
~priley/diy/diy.html 


HARD BOP CAFE: 

Links to jazz festivals (in 
Canada), album reviews, and 
misc. jazz info. 
http://www.mbnet.mb.ca/ 
~mcgonig/hardbop.html 


HYDROGEN DUKEBOX: 
Don’t miss the smooth grooves 
of an ambient Web site. 
Aaaahhhhh. 
http://iuma.southern.com/RA/ 


JESUS AND MARY CHAIN: 

IT used to looooove them. Not 
much info, but some nice pic- 
tures. 
http://american.recordings.com/ 
American_Artists/Jesus_And_ 
Mary_Chain/jamc_home. 

html 


JOE FRANKLIN: 

Hooray for nostalgia. There’s all 
kinds of oldies stuff sleeping 
around here. 
http://www.sony.com/Music/ 
ArtistInfo/JoeFranklin/ 


JOY DIVISION: 

This is a very comprehensive site 
for the world’s most amazing 
dead singer. 
http://csclub.uwaterloo.ca/u/ 
sfwhite/joyd.html 


JUDY AND DAVID: 

These wierdos sing cute songs 
for kids. And, they have a cute 
Web site and cute smiles. Good 
fer the little tykes! 
http://www.io.org/~jandd/ 


KING BISCUIT TIME: 

Where else are ya gonna find the 
Delta Snake Blues online? 
http://www.island.net/~blues / 


LEONARD COHEN: 

This kat’s at the top of my list as 
far as amazingly cool singer 
songwriters go. 
http://ccat.sas.upenn.edu/ 
cpage/Leonard_Cohen/ 


MIKE'S COUNTRY PAGE: 

No links, no outstanding trivia, 
but high-quality pictures of 
country singers. 
http://www.dsu.edu/~kesslerm/ 
country.html 


MUSI-CAL: 

A hefty database of concerts all 
over the U.S. that covers the 
mainstream very well. 
http://killer-whale.automatrix. 
com:80/concerts/ 


MUSIQUE AFRO- 
CARIBEENNES: 

A small site, and it’s in French. 
Good info if you can read it. 
http://www.ina.fr/Music/ 


NASHVILLE ONLINE: 

A well-rounded accomplishment. 
With RealAudio, news, resources 
interviews, and more. 
http://www.nol.com/nol/ 
NOL_Home.html 


NOT-SO-RANDOM- 
BAND-LIST: 

Part off a bigger site, but this is 
a nice indie pop band list, with 
home pages for Ride, House of 
Love, and more! 
http://www.itp.tsoa.nyu.edu:80/ 
~student/brendonm/bands.html 
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PIXIES: 

“Hey, been trying to meet you, 
gotta a hole in my head,” and a 
super-slow server... 
http://www.stack.urc.tue.nl/ 
~patrick/pixies/ 


R.E.M: 

I am, I am, I am superman... 
Oh, I mean, pass that orange 
crush, uh, er, Michael who? 
http://www.halcyon.com/rem/ 
index.html 


ROBERT JOHNSON: 

An overview of the life and 
music of mega-cool blues dude 
Robert Johnson. 
http://www.demon.co.uk/ 
london-calling/musrjohn.html 


ROCKWEB: 

A nice tribute to Jerry Garcia 
here. And that’s all the greatful 
dead you'll get from me. 
http://www.rock.net/ 


ROOTSWORLD MUSIC: 

If you are at all interested in 
world beat or ethnic music, this 
site is great. 
http://www.rootsworld.com/rw/ 


SAN DIEGO AREA MUSIC: 
Announcements, labels, 
resources, and radio stations. 
Small but a start. 
http://orpheus.ucsd.edu/sdam/ 


SANTA CRUZ 
ALTERNATIVE MUSIC: 
Links, info, reviews, concert 
updates, from all that is “alter- 
native” in Santa Cruz. 
http://mail.iuma.com/~scam/ 


SHAWN PHILLIPS: 
The page creator also wrote a 
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http: Ilwww. rootsworld. com 


sotsworld | is an amazing source of ccleaner 


for info-starved fans of ROOTS music, or “music © 


. _ that has human heart and voice,” according to jour- 
_ nalist and site creator Cliff Furnald. es with 


. Futuris Network, an 


__ Internet service provider, 
___ Cliff has created a phe- | 


 nomenally huge and 


_ authoritative site for all _ | 
_ that is “good music by good musicians and writers.” 


__ It’s updated constantly with feature articles about 
_ music from all over the world, spanning Africa to 
_ ay Moscow, bagpipes to tribal drumming. 

_ The reviews are exceptional. You 

_ can tell this guy’s a professional writer. 
(He does a regular music column for 

CMJ — College Music Journal — and 

has been writing freelance for skads 


besides staying current with © 

the music scene, 

® Rootsworld will help you _ 
learn about obscure —tw™ 

( record labels and artists 


that you ain’t gonna find 


| at Tower Records. There’ S 


= ian ee database of artists and labels 
that i is growing by leaps and bounds. 
_____ While we’re praising, let’s get it out: The design 
‘is also exceptional. For the most part, the graphics — 
_are kept to a minimum to keep down the bandwidth. 
Yet it still looks great, with tons of color and pictures 
_ oe a8 still pretty, wow). Because it is con- 


Pi 


_ 


sistent as far as 
updates go, you 
will most surely 
find new stuff _ 


everytime you log 


2] on. | asked Cliff 
what he thought 
about this whole burst of — 
Internet goop on the Web. 


“The Internet may become - 


THE important place for — 
oddball, independent, and 


- difficult music to finally find 


- a worldwide platform,” he — 
said. “I want Rootsworld to 
be part of this movement, © 

\}) | where the small scattered 

art communities of the 

world can find one another 

2 ane ae communicate.” 


thesis on this guy folk singer- 
type. That's a fan. 


http://dip1.ee.uct.ac.za/music/ 
shawn_phillips.html 


SHUDDER TO THINK: 


Get the low down on the Pony 
Express. No, the album, silly rab- 
bit. 

http: //www.music.sony.com/ 
Music/ArtistInfo/ 


ShudderToThink.html 


SISTERS OF MERCY: 


Despite the li’l Beavis and 


Butthead, this is a great site for 
sound clips. 


http://www.sjca.edu/ 


~bodyelec/bodyelec.html 


SKA NETHERLANDS STYLE: 
And you get to choose yer OWN 
background. Neat trick. It is 
cool. 
http://dutita0.twi.tudelft.nl/ 
users/sev/ 


SKA STUFF: 

Home to many things Ska and 
Plaid (including the back- 
ground), and tons o’ links. 
http://is.rice.edu:80/~tanner/ 
ska.html 


SKASCII: 

Only ONE picture, no links, and 
no words, but it is a DAMN good 
GIF of a skankin fellow. 
http://is.rice.edu:80/~tanner/ 
SKAscii 


SOUND WIRE: 

This is SO GREAT! An online 
indie record store. It has TONS 
of great stuff, and if I had a 
credit card, I'd be in trouble. Go 
NOW! 

http://soundwire.com/ 


STEREOLAB: 

This is a great site for Stereo 
Lab fans. It’s super-well done, 
with tons of info. 
http://www.maths.monash.edu. 
au/people/rjh/stereolab/ 


STEVE GOODMAN: 

My folks like him cuz he’s from 
Chicago and sings goofy songs 
about tow trucks. 
http://tigger.cc.uic.edu/ 
~toby-g/sg/good.html 


THE BILLIONS 
CORPORATION: 

Get booking and tour info fer all 
kinds of indie rock bands, like 
Boss Hog, The Coctails, Hum, 
and more. 
http://www.mcs.com/~boche/ 


THE ELECTRONIC CAFE: 


For the bleep bleep electro- 


music-gadget types, there is 
some nice info here. 
http://www.dcs. hull.ac.uk/ 
~cs6jeh/home.html 


THE MONKEES: 

Hey hey, it’s the Monkees! Music, 
tablatures, pictures, and misc. 
cool stuff. WOW! 

http://www. primenet.com/~flex/ 
monkees.html 


THE MUDKATS: 

Well, these cats are actually kats 
and they tour with Purina 
through the Louisiana 
Swamplands. Joking. It’s a band. 
http://klinzhai.iuma.com/ 
mudkats/index.html 


THEY MIGHT BE GIANTS: 
Links and juicy info. But the 
coolest is the Dial-A-Song online, 
which all They Might Be Giants 
Fans should know about! 
http://www.dnai.com/~obo/tmbg/ 


THROWING MUSES: 

A really big site with all kinds of 
Throwing Muses goodies. Tons 0’ 
pictures. 
http://www.evo.org/html/group/ 
throwingmuses.html 


TINA TURNER: 

It takes a while to load, but 
HOLY COW, this is a sweet site 
for Ms. Long Legs herself. 
http://stud-www. 
unimarburg.de/~s1016822/ 
tina/tina.html 


TORI AMOS: 

Yikes, “The First International 
Church of Tori.” (No, not Tori 
Spelling.) 
http://cctr.umkc.edu/user/ 
cgladish/tori.html 


TRACI LORDS: 

Craving a hefty dose of blond 
Porn star go Pop star? Check out 
Traci Lords. 
http://radioactive.net/radio 
active/BANDS/TRACI/index.shtml 


UNBAND: 

This band starts a world tour in 
1997. Free shows (or almost 
free), with two cool grrrls. 
http://www.thenet- 
usa.com/mag/staff/shel 
/unband.html 


UNDERGROUND 
MINNESOTA: 

All kinds of local yummies in 
subversive Minnesota. Heh, 
Subversive Minnesota. Ha ha ha 
ha ha. 

http://www. bitstream.net:80/ 
bsu/art/music/ 


UNDERGROUND POINT: 
The center of all things under- 
ground and Pittsburgh. (Is this 
possible???) 
http://info.pitt.edu/~houser/ 


UNDERGROUND UNDERFED: 
You MUST go here for cool indie 


music stuff (and other surprises). 


http://bazaar.com/ 
underground.html 


VILLAGE PULSE OUTPOST: 
If you like African Drum music, 
you MUST see this! It is just 
super-duper. 
http://www.rootsworld.com/ 
rw/villagepulse/outpost.html 


VILLAGE SPIRIT 
MARIMBA BAND: 
Traditional music with not-so- 
traditional blends. 
http://www.teleport.com/ 
~dbullock/vs.html 


WORLD OF CLASSICAL 
MUSIC: 

A GREAT site with nice graphics 
and tons of info for classical 
music fans. 
http://classicalmus.com/ 


WORLD WIDE PUNK: 

Amazing punk site. Amazing 
punk site. Amazing punk site. 
Did I mention this is an amazing 
punk site? Go NOW. 
http://wchat.on.ca/vic/wwp.htm 


YULIANA: 

Check out the digital music mall 
in The Netherlands. Real audio 
here. Techno alert! 
http://www.riv.nl/yuliana/ 


RADIO STATIONS 


91X THE CUTTING EDGE: 
Get the poop from rockin radio 
from San Diego, events, 
playlists, etc. 
http://www.cerf.net/91x.html 


93.3 KDKB CYBERREPORT: 
I think it’s classic rock, but, uh, 
it’s kinda hard to tell. 

http://www.netwest.com/kdkb/ 


IROCK: 

How about an Internet radio sta- 
tion to go with yer Internet 
zine???? 

http://www.irock.com/ 


KBBT 970 AM PORTLAND: 
For a commercial radio statio,n 
this one ain't bad, and it has a 
kick-ass Web site. It’s “alterna- 
tive.” And subversive? 
http://www.europa.com/ 
thebeat/ 


KDGE 94.5 THE EDGE 
DALLAS/FT.WORTH: 
Another mainstreamy Pearl 
Jammish radio station calling 
itself “The Edge.” Yawwwwn. 
Yawwwwn. | 
http://www.kdge.com/kdge/ 
index1.html 


KDVS 90.3 DAVIS: 
U of Cal Davis still has lots of 
work to do on its site, but this 
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is a very good start. 
http://www.cs.ucdavis.edu/ 
~swanston/kdvs/current/pg.html 


KMBU 98.3 FM @ 
PEPPERDINE: 

Indie college station with cool 
links, play lists, and schedules. 
http://wavenet. pepperdine. 
edu/KMBU/ 


KPFA: 

Berkeley has cool radio, includ- 
ing KPFA — the first listener- 
supported radio, since 1949. 
http://www.well.com/user/kpfa/ 


KUOI-FM 89.3 IDAHO: 

Living in Idaho and searching fer 
something to do? Try this. 
http://gopher.uidaho.edu/1/ 
UI_gopher/ASUI/KUOI-FM 


KUOM 770AM RADIO K: 

The University of Minnesota has 
a PHAT radio station with all 
kinds of pages for music and 
music-related stuff. 
http://www.cee.umn.edu/radiok/ 


KZSU RADIO STANFORD: 
Yer home for indie punk propa- 
ganda at Stanford. Lots here, 
kids. 

http://kzsu.stanford.edu/ 


PSU PORTLAND: 

Impressive logo! That’s about it, 
but if you live nearby and want 
a schedule... 
http://www.ee.pdx.edu/other/ 
kpsu/ 


UNDERGROUND NETWORK 
KDRE, KFTH: 

Little Rock and Memphis are 
happening, with yummy radio. 
http://memphis.accessus.net/ 
~flinn/dre.html 


WAKE FOREST 

(WAKE) 89.5: 

A playlist, goofy photos of DJs, 
and samplers of some mood 
music. 
http://www.wfu.edu/Student- 
organizations/WAKE-Radio/ 
index.html 


WBFO NPR: 

Another NPR station, this time 
in Buffalo, NY, and the flavor is 
jazz. 

Yum!http://wings. buffalo.edu/ 
services/wbfo/ 


WDCR 1340 AM: 

Finally, a radio station that also 
knows how to build a neat-o 
Web site. http://mmm.dart- 
mouth.edu/pages/wdcr/ 
wdcr.html 


WESU 88.1 FM: 

Wesleyan University wins big 
with one of the oldest non-com- 
mercial college radio stations in 


the country. 
http://www.con.wesleyan.edu/gr 
oups/wesu/wesu. html 


WFAL FALCON RADIO: 

AM 680 has contests and free 
stuff, whatta treat from Bowling 
Green. 

http://ernie.bgsu.edu/ 
~lglomsk/WFAL/ 


WKSU 89.7: 

If you like classical music and 
are near Kent State, this is the 
place for you. 
http://www.wksu.kent.edu/ 


WMBR (MIT): 

This is probably the most com- 
plete of college radio stations, 
there are even directions to the 
studio. Wow. 
http://web.mit.edu/afs/athena. 
mit.edu/user/w/m/wmbr/www/ 
home. html 


WNUR-FM NORTHWESTERN: 
A totally great radio station with 
a sort of lame Web site, but with 
info on its 1993 compilation 
record. 
http://www.nwu.edu/WNUR/ 


WONU FM 89.7 

CHRISTIAN RADIO: 

If Christian music is your scene, 
you might wanna check out this 
site... Pictures and sound bytes! 
http://www.olivet.edu/Campus/ 
Departments/WONU/WONU. html 


WRUW-FM 91.1 
CLEVELAND: 

Another complete site, with play 
lists and downloadable samples. 
http://www.cwru.edu/CWRU/Org/ 
wruw/wruw.html 


WUOL 90.5: 

I was hoping to find some Palace 
Brothers here, it being in 
Louisville and all, but nope. 
Public radio featuring classical. 


http://wuol.org/ 


WVKR 91.3 FM: 

Yeah. This is a fun station with 
DJ profiles (pretty entertaining), 
program guides, and tons of the 
usual radio stuff. 
http://www.cs.vassar.edu/ 
~haparis/WVKR.html 


WYBC YALE: 

Ahhh, college radio, where you 
don’t ever have to hear Stone 
Temple Pilots. This is a great 
site. Nifty colors and stuff. 
http://minerva.cis.yale.edu/ 
~moon/wybc/wybc.html 


4080 ONLINE: 

Hip Hop extravaganza with 
Alkaholiks, Closed Caption, and 
Jayo Felony. 


http://www.hooked.net/ 
buzznet/4080/index.html 


A BULLET HOLE IN 

THE FACE OF REALITY: 
One-stop shopping for inter- 
views, reviews, and junk about 
death, doom, punk, and indus- 
trial music. 
http://www.umn.edu/nlhome/ 
m581/will0518/index.html 


AFTERDARK MAGAZINE: 

Yet another techno, ambient 
trance, and club music scene 
zine, with tons of reviews of DJs 
and parties, too. 
http://www.si.hhs.nl/~v932539/ 
home.html 


ALONE: 
A space for global change, er, 


and frustrated artists and writers 


who want to rant. VERY COOL. A 
definite must-see. 
http://netaccess.on.ca/~hypno/ 
alone.html 


AUDIBLE EVOLUTION: 
Super-pretty, with info and links 
to ambient trance and electro 
Organic music. 
http://www.mw3.com/electro/ 
audevo.htm 


BRAINSTORM ONLINE: 
Reviews stuff from Ween, Bare 
Naked Ladies, and other alterna- 
treasures. 
http://tswww.cc.emory.edu/ 
~sgold06/Brainstorm.html 


BUNNYHOP: 

I LOVE BUNNY HOP. Music, girl 
stuff, boy stuff, and the best of 
the best graphics! 
http://www.slip.net/~bunnyhop/ 


CAKE: 


A way-cool zine with music, arts, 


pirates, spies, and subversives, 
oh my! Oh my! 
http://www. bitstream.net/cake/ 


CONSUMABLE: 
Mainstreamish zine with info on 
alterna-stuff, in hypertext or 
text Lynx format (which is cool 
that people still think of this). 
http://www.westnet.com/ 
consumable/consumable.html 


DEAD ANGEL: 

A zine that proves ASCII isn’t 
quite obsolete. It’s a good DIY 
attempt. 
http://www.eden.com/zines/ 
deadangel/deadangel.html 


DUCT: 

Indie stuff like the Poster 
Children and Steakdaddy6, 
reviews, interviews, and more. 
http://www.cu.soltec.com/ 
~aaron/Overview.html 


Meanderings 
http://www.webcom.com/~sp © 
pg/meanderings/me.html o 


66 A journal of politics, art, and culture froma 
distinctively, but not exclusively, African- 
American perspective” says Meanderings 

creator, Cuda Brown. It’s amazing. It’s controversial. 

| It's humorous, intelligent, infor- 

. mative, and interactive. Yes, 

this site is very interac- - 

_tive. The current. issue 

(#2.06) features an 

article about | 

-Marguerrite Simpson _ 

(0.Js first wife), and _ 

despite what you =—s_—y 

might be thinking, this 
is NOT media hype. It's a __ 

beautiful story abouta = —i«*s 

woman who lost her husband 

to Hollywood fame and stardom. There’s alsoan 
interesting article about hair fashion in the African- _ 

American community, and how it defines people as 

“black, too black, or not black enough.” The article 

chips away at the cornerstones of racism and a 

a little humor, too. 

The rest of the articles span ee entertain- 
ment, sports, health, and more politics. 

Visitors can sign the guest book (and include hyper- _ 

links to e-mail or home pages) ,or subscribe loan 

e-mail service that sends a notice when a new v issue 
is out. There is also a ’ 
discussion forum at 
the end of each arti- 
cle, and visitors are 

encouraged to : 4 

exchange ideas and ~ ay / 


opinions about what they have read. It’s a great way 
to build communities of readers and explore differ- 
ent perspectives. There’s also an optional e-mail = 
service that sends new postings directly to youre- 
mail account, so you'll be able to follow the issues _ 
without logging on to the Web. The whole shabang i SB 
just cool. _ 
Meanderings is beyond a doubt one of the best _ 
sites | have seen this month, in terms of content, 8 
layout, and creativity, so everyone should o there 

now. Yes, right now. 


E-ZINE ARCHIVE: 

A great place to get yer paws on 
the best zines on the net. 
http://www.etext.org/Zines/ 


EAR WAX: 

A zine that’s hard to read, but 
good if you like White Zombie, 
KMFDM, and Faith No More. 
http://www.quiknet.com/ 
dimple/ew1.html 


ESCENE 1995: 

A great zine fer fiction writing. 
It’s also available in PDF format 
for Acrobat. 
http://www.etext.org/Zines/ 
eScene/ 


ESTWEB: 

Part of the Hyperreal site, this 
zine covers all things “avant 
garde,” I guess. Looks like 
techno to me. A very good visit. 
http://www. hyperreal.com/ 
zines/est/ 


EXISTACY: 

Well, it’s got some problems, but 
they are trying. Sound samples, 
some great essays, and links to 
cool things like Hakim Bey. 
http://www.st.rim.or.jp:80/ 
~tuchiyam/index.html#Music 


FIZZ: 

Billed as a punk thing, click on 
“punk” and you go to RANCID. 
Click on “FIZZ” and you get ads. 
This ain’t no PUNK zine, blechk. 
http://www.iuma.com/Fizz/ 


FLIPSIDE: 

These kats have been around 
forever. This is mostly just info 
on backorders. 
http://www.forfood.com/ 
~indieweb/flipside/flipside.html 


GLOW: 

“The New York magazine about 
the World.” It’s bad enough that 
they think they are the 
world...but this is a cool zine 
nonetheless. 
http://www.vyne.com/glow/ 


GREG KNAUSS AN ENTIRELY 
OTHER SITE: 

It isn't really about music, but 
gads, it is pretty darned enter- 
taining. Spend a day with Greg. 
http://www.etext.org/Zines/EOD/ 


HAUS OF BEN: 

Yet another cool happening 
lodged on the server at American 
Recordings. Great paper zine, 
Ben is Dead, goes online. 
http://american.recordings.com/ 
benisdead/dir.html 


HIGHWAY99: 

It's kinda small, but it is an 0.K. 
start, with FREE bonus giveaway 
contests. 
http://highway99.com/~hwy99/ 


88 fhe nef 


HOT PRESS: 

It looks real cool, but it ought 
to, you have to PAY to read it. 
It's from Ireland. 
http://www.iol.ie/hotpress/ 


HYPE ELECTRAZINE: 

Yikes, this is high-tech with 
spiffy graphics, tons of music, 
comix, software, and MORE! It’s 
typical in an A-typical way. Huh? 
http://www.phantom.com/ 
~giant/hype.html 


INTERNET MUSIC WORLD: 
Interested in Internet applica- 
tions fer the music field? Check 
this out. 
http://www.mw3.com/imw/ 


ISOTOPE: 

Music, columns, reviews, a typi- 
cal zine. It is kind of main- 
streamish, with stuff like Bad 
Company and the Beatles. 
Sample the flavor. 
http://www.asb.com/com/ 
spectra/zines/isotop_1.html 


JUNEBUG: 

0.K. kidz, get hyped fer a great 
online zine with articles about 
Skaters, tribe 8, and silver shoes. 
YUM. Cool girl stuff. 
http://anansi.panix.com:80/ 
userdirs/fox/june.html 


LIGHTHOUSE: 

Get ready for Christian Music a la 
Web. The Echoing Green, Jars of 
Clay, and more. 
http://www.netcentral.net/ 
lighthouse/ 


LISTEN UP MAGAZINE: 
These people say they are the 
first zine to do reviews with 
RealAudio. Now, if they would 
just lose the Netscape blinky 
blinky. 
http://plaza.interport.net:80/ 
listenup/ 


MAGICAL BLEND 
MAGAZINE: 

Way too New Agey for my tastes, 
but great graphics. 
http://www.eden.com/~magical/ 


MEANDERINGS: 

An African-American journal of 
politics, art, and culture that is 
so phat you may never find yer 
way out. Tons o’ fun and insight. 
http://www.meanderings.com/ 


RAPTURE: 

It looks beautiful, with world 
music, politics, art, and miscella- 
neous culture stuff. 
http://globe5.csuglab.cornell. 
edu/rapture/home/rapture- 
home. html 


SALTY + DELICIOUS: 
A hella rad e-zine about punk 
stuff, with the cutest duck icon 


I've ever seen. 
http://multiline.com.au/ 
~langham/chapter/salty.html 


SKAOI PRODUCTIONS: 
Another Ska zine — there are 
tons and tons. But that is 
because Ska (in general, of 
course) is a very good thing. 
http://cent.com:80/~skaoi/ 


SPILL: 

Well, this really ain’t my cup of 
tea, but I’m not you. If you like 
the Goo Goo Dolls or Led Zepplin 
cover bands, go here. 
http://www.magic.ca/ 
magicmedia/spill/ 


SPONTANEOUS 
COMBUSTION: 

Reviews from All to Zeni Geva, a 
good punky/indie type zine 
thing. 
http://www.spontaneous.com/ 
scol/ 


STAY FREE: 

A good indie rock zine with stuff 
on Rodan, Kicking Giants, and 
The Cocktails. YUM. 
http://sunsite.unc.edu/stayfree/ 
8/home8.htm 


THE FEVER MAGAZINE: 

Hip hop psycho zine, with skads 
of GIFs, articles, and reviews. 
Super Phat. 
http://www.cldc.howard.edu/ 
~person/Fever/ 


THE LOSING PROPOSITION: 
Punk and hardcore stuff with 
interviews, reviews, and funny 
stuff. Oh yeah, and hammering 
opinions. 
http://rpinfo.its.rpi.edu:80/ 
~appeli/ 


TOKYO Q: 

Be the hippest kid on the block 
with the latest trends and hip- 
ness from Tokyo, Japan with this 
artsy culture zine. It’s got zest. 
http://shrine.cyber.ad.jp/~rok/ 
lastweek. html 


VAJ: 

Yet another online pub with 
Faith No More interviews. Seems 
everyone's got a Faith No More 
interview these days. Good zine, 
though. 
http://www.etext.org/Zines/VAJ/ 


WRRRD OF THE NRRRD: 
This was in The Net 01, but any- 
one who missed it then SHALL 
GO NOW cuz it’s a wicked, rad, 
punk rawwwk technology zine. 
http://www.etext.org/Zines/ 
Intrrr.Nrrrd/text.html 


X MAGAZINE: 

Gaming stuff, concert reviews, 
and great graphics, but you'll 
need a super super super fast 


connection. It’s BIG on a slow 
server. 
http: //michaeljones.uoregon.edu/ 


ZINE NET: 

Zine net is so bloody cool I can't 
stand it. Go there for all kinds of 
zine links. 

http://www.zine.net/ 


HOME PAGES 


2433A: 

Lee P is quite possibly the 
coolest boiii on the net, right up 
there with Spaz and Relayer. Go 
see his site and his pictures of 
Icelandic cats. 
http://www.infinet.com:80/ 
~leep/ 


AMY PIERCE'S HOME PAGE: 
I got to this page by accident 
and think it deserves cool points 
for the altered “my so-called 
life” masthead! 
http://weber.u.washington.edu/ 


~amypi/ 


BEEK’S BROUAAAAAHHHH: 
It is pretty cool to see people 
learning how to use HTML; this 
is a good example of people 
playin’ with Netscape toys. 
http://hagar.arts.kuleuven.ac.be/ 
students/Wim.Verbeeck/ 


BONNIE BURTON: 

A super-fun home page from a 
leather tuscadero who likes tank 
girl and cyberstuff. She wants a 
job as a writer. Check it, now! 
http://ucsu.Colorado.EDU/ 
~burtonb/Home.html 


COWGAL'S HOME ON THE 
WEB: 

Wow, this gal is SUPER-cool, and 
she likes the Palace Brothers and 
Drag City (record label), and 
gads, just add her to your hotlist 
right now. Resources galore. 
http://anansi.panix.com:80/ 
userdirs/cowgal/ 


DEAD LETTER OFFICE, 
ROYA: 

She likes punk things, she has 
neat-o links, and she is Lee P’s 
friend. That’s good enough 

fer me. 
http://weber.u.washington.edu/ 
~roya/ 


DYN-O-MITE: 

This is so beautiful to me and 
maybe only me, but gads, go 
there. Jami is a skate girl with 
cool Polaroids and excellent 
backgrounds. 
http://solar.rtd.utk.edu/ora/ 
Other/Aaron/Jami/index.html 


GROUCHY CAFE: 
This is a really fun site, with 
snazzy drawings, yummy recipes, 


and just an all around good time 
for grrrls. 
http://www.echonyc.com/ 
~cafephrk/cafe.html 


HOFFER SCHOOL 

ROOM EIGHT: 

These wee Webbers are high-tech 
with sound and animation, too! 
http://cmp1.ucr.edu/exhibi- 
tions/hoffer/home/hoffer. 
meet8.html 


LAURIE MANN: 

This is a great site. Science fic- 
tion, political paraphernalia, 
feminist stuff, and more. Very 
cool layout, links, and content. 
http://ivory.lm.com/~lmann/ 


LOTUS MANTRA: 

Aron has great backgrounds, 
great artsy stuff, and great punk 
rock. Yeah, Fugazi! 
http://UTKVX1.UTK.EDU/ 
~anutron/index.html 


SONIKD: 

A cool home page with lots of 
PUNK stuff, music, labels, neat-o 
graphics, too. 
http://www.infinet.com:80/ 
~sonikd/ 


SUPERFLY’S HOMEPAGE: 
Well-done site, with lots of 
music links and some nifty nifty 
backgrounds. 
http://www.arc.unm.edu/ 
~superfly/ 


THE THINK TANK: 

Five girls living in a house out- 
side Santa Cruz, CA are really 
funny and have neat-o links. 
Kind of like a REAL “Real World.” 
http://www.wonderland.com/ 
thinktank/info.html 


THE WEB ACCORDING TO 
CYBERGRRL: 

Way-cool grrl stuff at the 
Cybergrrl site. Links, pictures, 
and a mess of articles to read. 
http://www.cgim.com/ 
cybergrrl/title.html 


Thanks again to everyone who 
has been forwarding URLs to 
include in Blue Pages. We’ve 
got a bigger better format (two 
extra pages this month) with 
larger type so it’s easier to read 
(you'll let us know if you like it, 
right?). And since this month 
was more of a just-fer-fun 
month, be ready for a bit of 
seriousness in December as 
Blue Pages explores religions 
and anti-religions, from 
Christianity to the | 


satare 


Call us at 
1-800-706-9500 or 
NGSUBS@aol.com. 
Have your credit card 
information available. 
Only $29.00 for 12 
issues delivered right to 
your door each month. 


the TV 


commercials. = 


Offer good in US only. Please allow 4-6 weeks for mailing of first issue. 
Canada: $US 43.00 (includes GST). Foreign: $US 53.00. Prepaid in US funds. 
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tdd the werld thet Saturn woudh't be wvuilable on US shores until Septem ber 
2, @ “Seturnday,’ 96 Seen was iman to have the che dubbed 
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frequently sched quest aw. 
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can plates machines daminnton ¢ s market is,the continuous sdvancem ent of technol any 
arvdaly renders al computenbased products outed ed and underpowered 

Sener or later it bac omes necesswy to wipe the date dean and srt from screth As 
‘the Idbit SNES and Genesis ure now both appronching five yews old, thet tmeis non. OF 
Course, 9 time of tara cnis slboe time ¢ instability in the market A time when 
naerrc omars (2D0,Atr, and Sony) can steal martoet share fron the established lexders (Sage 
and Notand@ with sherrative aamemachines of ther onn Tha receis om topredxces 
gam am schine thet will secure the Wally pr ditable post an of “nerrm ses m arket stendard,” 
Hance the plethors of mmemschines currently scrapping It out for your gaming dolars, with 
Sorqis ReySmtcn due for launch in September and Nowendo's Ultra 4¢ aivted for an April 
1994 ralenon. And hance the arrive of Sam's proposed heir tothe thrown of the mighty 
Ganeais,the Sam Satan. 

A tot! of 500000 Syturre were edd in the first m avth in hoary and since itsleunch 
cite on November 22, 1995,m are than I million Sewers 
tave been sckd toduta Same ¢ Amerie predcty thet 
4020200 Sem Sree will sail inthe USin 1975. 
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The ultimate information resource on the new wave of games systems 


Subscribe 
today 


and save 
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Space-age speaker defies 
physics by breaking the 


sound barrier 


Recoton develops wireless speaker technology 
that “clones” your stereo, providing stereo 


music 150 feet through walls, 
ceilings and floors. 


by Charles Anton 
' f you had to name just 


one new product “the 

most innovative of the 
year,” what would you 
choose? Well, at the recent International 
Consumer Electronics Show, critics gave Recoton’s 
new wireless stereo speaker system the Design 


ADVERTISEMENT 


Crystal-clear sound anywhere. 
Just imagine listening to your stereo, 
TV, VCR or CD player in any room 
of your home—without running miles 
of speaker wire. Plus, you’ll never have to 
worry about range because the new 900 MHz 
technology allows stereo signals to travel dis- 


and Engineering Award 
for being the “most in- 
novative and outstand- 
ing new product.” 

Recoton was able to 
introduce this whole 
new generation of 
powerful wireless 
speakers due to the 
advent of 900 MHz tech- 
nology. This newly ap- 
proved breakthrough 
enables Recoton’s wire- 
less speakers to rival the 
sound of expensive 
wired speakers. 


Recently approved 
technology. In June 
of 1989, the Federal 
Communications Com- 
mission allocated a 
band of radio frequen- 
cies stretching from 902 
to 928 MHz for wireless, 
in-home product ap- 
plications. Recoton, one 


150 foot range through walls! 


ecoton gives you the freedom to lis- 

ten to music wherever you want. Your 
music is no longer limited to the room your 
stereo is in. With the wireless headphones 
you can listen to your TV, stereo or CD 
player while you move freely between 
rooms, exercise or do other activities. And 
unlike infrared headphones, you don’t have 
to be in a line-of-sight with the transmit- 
ter, giving you a full 150 foot range. 

The headphones and speakers have 
their own built-in receiver, so no wires are 
needed between you and your stereo. One 
transmitter operates an unlimited number 
of speakers and headphones. 


Recoton’s transmitter sends music through walls 


to wireless speakers over a 70,000 square foot area. 


tances of up to 150 feet 
through walls, ceilings 
and floors without losing 
sound quality. 


A single transmitter, 
unlimited receivers. 
The powerful transmitter 
plugs into an audio-out, 
tape-out or headphone jack 
on your stereo or TV com- 
ponent, transmitting wire- 
lessly to speakers or head- 
phones. The speakers plug 
into an outlet. One trans- 
mitter broadcasts to an un- 
limited number of stereo 
speakers and headphones. 
And since each speaker 
contains its own built-in 
receiver/amplifier, there 
are no wires running from 
the stereo to the speakers. 


Full dynamic range. 
The speaker, mounted in 
a bookshelf-sized acousti- 


of the world’s leading wireless speaker man- 
ufacturers, took advantage of the FCC ruling 
by creating and introducing a new speaker 
system that utilizes the recently approved fre- 
quency band to transmit clearer, stronger 
stereo signals throughout your home. 


cally constructed cabinet, provides a two-way 
bass reflex design for individual bass boost 
control. Full dynamic range is achieved by the 
use of a 2" tweeter and 4" woofer. Plus, auto- 
matic digital lock-in tuning guarantees opti- 
mum reception and eliminates drift. The new 


AWARD WINNING WIRELESS SPEAKER 


Built-in receiver Volume Power Tuning Tuned ports Don’t take our word for it. Try it yourself. 
and amplifier: 9” tepvohep We’re so sure you'll love the new award-winning 
The wireless Recoton wireless speaker system that we offer 
speaker and 4” woofer you the Dare to Compare Speaker Challenge. 
headphones Compare Recoton’s rich sound quality to that of 
both contain a Individual left, right any $200 wired speaker. If you’re not completely 
built-in re- & mono switch and convinced that these wireless speakers offer 
ceiver and Individual bass boost the same outstanding 

amplifier. oo. prepare sound quality as wired 

ee ri : Size: 9"H x 6"W x 5.5"L speakers, simply return 

picked up and 


transmitted as 
far as 150 feet 
away through 
walls without ee 
the use of wires. 


Signal-to-noise ratio: 60 dB 
Channel Separation: 30 dB 
Two-way bass reflex design 
10 watts/channel RMS amps 
Frequency Response: 

50 Hz-15 KHz 


them within 90 days for 
a full "No Questions 
Asked" refund. 


Recoton’s Design and 
Engineering Award 


Breakthrough wireless speaker design 
blankets your home with music. 


technology provides static-free sound in vir- 
tually any environment. The speakers are al- 
so self-amplified; they can’t be blown out no 
matter what your stereo’s wattage. 


Stereo or hi-fi, you decide. These speak- 
ers have the option of either stereo or hi-fi 
sound. Use two speakers (one set on right chan- 
nel and the other on left) for full stereo sepa- 
ration. Or, if you just want to add an extra 
speaker to a room, set it on mono and listen 
to both channels on one speaker. Mono com- 
bines both left and right channels for hi-fi 
sound. This option lets you put a pair of speak- 
ers in the den and get full stereo separation or 
put one speaker in the kitchen for hi-fi sound. 


Factory-direct savings. Our factory- 
direct pricing allows us to sell more wire- 
less speakers than anyone! For this reason, 
you can get these speakers far below 
retail with our 90-day risk- 

free home trial.” 


Add headphones and 

save $100. For a lim- 

ited time, when you 

order two speakers and 

a transmitter, you can 

add wireless headphones 

for only $49. That’s a savings of $100 off the 
price of the headphone system. This ex- 
clusive offer is available only through 
Comtrad. Your order will be processed 
within 72 hours and shipped UPS. 


Recoton transmitter..............0....008 $69 $7S8H 
Recoton wireless speaker ................... $89 $9S&H 
Wireless headphone system.............. $449 $9S8H 


save $100 with special package offer—only $49 


Please mention promotional code 723-NX-5803 
For fastest service call toll-free 24 hours a day 


800-704-1201 


To order by mail send check or money order for the total 
amount including S&H (VA residents add 4.5% sales tax). 
Or charge it to your credit card by enclosing your account 
number and expiration date. Send to: 


IDURTRIES 


2820 Waterford Lake Drive, Suite 106 
Midlothian, Virginia 23113 


UNDER CONSTRUCTION @ http://www.thenet-usa.com 


the i 
news pit or is that new spit? 


of whether you think we’ve dropped news into the abyss, or that WebRat’s 
been foaming at the mouth again, the news pit has the latest news concerning life, the universe, and 
everything. 0.K., we don’t actually cover everything, but if it’s some kind of 


we've picked it up and put it in the pit. 
At you'll get the FRESHEST news in 


the galaxy. From there, you can navigate to the contests and net hunts page ( 
), which has links to games, hunts, and diversions happening NOW 


on the net. And, for the newsaholics, we’ve even got OLD news ( 


). 


We've added search die cap a i TIES to the digital issues, 
_ The Blue Pages, and the news pi Pc one of these URLs to find your heart’s 
desire (or at least a hotlist of items that match your keywortd): 
To search through our GIGiita L | SSUCS. go to: 

— To search through The Blue Pages: 


— To search through old news: 


— To search through everything: 


the ner G1 


de: range of cules, ‘That’ s because ach ar 

fractal i is actually a reduced-size copy of the whole 
image. To get more information about the mathemati C ae 
technicalities of fractals, check out the FAQ on it st 
http://www.cis.ohio-state. edu/hypertext/faq/ 
usenet/fractal-faq/faq.html. 

it was the powerful beauty of fractals that 
prompted Art Baker of Ojai, CA to create a home page. 
Several years ago, he got a SLIP/PPP account and the | 
original Mosaic browser and began to explore the World 
Wide Web, in the process discovering lots of home 
pages. A retired computer designer, Baker had been 
experimenting with fractals and thought the 500 
original ones he’d created would “make a spectacular 
home page.” Baker created the fractals using a freeware 
program called Fractint, then enhanced many of them 
with Corel Draw and Fractal Painter. He says that 
Fractint version 19.2 remains “one of the best programs 
for generating fractals.” (To learn about getting 
Fractint, visit http://spanky.triumf.ca/www/ 
fractint/fractint.html, or go to CompuServe’s GO 
GRAPHICS forums, which always have the latest 
version.) 

Recently, Baker has become a merchant of The 
Megamail for Internet Shopping (http://infotique. 
im.com/megamall.html), and his fractals are now 
available as note cards for purchase. Check out this site, 
and the many other fractal repositories on the net. 

— Minda Sandler 
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4 hep: liwww. fishnet. net/~ayb/ : 


Anisman 1.2 

http://www. cba.ua.edu/~jrobert1/ansiman/_ 

Bug’s Fractal Art Gallery 

http://itchy. itsnet.com/homelbugifracta s. 
Contours of the Mind 

http: Honline.anu.edu.aulI TAJACAT/contours! 
contours.html 

Don’s Graphics Page 3 
http://www. aloha.net/~mdon/index.htm 

Fractal Artwork Exhibits 
http://www. goshen.edulkevinitracedc es 
Fractal Frequently Asked Questions & Answers 
http://www.cis.ohio-state. edullype eee 
fractal-faq/faq.html 

Fractal image Compression 
http://inls.ucsd.edu/y/Fractals/ 

Fractal image Compression Bibliography 
http://dip | .ee.uct.ac.za/fractal.bib.html 
Fractal image Encoding and Analysis — NATO — 
Advanced Study institute 
http://inls.ucsd.edu/y/ASI/ 

Fractal images 
http://www.softsource.com/softsource/fractal. html 
Fractal Movie Archive 
http://www.cnam.fr/fractals/anim.html 

Fractal Pictures & Animation 
http://www.cnam.fr/fractals.html 

Fractals 
http://www.uncg.edu:80/~amralph/fractals/ 
Fractals 
http://www.calweb.com/~bjohnson/fract.html 
Fractals and Scale 
http://life.anu.edu.au/complex_ systems/tutorial3. . 
html 

Fracties de DR 
http://www.ens.fr/bioinfo/www/francais/perso/ 
bernard/fractals/fractals.html 

Groupe Fractales 
http://www-syntim.inria.fr/fractales/ 
fractales-eng.html 

Jon's Fractal Gallery 
http://deepthought.armory. com/njon/Fractal all 
html 

Mandelbrot and Julia Set Explorer 
http://alephO.clarku.edu/~djoyce/julia/e plor 
Mandelbrot Exhibition _ 
http://www.comlab.ox.ac.uk/arch eloth 
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will compicter networkin Wa 
technology help prepare the 


_ world for the ultimate redemp- S 
_ tion? Does the net have ; a role 


to play in universally diffus- 
ing a knowledge of God? 


Find out as Tom Geller leads 
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Best interface award goes 
to....which online service? Chris 
| Oakes finds out if there’s a clear 
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‘ve never met George Goble, 

but | think I'd like him. Don’t 

get me wrong, one look at the 
photo of his deranged mug on his 
Web site (http://ghg.ecn. 
purdue.edu/) and | was sure I'd 
reached the location of some 
Strange cult, or perhaps a body 
manipulation site. But I'm not the 
only person to think George Goble’s 
Web site is noteworthy. Dave Barry 
clamped his eyes on it last summer, 
and the resulting traffic promptly 
swamped the Purdue University 
server that houses old George’s site. 

So, what is it that drew the 

attention of Barry and his horde of 
faithful readers? The Web site 
records the activities of George (an 
electrical engineer who works as a 
senior systems engineer at Purdue 
University) and some of his 
engineering buddies when they got 
together to have a little barbecue. 
As you might imagine, engineers 
have a different idea than most of 
us of what constitutes a successful 
barbecue — or anything — for that 
matter. Well, George and his pals 


George tried 

to jump-start 
a cheapo grill 
(below), with 


wanted to reduce the time it takes to 
ignite charcoal briquettes — you know, those little black 
wonders that are supposed to make outdoor cooking easy and 


even fun? We all know this is a myth created by the Kingsford impressive 
marketing department, but that’s another story. After some rather a 


mediocre results using a hair dryer and a vacuum cleaner to stimulate 
ignition, someone came up with the idea of pouring vast quantities of 
liquid oxygen over those hesitant little black nuggets. 

When | say vast, I’m talking three gallons of the stuff. And when | say 
briquettes, I’m talking 60 pounds of ’em. 


End result? A massive inferno that engulfed the entire 
grill, consuming 40 of the 60 pounds of briquettes in three 
seconds. It was estimated that the temperature of the 
barbecue reached 10,000 degrees in those three 
seconds. If that isn’t enough for you, take a look at 
what happens when you try a slightly scaled- 
down version of the same experiment using a 
$2.88 grill from OSCO’s. As you will see, all 
you'll have left is a handful of briquettes and 
the outline of what was once the grill. 

George makes it clear on his site that 
it’s important to add the liquid oxygen after 
an ignition source, like a cigarette butt or 
some such smoldering thing, is placed in the 
midst of the briquettes. In George’s words, 

“If charcoal is PRESOAKED in liquid oxygen, 

an explosion will result. One briquette 

presoaked in liquid oxygen is approximately 
equivalent to one stick of dynamite.” So, 

please, no spiking grampa’s barbecue at the next 
family reunion. 

What else will you find at George’s site once 
the thrill of learning how to incinerate the BBQ has 
passed? As a “hobby,” George decided to tackle the issue 
of nasty inert gasses such as Freon, used as a propellant and 
a compressor gas in refrigerators and known to be unfriendly to 
mother nature. In his kitchen, 
George invented R-406A, a drop-in 
replacement for Freon-12. You can 
even take a gander at George’s 
patents for R-406A. 

George, on behalf of all of us, 
| want to thank you for the 
replacement of Freon-i2. But most 
of all, | wanna thank you for 
reminding me of the pioneering 
nature of humankind. It’s great to 
know that our bastions of academic 
excellence are still capable of 


George and his 
buddies try to 
crack the problem 
of slow-starting 
barbecues with 
the help of a little 


a= liquid oxygen. 


by Mark Frost 


generating such folks and giving 
them a venue to come together, 
share ideas, and help solve the 
practical problems of Jane and John 
Q. Public. But most of all, and | 
think | can speak for all of us here 
at The Net: We're very grateful that 
we ve got a few dozen zip codes 
between us and George’s regular 
picnic ground. 
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appropriate, and while its site 
charming enough to grace a 
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° PSIWes" PROVIDES SMALL BUSINESSES WITH 
_ THE MOST COMPREHENSIVE, AFFORDABLE WORLD WIDE WEB. 
“s SOLUTION AVAILABLE ANYWHERE. 


You know your organization needs global exposure..But you don’t want to pay hefty fees for 
each person who visits your site. It’s too hard to budget for...and too costly. 


As a PS!IWes subscriber, your monthly rate is based solely on the specific content 
of your Web site, so your costs are easy to budget and completely up to you to control. 
And you can change the content as often as you like - FREE. 


We'll even help you promote the site for free, by posting your home page in 
high-traffic Web locations on a rotating basis. 


What’s more, PSIWes’s exclusive WebConnect* program will enable you to provide dial-up 
Internet access to your important customers and hot prospects. A service 
they’re sure to appreciate. Even better, PSINET’s® InterRamp™ software will automatically 
display your home page first, each time they log on, so you'll always be the first 
thing they see. And since your site will be running on our server, you'll never have to 
worry about security. 


_ Best of all, the PSIWes service takes full advantage of PSINeT - the largest and best 
public Internet network in the world. So give your organization the global exposure you 
know you need today. Otherwise, the world could pass you by. To find out more, call 


1-800-419-4932 vey. 
- VE PSINET THE INTERNET STARTS HERE 


¥ 


~ Internet E-Mail: psinet-info@psi.com - World Wide Web: http://www. inter.net/ - PSINeT faxserver: 1-800-329-7741 
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The first real, grown-up Internet access package 
is here. Ouarterdeck [ntemetSuite . 

With a second-generation collection of tools that give you 
more of the Internet than anybody else can. 

With Quarterdeck Mosaic;'a rewritten-from-the-ground-up 
version of the package that started the World Wide Web revo- 
lution. E-mail to keep in touch with people around the world. 


Telnet to log into other computers, on-line chat sessions and 


While Quarterdeck InternetSuite takes you out exploring, Quarterdeck Wel-Author helps you put up your own home pages 
and Quarterdeck WebServer lets you set up your own Web site. No one has a wider range of products for the Internet. 


©1995 Quarterdeck Corporatic 


~ DADDY’s HOME. 


DEAR NETSCAPE AND INTERNET IN A Box, 


ie 


BAe tae 


PIMIGINAL 


panes. | | V to help you exchange files. U/sencc 
: ws to join more than 14,000 discussion groups. 
And Gopher to find particularly hard-to-find information. 

Allin one ridiculously easy to use package that connects you 
to the full breadth of the Internet with a single phone call. 
It’s also designed to run under Microsoft Windows 95. 

You don’t have to play around with kid’s stuff any more. Visit 
www.qdeck.com, your retailer or call (800) 354-3222 for details. 


Quarterdeck: 


m 150 Pico Boulevard Santa Monica, CA 90405, All rights reserved. Quarterdeck is a registered trademark and Quarterdeck WebServer, Quatterdeck Mosaic, Quarterdeck InternerSuite and WebAuthor are trademarks of Quarterdeck Corporation. All other trademarks are properties of their respective owners. 


| can hardly contain myself and can’t wait to start receiving “The Mother 
of all Internet Magazines” — The Net. | want to subscribe to this version: 


C1 The Net Super-Deluxe — 12 issues of The Net with the netPOWER 
CD-ROM disc every month for just $39.95. 4NKG8 


C1 The Net Lite — 12 issues of The Net for just $24.95. 4N4F8 


Name 
Address 
City 


State Zip 
Payment Enclosed [] Bill Me [J 


The Net Super Deluxe — Canada: $US 53.95 (includes GST). Foreign: $US 63.95. Send foreign and Canada orders prepaid in US funds. 
The Net Lite— Canada: $US36.95 (includes GST). Foreign: $US 48.95. Send foreign and Canada orders prepaid in US funds. 
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